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have particular reason to read Punch, whose book 
reviews and art criticisms are as famous as the illustrations. ad 
And whatever one might be led to think, writers . 
and artists do frequently wear socks and pyjamas, drink 

brandy, use bookshelves, cameras, razors and writing paper, 

take Out insurance and travel by air. All these 


are seen among the advertisement pages by those who 


READ PUNCH 


1OuUN VERRINDER \DVERTISEMENT MANAGER, “PUNCH’ 


I ROUVERTE STREET, LONDON, E.C.4 CENTRAL Q161 
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To The Editor.. 


Special beers 
planned for 
the Coronation 


Watneys will be imtroducing a 
special beer for the Coronation. 
it will be a strong beer of export 
standard. A name for the brew 
has yet to be decided 

Several other brewers will also 
be launching new beers for 
Coronauon year. Barclay, Perkins 
& Co. Lid. whe imtroduced 
Festival Ale for the Festival of 
Hritaim, are among those making 
pans 

Several new lines afe capected 
to be introduced at the Brewers’ 
and Allied Traders Exhibition to 
be held at Olympia from Novem- 
ber 24-28 The exhibition will 
be the largest yet held 

A competition for draught 
beers is being introduced for the 
first time since before the war. 
\ large number of entnes for 
his have already been received 

Brewers from Australia, 
Canada, East Afmca and Singa 
pore will be competing in a com 
petition for Commonwealth beer 
in the Empire Wine competition 
entries have been received from 
Australia, South Atneca, Cyprus 
and Canada 

Every kind of brewing machin 
ery and equipment will be on 
show 

Organisers of the exhibition are 
the Trades’ Markets and Exhibi 
tions Lid 


Display Producers’ new 
-_ members 


New full members of the Display 


Producers and Screen Printers 
Awsoaciation are A Associated 
Woodwork Companies, Lid., Lon 


don Pica An d Advertising, 
Northampton. and Strong Meakin 
Advertising, Lid... Nottingham. New 


associate member « ¢ S. Batley 
industrial and commercial photo 
grapher Bromagrove 


When block charges 


are not a racket 


Sim,—-On the subject of the 
block racket, you stale in your 
Ustober 2 iwsuc Recipienis of 
such communications, asking for 
photographs and iniormauon as 
material for free editorial, sud 
ject to a charge for biocks, should 
ignore them The publicity 
offered is almost certainly value 
less and the charges for blocks 
are likely to be extortionate.” 

While appreciating the dangers 
of this racket, we fee] that the 
wording of your warning Muay 
lead Ww misunderstanding We 
are « technical journal, jnterested 
primarily im reporung scientific 
advances im the = agricultural, 
chemical and cnogincering sides of 
world sugar production. In addi 


IN THIS ISSUE— 
NEAL ARDEN proposes a code 
of ethics for commercial tele- 
vision—if and when it comes to 

Britain—page 80. 
NEXT WEEA: First of six 
extracts from a book on outdoor 
advertising to be published next 
spring. 


tion to this, however, we make 
some space available under the 
heading “Trade Notices” fo 
bringing manutacturers’ products 
tw the notice of the industry 
Where illustrations are desired 
the firm is given the alternative 
of supplying a block or being 
charged for its production at cost 

There is, of course, no obliga 
lion to Use any illustration, and 
the acceptance or refusal of 
material is not dependent on the 
inclusion of a block 

The fact of requiring payment 
for blocks does not necessarily 
mply that “ the publicity offered 
is almost certainly valuciess” of 
that there is any dishonesty in 
the practice 

The 83 years history of this 
journal, under its present name 
and as The Sugar Cane, together 
with its reputation throughout 
the sugar producing countries of 
the world are sufficient evidence 
of this 

P. V. Moves 

Assistant Editor & Manager 
The International Sugar 
Journal Lid 


ry 
No chlorophyll 
Sin.--In last week's issue you 
broke the news about the forth 
coming campaign fo Dispel 
our new wick deodoriser 
In this you state worrectly 


that Dispe! contains chlorophyll. 
Sir, Dispe| is guaranteed not to 


contain ome single ounce of 
chlorophyll! 
We are pleased about this 


original touch. We would like to 
advertise st 

J. PHILLIPS. 
Advertising Manager, 
Advance Industries Ltd. 


> ° 
Ear pulling 

Sum I was rathe mystified by 
the front cover of last week's 
ADVERTISER S WEEKLY 

If this was supposed to be the 
same girl, same photograph but 
one in colour and one in black 
and white w should One show 
nore ear he other? 

Lion QUARTERMAINE 
Repete Publicity 
Wellingborough. Northants. 

(The explanation is simple 
Odhams advertisemeny showed 
the Toni Twins--one, in colour, 
the other black and white 
Editor.) 


Too paar ofa 
mouthful? 


Six. —In reviewing the Menta 
sol advertising, | thought Copy- 
taster might have referred to the 
involved three-syilable name 
itself 

It may derivation 
known to the makers, but none 
that will strike the public or offer 
any clue when they are vainly 
trying to remember the name 

I venture to say that many 
people, even after using the pro 
duct, will at umes find themselves 
at a loss when they go to ask for 
it im the shop 

This is not the 


have some 


only offender of 
its kind lately. and | am wonder- 
ing why there is this trend to 
depart from that simplicity which 
s the prime essential of a good 
trade mark 

A. Byrnt 
Hugon & Co., Ltd. 
Manchester 


—y 


Education in 
ad vertising 


Si.—Birmingham Publicity Asso- 
ciation has organised a series of lec- 
tures covering all bjects in the 
syllabus for the Diploma Advertising 
Association—many of which are 
admirably suited to the syllabus of 
the Institute of Incorporated Practi- 
tioners in Advertising 

The subjects covered include 
Introduction to Ad ising and its 
Administra 
Economics in 
ing Psychology ir 
Advertising, Adve 


tion, English, Marketing, 
claion to Advertis- 
relation to 


Design 


lisement 


and Presentation (1), Media (1), Re- 
production (1). Copywriting, Media 
(2), Market Research, The Law in 
relation to Advertising. Reproduc- 
uon (2), Advertisement Design and 
Presentation (2), Campaign Plan- 
ning and the Principles and Practice 
ot Advertising. 

A carefully selected panel of 
lecturers has been appointed and 
twenty or more individual lectures 
of 9% minutes’ duration will be 
devoted to cach subject Expen- 
enced advertising men will give lec- 
tures in all subjects with the excep- 
uion of English, economics, law and 
pyschology. Lecturers for the two 
latter subjects are confining their in- 
struction to the D.A.A. syllabus. 

Few provincial cities have made 
available to budding advertising 
executives such a comprehensive 
course of studics and it is hoped 
that the efforts of the B.P.A. in 
forwarding the interests of advertis- 
ing in the Midlands will receive 
the active support of advertising 
agency principals and advertising 
department managers in encourag- 
ing their stafls to take advantage of 
these facilities. 


Whilst i is our hope that all 
students will enter for one or other 
of the recognised cxaminations 


there is no reason why any student 
who wishes to study individual sub- 
jects should not join the classes. 
The lectures are held at the City 
of Birmingham College of Com- 
merce. If any intending students 
or their principals desire further 
information the B.P.A. would be 
pleased to furnish details. Inquiries 
should be addressed to the Chair- 
man, B.P.A. Education Committec, 
c/o 24 Steelhouse Lane, Birming- 
ham, 4. (Phone CENtral 2772.) 


R. M. Davies. 


Chairman, Education Committee, 
Birmingham Publicity Association. 


Methods for mothers 


The Mothercraft Exhibition is to 
be held at the Central Hall, West- 
minster, from October 30 to Novem- 
ber 12. Aim of the exhibition is 
“to keep modern parents in to 
with new methods, techniques, and 
materials which can assist in the 
care of children.” British manu- 
facturers of world renown will be 
showing their latest products. 
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Put, 
~ —- 


It is read by 

women who are 
responsible for buying 
for the family. 

This, coupled with 

its low advertisement 
rate, makes 


WOMAN and HOME 
essential for any 
successful “home” 
campaign 


an As:P pustication - 1/- MONTHLY - PAGE RATE £540 
A. W. BURNETT, Advertisement Director, THE AMALGAMATED PRESS LTD., THE FLEETV) AY HOUSE, LONDON, E.C.4 - CENTRAL 6080 
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"They were 
a pleasure 
fo lock up" 


Literature designed to sell travel is especially 
dependent upon the quality of illustration for 
success. We preened our feathers just a little 
when we received a letter from the Publicity 


Departmentof a well known travel organisation, 
which ran, “... The blocks supplied were very 
atisfactory. To quote the printer, * they were a 
pleasure to lock 7 

More and more printers and print users are 
asking us to handle their block work, because 
Mf our reputation for helpfulness and an all- 
round high level of production 


Gals Co WAT SOM 


lll SHOE LANE, LONDON EC4 CEN 6555 [8 lines 


«| Walks, Manchester 2. Black tars 6a 


. nt cxtows, Astiets, Pretegraghess 1902 -1952 


Advertise enetlors. Blectrotypers Stereotypers a ice in the spirit of helpfulness 
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THE HOME 
NEWSPAPER 


Belfast A dvertiser's || 
eeegrape | | Weekly 


NEWSPAPER 
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BATTLE OF TRAFALGAR SQUARE ADS 
weil decide 


Many advertisements in 
Trafalgar Square, most of them 
itluminated, may be banned by 
the Westminster City Council at 
their meeting to-day (Thursday). 

This threatened “black-out 


Coronation year conierences 


The annual conference of the Advertising Associa- 
tion next year will be held at Eastbourne, from May 
1 to May 3—Friday, Saturday and Sunday 

Chairman of the Conference Committee will be 
A. Everett Jones, and it is anticipated that the 
week-end will follow the same lines as the highly 


iin Ghe Gove successful Conference at Brighton this year. 
lighting restrictions. (Cols, 3 The Association has announced the date early to 
and 4.) 


assist members in their plans for Coronation year 
The importance of the Square 


ac & Semi pulet for Gute see W. H. Hamp Plans are also being considered for a Clubs’ 
cessions is among the reasons Hamilton Conference next year, possibly in September or Jones 


‘ hairman : (chairman 
given by the Westminster Town es. a », October. A sub-committee has been appointed to | a ee 
Planning and Development Com Commitiee) consider all aspects of the matter Committee) 
mittee in recommending the ban 
While trade and industry must 
be given ee opportun les Out vert 
shie Quitoer Advetong Bee LEIGH ON 

to advertise and no unreasonable Ountesr Advertioing Sadan (with voluntary economy) 
restricuons shoul be impose y ittee » alres > 
the Council. states the recom. committee have already held one V economy in the use mend al! persons controlling 

d h = meeting with Westminster Coun- of curgent for shop lighting and advertising sites not to illuminate 
mendation, there are “imnumer I" lanning ommiuttee An : 
able places” where advertisements offe: . a lov a lead outside advertising signs is to them before 5.30 p.m. on Mon 

. 1, offer was made to employ a lea replace statutory restrictions, days to Fridays (not Saturdays 
can be exhibited without gravely ing architect to produce some which have been revoked by the and Sunda s) and caly from 
offending against the amenities of coherent scheme that would Minister of Faci aad Power (Mr November , 1952. to January 
Westminster Trafalgar Square regulate and modify the existing < P s hes 


is a place of national and inter lluminated advertising to accord Geofirey Lloyd). a 1953 
national importance and is the with the architectural appearance Commenting on this decision All the other trade organisa 
commencement of the proces- of Trafalgar Square Bernard Moss, secretary, Elec tions concerned with shop win 
sional route to Buckingham ‘My committee were under the ‘ital Sign Manufacturers’ Asso dow and advertising lighting have 
mpression that, at a meeting held ciation, ye the impres aes to oye their mem- 
a - " : pl ; * sion receive in some quarters TS tO co-operate 
Erwin Wasey & Co., Ltd, who oS oe me that his Association has given —— ry 
were recently appointed agents ha: after consulting some other Minister of Fuel and Power NEW FABRIC 
for Symington’s Soups, will interested parties they would 4" undertaking that electric signs Mather & Crowther Ltd. wil! 
shortly be taking over the adver-  joain come to us before any  '" Piccadilly will not be illumin launch a campaign in the textile 
tising of Symington’s Custard, forma) recommendation was #4 before $.30 p.m. from now and other trade papers next 
Sym Gravy, Table Creams, and = made to the City Council.” on. “This is not correc he month to introduce Terylene. a 
all other Symington’s products. stated. “All that the Association new LCL. fabric 
@ See Comment, page 76 has agreed to do is to recom See Stop Press 


Palace and the Whitehall route 
to the Houses of Parliament.” 
The advertisements frowned 
upon include a number on Grand 
Buildings: “Isle of Man for 
Happy Holidays,” Philips Radio 


and Television Moussec, and 
an illuminated poster site td 
Other sites are Trafalgar . 
Building, Northumberland b 
Avenue—Bovril and B.O.A.C. use ‘ 
12 Whitehall— Exide; ‘58-59 
Trafalgar Square—Guinness; 62 


6S Trafalgar Square—Canadian 
Pacific; 26-27 Cockspur Street 
Cunard Lines; 60 Trafalgar 
Square—-Sun Insurance Office 
H. H. Mallatr 


tr 
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secretary 
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ADVERTISER'S WEEKLY 


‘World record 
64-page issue 
for We oman 


record fo W omar 


) 4 pages 
urn adverts 
ever befo s carried 
Kamlish, advertisement 
rex of 
Idhams 
Press Ltd 
; announced 


space 


Harris 


sdded 
advert 
ife recognis 
ine the 
greater value 
0 colour.” 
ng supporte d by 
scheme, and 
the saic Ww 
the highest ever attained by 
purely women's weekly 
world The last A BC 


Woman was 2.226.725 


~ OUTSIDE ae ae 


Harris Kamilish 


The issue 


figure of 


Watching an advert 
painted on a Corporation bus at 
Queens Road Depot, Sh fheld 
are Rf ore (rient) general 
manager rT, I sport 
Department 

Cowan, manag 


Ad-Service Lid. 


ami vertisineg r 


Ads are painted 


on city transport 
Several Sheffield Corporatior 


buses are now rrying outside 
first 


vermment being 


Gilasg the 


advertising displays fo 

time 1914. Ina 

all the Corporat 

and 400 tr 

advertising 
Advert semenis W 
not pasted on t 

a creat n hacke ound 


since 


ams Ww 


Nestles launch big 


soup ca mpaign 


A big campaign for the new 
Nestiés soups opened with « half 
page in the “Evening Standard” 
esterday (Wednesday) 

Jolan 
Stewart. 


Agents are 
Davis Whitcombe« and 


(A 


Direct mail from Scotland 
links with U.S. campaign 


One of the biggest direct mail 
motions ever to originate in 

jawick, Scotland, i being 
undertaken this week by Wil- 
son & Glenny Lid., the fine 
woollen manufacturers. 

Within the next few days, over 
$5,000 \etters wi 
Hawk for America 
jetiers, all personally signed by 
J). Douglas Hood, managing 
director of Wilson & Gienny 
are addressed to selected cus 
tomers of the famous American 
store, Saks, Fifth Avenue. They 
will cover New York, Detroit 
and Los Angeles branches. The 
letter is also going to cus 
tomers of other stores in 
Washington Denver, Phila 
delphia, and Springfield and 
Worcester in Massachusetts 


This is part of a nation-wide cam 
paign designed to publicise 
Wilson & Gilenny’s Glenburnie 
topeoating fabric which Saks 
have made into easy fitting 
overcoats for (he autumn 

: th the arrival in 

Saks will 

advertising 

window 
feature this 

The other stores 
are Of 1g On similar lines 

Also included with each letter, 
which will bear the Hawick 
post mark, is a colour inset in 
the form of 4 personal memo 
from Mr. Hood This inset 
shows some of the colours in 

which the Glenburnie top coat 

can be obtaine 


America of this 
run a large 
backed by 


mail, 
sale 
cam paign 
displays which wi 
Border fabric 
onerat 


Petrol brand battle in three 
stages: huge appropriations 


oad GE appropriations bave 
earmarked by the 
big oil companies for record 
pe For am to re-introduce 
branded petrol to be per- 
mitted again after January 31. 

The campaigns wil] develop in 
three stages 

1. The announcement of the 

impending return of brands 
The launching of brands on 
February | (the biggest 
splash of all, using all 
media) 

The development of compet: 
tion between the big com 
panies on a long term basis 
KSpecial “product feature” 
copy lines and inducements 
may be expected.) 

Phase one opened last week 
end with big-space advertising in 
the nationals and provincials 

Bernard Allen, 
manager of Esso, told ADVER 
riseR S WEEKLY ‘Branded fuel 
means the return of petrol adver 
tising to something like its pre 
war scope. We will be pulling 
every trick out of the bag in the 
way of publicity, Our advertising 
campaign will be related to the 
importance of the event 

The heavy advert which 
broke on Saturday less than 24 
hours after the Government had 
announced the return of branded 
petrol gives ndication of 
the weight of publicity which can 
he expected nearer freedom” 
dav and afterwards as the battle 
develops 

Shell Mex and BP. Lid 
claimed to be first off the mark 
Heads of the petro] companies 
were given advanced information 
at 12.30 pm. on Friday By 
Friday evening Shell Mex had 
sent a sales letter to every dealer 
n the country 

On Saturday morning the com 
pany had a 13 in. by five column 
ad. in the Daily Mail, a full page 


advertising 


sing 


some 


n the Daily Graphic, and a 11 in 
dc. ad. in the Daily Telegraph 
Large spaces in the London 
evenings including a full page in 
the Evening Standard followed 
the same day 
On Saturday She 
were changed to show a picture 
of a garage hand with the slogan 
At Your Service Across the 
poster were printed the words 
And with the best brands soon 
A joint poster campaign is run- 
ning for She Mex and BP 
Separate schemes will be 
launched nearer to February | 
Esso got away to a good start 
with large spaces im national and 
provincia papers 
t for Regent Oil 


CUT IN PRICE 

OF ART PAPER 
The agreed prices for art 
papers have been reduced, 
with effect from Monday, 
October 6, as follows: Esparto 
body Ijd. per ib.; woodfree 
body, Id per tb. Chromo 
71 have also been — 
’ per Ib. (esparto y) 
ond jd. per th. (woodfree 


|-Mex posters 


news 


dvertisements 


inced the intro- 
premium grade 
is Regent TT. On 
sements ap 
f the national 
on Sunday by 
lay Express and 

Sunday 
An intensified 
for National Ben 
in the New Year 
have been 
national da 
papers. A large 
has been pla 


press scheme 
zole will break 
and large spaces 
»ooked in all the 
ind Sunday news 

soster campaign 
ed and 48 sheet 
posters w sear next month 

Heavy advertising for 
Dominion ational and pro- 
vincial ade and motor- 
ng press w xen shortly 


paper 


Octoser 9. 


Support for 
King George VI 
Memorial Fund 


The advertising and publishing 
uel © Game 6 een = 
the promotion of 


Mayer's King George 
National Memorial Fund. 

The poster here reproduced 
was designed by S. H. Benson 
Ltd. who are acting as voluntary 
advisers to the Lord Mayor in 
connection with the Fund. It 
will be exhibited on hoardings in 
16-sheets, all hoarding space 
being given by members of the 
British Poster Advertising Asso- 
ciation, the London Poster Ad- 


1952 


° ee " 


himself 


“a 
to his 
people af | 
evento ¢ ; 


» the end 


He gave 


* KING GEORGE Vi 

» NATIONAL MEMORIAL FUND 
vi - 
z en © Se rn 


me MENOE HONMES F646 


vertising Association and the 
Solus Outdoor Advertising Asso- 
ciation 

Space for exhibiting double 
crown posters has been given b 
the Railway Executive, W. 
Smith & Son, Wyman'’s and 
others. The paper is a gift from 
the Bowater group 

Just as no money is being 
spent on poster advertising there 
will be no paid-for press adver- 
tusements. 

Almost all Sunday newspapers 
and many national! and provincial 
morning newspapers carried a 
donation form in association with 
references to the broadcast by 
the Prime Minister Many 
periodicals are also supporting 
the Fund in the same way 

Besides the Prime Minister's 
broadcast, the B.B.C. are provid- 
ing time for a broadcast by the 
Lord Mayor, Sir Leslie Boyce, 
on October 19 and are focusing 
attention on the Fund in other 
ways, to be given prominence in 
the Radio Times which will also 
publish a subscription form. 

A fine reproduction of the 
Prime Minister's broadcast is 
being printed by C. & E. Layton 
Ltd., as a contribution to the 
Fund. The Newsree! Association 
are presenting a shor film. 


W. H. F. Emmett 


A memorial service for the late 
W. H. F. Emmett, chairman and 
managing director of the Emmett 
Group, will be held next Wednes- 
day at St. Dunstan-in-the-West, 
Fleet Street, at 12.30 p.m. 
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WARNING (1) 


1982 


N.P.A. call for more vigilance 


on mail order ads 


‘NEWSPAPERS ARE PUT TO HEAVY 
FINANCIAL LOSS,’ AGENTS TOLD 
pepe pe vigilance by advertising agents before acceptance 

of mail order advertising is called for in a memorandum to 
agents circulated by the Newspaper Proprietors Association. 


Signed by 
NPAs secretary, 
randum states 

‘The extensive development of 
mail order advertising has given 
rise to a number of problems 
which have been the subject of 
serious consideration by the 
newspapers in membership of 
this Association. These problems 
arise from complaints by readers 
of misdescription in the advertise- 
ments of the articles offered, the 
unsatisfactory quality of the 
goods supplied, delays in sending 
goods for which payment has 
been made, and excessive charges 
for packing and postage 

“In addition, there have re- 
cently been several cases of mail 
order advertisers going § into 
liquidation, with the result that 
many newspaper readers have not 
received either the goods ordere 
or a refund of the amounts sen 
to pay for them. 

“Apart from the serious damage 
caused to advertising generally by 
these causes for complaint, news- 
papers themselves are put to 
heavy financial loss in reimburs- 
ing readers under the terms of 
their guarantees. 

“Investigation has shown that 
in many instances the complaints 
and the losses could have been 
avoided had the advertising 
agents handling the business made 


WARNING (3) 


Bernard Alton, the 
the memo- 


adequate inquiry as to the stand- 
ing of the advertiser, the quality 
of the goods offered, and his 
ability to meet the potential de- 
mand arising from the volume 
of advertising being placed. It 
has been manifest in some in- 
stances that agencies have not 
taken any steps to assure them- 
selves on these matters, and have 
regarded their functions as limited 
to the insertion of the advertising 
and payment for the space 

“I have therefore been directed 
to call the attention of all recog- 
nised agents likely to place mail 
order advertising to the necessity 
of giving strict attention to the 
matters above referred to. The 
special nature of the business 
needs specialised attention, and 
the newspapers look to those 
placing the advertising as being 
responsible for the bona fides of 
the advertiser. 

“In future, in the event of my 
members receiving com 
from readers about mail order 
advertisers which they consider 
justified, inquiry will be made as 
to what steps the advertising 
agent concerned had taken to 
avoid the possibility of com- 
plaints arising, and if the result 
of such inquiry is unsatisfactory 
the agency may be recommended 
for removal from the list of re- 
cognised agents.” 


Civic handbooks racket 


Alan Whitworth, director of 
the Incorporated Society of 
British Advertisers, warned Glas- 
gow Publicity Club about adver- 
tising in certain “civic” hand- 


It was, he said, a publishing 
activity to which the Society took 
strong exception, primarily be- 
cause of the opportunities it 
afforded for the employment of 
coercive methods in selling ad- 
vertising space. The practice has 
become so widespread that it now- 
adays constituted a grave problem 
to those firms that look to muni- 
cipal corporations and other 
local bodies for a proportion of 
their business. 

Such firms were constantly 
canvassed by representatives of 
these specialist publishers. on 
behalf of one local authority or 
another. to take advertising space 
in some publication under official 
auspices. This really meant that 
they were asked to make some 
contribution in cash in exchange 
for advertising space, towards 


whatever expenditure was neces- 
sary to provide the local auth- 
ority concerned with a free 
handbook and pay the publishers 
their expenses and profits 

Unfortunately, the invitation 
to take space very often carried 
the signature of an important 
civic functionary whose “co- 
operation” the publishers dis- 
ingenuously enlisted Was it 
therefore surprising that those 
who were badgered with such 
Propositions took exception to 
what seems to them almost a 
system of compulsory benevo- 
lence? Nobody was obliged to 
give an order for an advertise- 
ment in such a publication, but 
a firm might be apprehensive 
lest a refusal should place it at 
some disadvantage when specifi- 
cations and tenders next came 
under consideration The idea, 
said Mr. Whitworth, may be un- 
founded but it did. in fact. arise 
and that was why the Society 
felt the practice should be 
stopped 
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Furnishers waich 
doubtful ads. 


Speaking at a meeting 
Advisory Committee of 
Northern Area Counci 
National Association of 
Furnishers in Leeds, Henry 
Sutcliffe, chairman of the Nort! 
ern Council, former chairr 
Leeds Publicity Club, said 

“N.A.R.F. is very active in re 
viewing all cases of advertising 
considered misleading to the 
public. Various representations 
have been made to the socicties’ 
representative of the press of 
the country, also to the advertise- 
ment managers of papers in 
which such advertisements are 
appearing 

“The trend of many advertise- 
ments at the present time is caus 
ing grave concern, and there 
strong effort on the part 
serving on the Counc! 
N.A.R.F. to avoid any ret 
many aspects of 
which were in force in the fur- 
nishing trade before the war.” 


AOVERTISER’S WEEKLY 


. 
American TV 
dollars for 
. . 
Britain 
At Elstree Studios on Monday 
Foote, Cone & Belding began 
collaboration with Douglas Fair- 
banks Productions Ltd. in a 
series of sponsored television 
progra.nmes—-claimed to be the 

first to be produced in Britain 

F.C.B, London is handling the 
project on behalf of Liebmann 
Breweries Inc. makers of 
Rheingold Beer, a client of 
F.C.B. Inc., New York. 

The agency claims to be the 
first in Britain actively to par- 
ticipate in commercial TV pro- 
duction on a big scale, and that 
this will be the first time that a 
major series for American tele- 
vision has been produced in 
Britain 

It will be a big dollar-earner for 
Britain. Sum involved is reported 
to be a million dollars 

Brian MacCabe, F.C.B. 
London's managing director, 
said: “We want to build-up a 
store of practical experience of 
first-class commercial television 
production in anticipation of the 
demands of the future. We also 
welcome this project as a new 
source of dollar imcome for 
Britain.” 


Code of Standards ad. rulings 


Two rulings affecting the 
British Code of Standards in rela 
tion to the advertising of medi 
cines and treatments are 
nounced by the NPA 
Newspaper Society joint 
tisement committee 

Varicose Veins Prohibition 
on reference to any medicine, 
product, appliance or ady 
terms calculated to lead 
use for the treatment of 
veins does not apply 


an- 
and 
adver- 


Panel of judges in the 
at work at Grosvenor 
Beckett, editor of “Mer 
“Advertiser's Weekly 

petition; Andrew Milr 
Wear” and “The Dra; 


vertising of elastic hosiery pro- 
vided that no claim is made for 
a beneficial effect in regard to the 
condition 

Chronic or “persistent” 
Where a reference to a chronic 
or persistent complaint is pro- 
hibited, no testimonial should 
state that the writer suffered from 
that complaint over such a period 
of time as would amount to an 
inference that the condition was 
chronic or persistent 


\-to-School” window display competition 
ce. W., last week. 
ur’; John Sime, joint managing director of 
Smith, organising secretary of the com- 
rector and general manager of “Men's 
Record’; A. Edward Hammond, “Men's 


Left to right: Leslie 


vr” display expert. 
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High Commissioner looks ahead 


‘Huge circulations for 
Indian-language press’ 


— High Commi 


joner of India is advising British adver- 


tisers to pay increasing attention to Indian-language news- 
papers in formulating their long-term advertising policy. He 
testified to the importance of this medium when proposing the 
toast of the Indian and Eastern Newspaper Society (London) at 


a dinner beld last Friday to 
celebrate the Society's Silver 
Jubilee. 

The High ¢ Hvis (i wB 
A he said ha t bing 
Sciilch advertisers bed main 


Most newspapers in 
sound position 


Most Ind vspapers wer 


entually ‘ fot 
Ss Stanley Reed fent 
ecalling his days a i M 
{ Parhamen said that th 
House he had { ‘ 
mNplet¢ enorar ! 
sm, and part arly tv« 


ting *s de 

Other speakers w \ \ 
Hayles (editor, 7 Mail Ma 
epresenting the India 
the Society the Ma 
Read 


} | 
e ers 


State for Foreign Aft 
Norman Kipping 
venet a! Fece ra mm 
Industnes). and Douglas | 
he London Society's 
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Anglo-American 
sales talks 


Speakers have been chosen f 
the Anglo-American sales man 
agement conference to be held 
n London on Tuesday, Octobe 
® 

The event is described by the 
Incorporated Sales Manage 
Association as “the most prac 
cal down-to-earth conference on 
sales Management methods whict 
has ever met in London 

Speakers will be 


Selection and training ‘ 
salesmen, American: Charlies | 
Love execulive vice-president 
Commercial Controls Corr 


Rochester, NY British: ( has 


< Knights, managing direct 


Marshall Hardy Ltd 

Supervision and contre f 
salesmen Winfield ¢ Cox 
president, Vita Craft Sales I 
Ambler, Pennsylvania ind = ¢ 
Brooks. Ofrex Ltd Wil 

Salesmen's compensation and 

entives’ Eugene BO Mi 

ce-president, Methods Engin 
ering Council, Prtsburgh, Penn 
ind Geo. La Niece, sales direc 
. Dictograph Telephones Ltd 

Demonstration selline Charles 
H Alling. president, Hile-Dam 
h Ime New York and 
Geoffrey de G. Barkas, assistan 
vublicity manager, Shell-Mex & 
BP Ltd, Wo 

Other members of Nationa 
Sales Executives who are expected 
to be at the conference are Elmer 
R Krueger and Don Sloan 

liam H. Gove, director of 
sales development Minnesota 
Mining & Manufacturing Co 
ind C. B. Larrabee, president 
Printers’ Ink 


All branded goods advertising 


should be directed at the three 


who have an understanding of 
contemporary good taste” 
This is the basis of the adver 
12 philosophy of F.C. Hooper 


inaging director of Schweppes 


Ltd, propounded to the Adver 
tine Creative Circle last week 


At this time, when more than 
ever people cal! a spade a spade,” 


{ Mr. Hooper, “the copywriter 
nN 


s it a hvdromatic shovel with 


lective lifting gear That sort 
‘ thing seems to be satisfving a 


ge number of clients. I have 


d that that is the sort of 


@ the public likes | don't 
sve it. In no other creative 


AD. RATE 


‘Express’ forecast 


ur million people who are the 
directive elite of this country and 


and 
lished by 
' 


rik 


n 


$ CApected 
mechan 


finan 
ndus 
ng 


news 


Rising 
were 
only 
» down 


more 


strated by 
Express 
bending 


news 


s collapsing 
hope 
wrote 


White Advertising 


previous 
White 


her 
nd " 5 V 


have been 

manage 
years 
any 
only 
actual 


‘Direct branded goods at the four million elite’ 


that 
ngs were 
1 at 4 
He did 
research 
fequate sym 
sements 


s governed 
he 
more 
You pro 
they 
and 
is the 
persona 


* he con 
s 


Ad 


Parade and Fabric 
held wn the foyer of 
Festival Hall, has been en) 


trade buyers, estimates V. Sherrer 
director, National Trade Press 
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Fashion parade 
gives fillip to 
trade 


Spensored by Fashions 
abrics. a Coronation Fas 


great success throughout th 
week 

When t closes to-morrow 
(Friday), «& w have Deen scecr 
Dy between 15 (AM) ind 2 ALL. 


proprietors of Fashions and 
Fabric, who organised the even 
The value of the exhibition 


stimulating trade was stressed al 
the opening on Monday by Siu 
Frank Newnes (chairman, George 
Newnes Lid. of which Nationa 
Trade Press is a cx 
had been conceived in the midd!c 


vent) | 


the recession in the textile 
rade. said Sur Frank 


ROOT wd hardens Mage ime 


FOUR SQUA RE 


Ot OO mee tay 


“att oy 
eter ay 
* boug 
heed 
Le 


Samples of six blends of tobacco, 
ach in an acetate disc container 
n these Four 


d 
Square Sampler Displays issued 


to the trade by George Dobie & 


Si n I td f hac o an 7 ciearette 
manufacturers, of Paisley They 
were designed by Basil Butler 
lid and printed by Curzon 


Enterprises Lid 


vertising cannot be judged by 
sales, nor js it intended to be so 
judged. It is nonsense to gear 
sdvertising to sales and to draw 

direct lation between ad 
vertising and the sales curve.” 

The job of branded goods 
advertising, said Mr. Hooper, was 
to create interest in a name. In 
producing such advertising we 
had to remember that people do 
not buy advertisements, that there 
was a great dea! of difference 
between what they admired and 
what they were prepared to buy 
Advertisements he though: 
should not necessarily be in tune 
with the goods being sold. but 
should leave the reader with the 
right feeling about the product 
behind the advertisement 
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SPEECH AT ‘A.W.’ 
DINNER FOR CDC 
AND CHAIRMEN 


Members of the Club Develop- 
ment Committee and chai of 
the Publicity Clubs and Associa- 
tions of Great Britain and Ireland 
were entertained to di 

“ Advertiser's 


y. 
iip R,. Zimmerman presided 

In 4 short speech of welcome, he 
explained that Sir Mies Thomas 
presiden of the Advertising 
Association, was prevented from 
attending, at the last moment, by 
an official engagement in his 
capacity as chairman of B.O.A 

Guest of honour was C. B 
Larrabee, president and publisher 
of Printers Ink, New York. M 
Larrabee had only i 
England that morning 

Mr. Larrabee outlined what was 
being done by the advertising 
club movement in the U.S.A 

During the last few months,” 
said Mr. Larrabee, “I have visited 
a number of clubs throughout 
the U.S.A., and the more I see 
of them the more I am convinced 
that they represent the key to the 
public relations of the advertising 
business 

“This cannot be 
upper and rarified 
vertising,” he added The really 
fine work of public relations is 
being done by the clubs because 
they get down to the grass roots.” 

The American clubs, explained 
Mr. Larrabee, functioned under 
the auspices of two great adver- 
using Organisations, the Advertis 
ing Federa- 
tion of 
America and 
he Advertis- 
ing Associa- 
tion of the 
West, the 
former 
covering 
clubs and 
Organisations 
east of Den- 
ver. A great 
deal of work 
was in 
volved. For 
example, the 
man who 
accepts the job of president of 
th: Advertising Association 
the West spent at least half 
year working full-time for 
Organisation 

In the educationa! sphere, 
clubs worked very closely 
the schools and colleges 
Florida, for instance, University 
students attended club luncheons 
as guests so that they could listen 
to the speakers and learn at first 
hand “what advertising is.” 

Through the central organisa 
tions much was being done to 
raise the standard of advertising 
among advertising people, the 
method being to arrange educa- 
tional courses with top-rank 


done in the 


levels of ad 


B. Larrabee 


Some of the guests at the “ 


instructors drawn from the busi- 
ness 
To promote “advertising recog- 
rition” was another aim of the 
clubs, especially those in the east. 
One method was to have a 
week” set aside for advertising 
During such a “week” merchants 
might be asked to put in their 
windows special displays telling 
the public what advertising is and 
does Three-minute speakers” 
would address other clubs and 
public bodies 
There was 
idvertis ne 
would 
annual event before 
The clubs also made it their 
business to examine and report 
on advertising that did not main- 
tain the highest standards. Some 
ndustries occasionally “got out 
f line” and added fuel to the 
fire of the “lunatic fringe” that 
condemned a!| advertising as un- 
economic A local board might 
be appointed to censor advertising, 
and thus take the burden of res- 
ponsibility off the shoulders of 
the local publisher. Experimental! 
bodies of this kind formed in 
Los Angeles and Cleveland had 
proved very successful 


Record attendance 


ADVERTISERS WEEKLY was 
thanked for its hospitality by 
W. H Hamp Hamilton, chair- 
man, Club Development Com- 
mittee, W R Balch, vice- 
chairman, and Charles E 
McConnell, of Dublin 

The guests included I E. 
Room, director-general, and P. 
Home, newly appointed assistant 
secretary of the Advertising Asso- 
ciation 

The dinner followed a meeting 
of the Club Development Com- 
mittee which attracted what was 
probably a record attendance 
W. H. Hamp-Hamilton was again 
nominated as chairman, and 
W. R. Balch elected vice-chair- 
man. The next meeting of the 
C.DC. will be held at Birming- 


har January 17 


voOd chance that 
cognition week" 
nation wide 


much longer 


hecome a 
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‘Clubs get down to grass roots’—Larrabee 


Ful@elry 


ee" 


Advertiser's Weekly” dinner for C_D.C. members and publicity club chairmen 


/REST OF THE CLUB NEWS 
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‘Fight to sell finishes on 
the shop counter’ 


“To-day'’s situation he 
tinued, “has caught a lot of people 
unawares. Now, the great need is 
to sell, but industry and merece 
have just not bred salesn for « 
generation Advertising'’s prime 
function is to sell but, for years 
have not built adveriising designed 
to do it. It is advertising wh 
he called on to supply vigorous 
form of super-salesmanshit 

“I believe that poin 
vertising, properly 
solve a great many 
lems The fight to sl! 
goes on all the way dowr 
of advertising and distribut 
finishes on the counter 

There is every 
large sums of money are 
cated to do what was star 
immediate pre-war 
facturers are setting out 
point-of-sale palicy and 
ing direct-selling units i 
retailer premises 

“All this is as logi 
Great results can be expec 
the combination of 
retailer and an enligh / 
facturer.” 
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Bristol 
New educational 
programme 


A more compreh ‘ 
tional programme tt 
has been planned 
and West Publicit he first 
of 17 lectures wi! 1 next 
Monday evening, ar course 
will continue till th March 
Meetings, open or mbers 
* be held at the Hote! 
Bristol 


educa- 
year's 


Bristol 


| Coventry 
. J 
Religion and 
. . 
publicity 

The Bishop of Coventry, D 
Neville Gorton, addressing Coventry 
Publicity Association, stressed the 
mportance of publicity clubs im that 
they helped to maintain the morals 
and standards of industry 

The Bishop said that th 
day apathy towards religion was 
caused mainly by habit, and he felt 
hat publicity could help to con 
vince the people that it was a good 
habit to go to church However 
there were nevertheless difficulties in 
a over” a subject which was 
of a spiritual nature 


Sheffield 
Mannequin parades 


More than 200 people attended 
the social get-together when the 
Sheffield Club held their opening 
meeting of the season. Highlight 
of the evening was two mannequin 
parades, the men's parade featuring 
the Edwardian trend 

Earlier in the evening, a colour 
film of Parisian fashions, arranged 
by the International Wool Secre- 

was shown 


Ireland 


New officers 
M. Woods, advertisine 
Fry adbury (Ireland) 
has been clected chairman of 
the Publicity Club of Ireland for 
1952-53 session. David P. Luke 
Publications) and Liam Boyd 
vice-chairmen; George S$ 
(Irish Assurance Co.) and 
Merville Miller (advertising mana- 
ger, Irish Times). hon. treasurers 
and Michacl J. Clarke (Social and 


Personal), hon. secretary 


@ More Club News on page !21 


present 


Victor 
manager, 
Lid 


Childs 
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New director for 


Legget Nicholson 


Two new appointments have been 
nade by Legget Nicholson A Part 
ners Lid: A. BE. Robson, becomes 
chief, and Mrs. 
Thenemie O'Brien, is to take chorge 


of women's micresta and Conde 


. couns 

“Bob” Robson was with F. ¢ 
Prichard. Wood A Partners whe 
he worked on the creative side, and 
was responsi! for much of the 
Agency's technical copy Before 
that he was advertising manager of 
Pye Lid 

Timwme O'Brien, who has resigned 


from Dols Dav wi nt & 
Stewart was previous ' ging 
ditor of Voewe for three years 

t A. Nicholson, () 
nanaging d tor ‘s iving 


shortly on his fifth visit to the 
United States and Canada in 
years a amd = his 


sffiliat Robert Orr, wi) out 
forthcommng smpaigns with the 
American ompames of 
British aces 

7 * 

1. Ward-Jackson, aemtant city 
ditor of the Evening Standard, h 
heen appointed to k ontrol of 

sncial fy sing, London Ex- 

« Group { wspapers. Aged 
4 he as been im financial jour 
naham since sving school 

* 7 7 


D. Brook-Hart forms 
own company 


Denys Brook-Hart ha» n 
juished his appointment as director 
of public relations to Petrocarbon 
Ltd, Petrochemica Ltd nd the 
Manchester On! Ret y Lid. group 
of ompen “s to form his 
own coms The 
dD 8 oak. Ha with 
flices in Dove Londor 
Aim of th o ft ‘ 

riper he ve y service 

| { 
The Ma Refinery 
tid and P «hen lid M 
Hrook-Ha san asx © membe 
f the Institute of Petroleum, a 
member of the Incort d Ad 
sing Manage Aaa jut ud 
f the Institute of Pub R ns 
7 * . 

T. Dawson has bee Appointed 

stant pub ty man f Lev 

sad M slid. J 
pany in 1925, he tra ! 
publicity staff in 1934 i] 
trated on ed y ’ 1 
la years bh ; + @ 
Chadwick = pu! , 1 
t cativ s { 
ad sng and 


well as in the form 


betty policies 


calling every month on 


every Trade B 


and staying 


brother of the late Si Harold 
Harmsworth has 
chairman of the Harmsworth Press 
tid the Western Morning News 
Co. Lid, and the Western Times 


. 7 * 
Jules Cave, account executive f 
Leon Goodman Displays Lid., since 


aving the R.A.F. in 1945, has 
oned Agresmith Lid exhibition 
1s general manage 


ontractors, 
* 


Donald Barrington-Hadson, {or 
the last three years press relations 
whieer to the Financial Times, has 
signed. He has been appointed 
senior public relations executive for 
Patrick Dolan & Associates 

* 7 . 


5, HR. 


mares a 


sales director 
Homfray (righ) farewel 
presentation to Derek Nenn, asus 


Lilectrolux 


ant publicity manager and editor 
rolux News” and “Magacune 

Mr Nunn has been with Electrolux 

for the past four vears, is leaving 


take up an 
Lintas in 


appointment with 
South Africa 


* . . 
Miss M. FE. Miéville, who for th 


past two years has been the space 
buyer at Advertis ~ I A Ma keting 
Lid ands rex epresented 
Britain at the Dan sh “Youth in 


Advertising” Conference, has taken 
new appointment with James 
\ Hodgson Lid 
* 7 7 
Peter Quayle has joined Masius 
4 Pergamon Lid. as a junior 


mt ulrve on Nalhonal 
nts Fi » the past two years 
“+ n with S. H. Benson Ltd 
manager's assistant. He started 
rain a Be 
Cambridge cont 
ng vacations 
* * 
Jedd, the artist has 
d a new creative 
Judd Associates Lid. Direc 
: David Jadd (managing) 


vising all design and art work 


und whil 
nued his training 


Won s 


T. Dawson 


Frank S. Winfield (for 


merly with 


Perry Press Productions), managing 
sdministralio nd chents’ side 
Joba “7 Jedd (Davids brother) 
with Saw & Son, put 
shers, layouts and technical design 
o + * 

W. J. Barter, dceputy-managing 
d of Spotiswoode, Dixon & 
H x Lid. ha n appointed 

dof S s Advertising 
Service Lid 
* * * 

Cecil H. King, of the 
Da Murr d Sunday Pictorial 
innmouns h ) Hugh 
( udlipp A for  fiv 

mihs as h » i epresenta 

ve The Mirr ( has wid 
wspape j nterests 
» that country Mr. Cudlpp is 


OBITUARY 


David Judd 


Octosra 9 1952 


D. Brook-Hart 


ditor of the Sunday Pictorial, and 
idbsence the paper will 
be conducted by Harold Barkworth, 

edito Mr. Cudlipp left 
bourne by air on Tuesday 
* * * 

Robert Carney, chairman of the 
board of Foote, Cone 
Inc., U.S.A., who is 
Foot Cone 
offices, arrived last r a short 
Stay in Britain on his way to the 
Continent. On his way back to the 
States, he will spend a further week 
n London in November 

* * - 

John Jordan has been appointed 
press representative for Hilton 
Edwards - Michael MacLiammoir 
Dublin Gate Theatre Productions 


Sir Keith Murdoch of Australia 


Sir Keith Murdoch, a trustee of 
R L rs and on { \ s ! as ~ 
known newspap pro ors 
had b dex d as — 
clifle of Aus died suddenly 
st bis Melbou h it the week 

nd. He was 66 

He w chairman of directors of 

lhourne's T H id and 
Week Times Ltd 4 a director 
of the Austrahan Newsprint Mills, 
Th 4 rtise 1] News, of 
Ad j d The ¢ ‘ Mai 
Brishan 

He was a j with th 
Australian f World War I 

ad st b “ known when 
he was called k 1 report 

m the prog Gallipoh 

ampaign f \ han and 
BK h Gov During the 

{ “ he was 

" dd of he 

Austrahan D { Informa 
s ad he first 
Aus a] is R s 


Selene Harris 


The death h d at the 
age of S4 of Syd H $, at first 

vine nag i account 
secutive with A Bates & Son 
Lid 

Befor s ’ igency m 
March, 1947 Syd" | s (as he 
“ mivers k was for a 
um of years manager 
ind space buy ‘ Saward, Baker 
& Co, Lid nd that with 
Indus Pub \ hority 
» media he f ctured to 
he Ins of | d Pract 


there 


‘KINGS 


MWEAR S 


tioners in Advertising, and was also 
ember of the Publicity 


widow and 
Russel! Harris, who is in 
he advertisement department of 
Northcliffe Newspapers 


F. D. Wiseman 


The death has occurred = of 


one son 


Frederick D. Wiseman, managing 
edutor of the Methodist Recorder 
n 193 

A son of the Rev. F. Luke Wise 


man, who was twice president of 
th Methodist Conference Mr 
Wiseman served Methodism in many 
ways in addition to his association 
with his paper He also did fine 
public work as a Justice of the 
Pea ind as a city councillor of 
St. Albans, where ‘be has lived since 
1934 

He was a Fellow of the 
Economic a vty and a former 
man of e Society of Editors 


H. J. King-Potter 


Considered by 


Royal 


many to be one 


w the most successful space repre- 
sen ves of his time, Henry James 
King-Potter died last Friday at the 
age of 83 
Fo iny years he was space rep. 
for the Manchester Daily Dispatch 
t 1 nd ” Al one time he was 
Iso advertisement manager for the 
Sunday School Umon Publications 
reuired some years ago but 
was nember of the Aldwych Club 
imtil th ne of his death 


Specialised 
Trade Journal 
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HIS is probably the most interesting 
advertising campaign ever carried out 
in the “* RADIO TIMES.” The twenty-five 
volumes, together with the supporting ser- 
vices of the Encyclopaedia Britannica, are a 
necessity and a “ must" for any compre- 
hensive reference library, be it public or 
private. The Encyclopaedia itself, written by 
leading world experts, provides an authori- 
tative source of information on the subject 
itself and the bibliography connected with 
it. Its prestige is great and its reliability 
unquestioned. To-day the Encyclopaedia 
forms the basic feature of a comprehensive 
Ten Year Programme. 


Various bindings are available and subscrip- 
tion terms are arranged to suit all pockets. 
The average price of the Programme is com- 
parable with the price of a television receiver, 
an elaborate washing machine ora refrigerator. 
In view of the price factor and the decline 
in purchasing power over the last few years, 
Mr. S. D. Keetch, the Director of Sales of 
the Encyclopaedia Britannica Ltd., Bri- 
tannica House, Dean Street, London, W.1, 
has a difficult proposition to handle. But 
presumably the difficulties do not daunt 
him. With the help of a wide-spread adver- 
tising Campaign and an efficient sales force 
to follow up enquiries, he has been selling 
the Encyclopaedia Britannica and its Ten 
Year Programme in large quantities, year 
after year 

Let us take two successive years—1950 and 
1951. The results of these two annual cam- 
paigns are now fully analysed and an in- 
teresting analysis it ts ! 


In 1950 the Encyclopaedia Britannica was 
advertised in some fifty media, comprising 


? oa aie t. ’ 
cay ° 


daily, evening, Sunday and provincial news- 
papers, periodicals and miscellaneous media 
such as programmes, etc. The total number 
of insertions was 6% 

During that year two insertions appeared in 
the “ RADIO TIMES,” in January and 
July. The “ RADIO TIMES” produced 
26.38°,, of the total replies obtained from 
all the fifty media and 26.3°, of the total 
of all the orders. The “RADIO TIMES ™ pro- 
duced the greatest number of replies and the 
greatest number of orders per insertion as 
compared with any one single medium used. 
The average cost per order for all media 
proved to be £2 I5s. &d.; the average 
cost per order from the * RADIO TIMES ” 
was £1 7s. Sd. 

The average conversion factor (of enquiry 
to order) proved to be 12.36", 

In 1951, sixty-two media were used with a 
total of one hundred insertions. The 
* RADIO TIMES ™ was favoured with five 
insertions and produced 33°, of the total 
of replies obtained from all media and 
34.4°,, of the total number of orders 
received. The average cost per order for all 
media proved to be £5 8s. 3d. (nearly 
twice that of 1950). The average cost per 
order from the “ RADIO TIMES” was 
£3 Ss. 6d. 

The average conversion factor for the 
“ RADIO TIMES " proved to be 13.98°,,. 
Once again the * RADIO TIMES”, on the 


average of five ertions, produced the 
greatest number «/ replies and the greatest 
number of orders per insertion as compared 
with any one sing!« medium. 

During the 1950 1951 campaigns each 
insertion was placed in a solus eighth page 


on programme pa; 


% It is also interesting to note that a single insertion in “ THE 


LISTENER ™ produced 159 replies and 45 orders | oximately 
£5,000 worth of business) at a cost of 12s. 10d. per r! This is 
the lowest cost per order obtained on any occa from any 


medium during 1950 and 195]. 


ALL ENQUIRIES TO HEAD OF ADVERTISEME'.' DEPARTMENT 
B.B.C. Publications, Broadcasting House, Portianc “'ace, London, W.1 
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How London Transport gives 
young artists a chance 


BHOOTHS 


The bottles go round 


and around 


Continuing their policy of 
changing and varied displays 
Dominant Sites well-known 
Piccadilly sign now features, on 
behalf of Booths Gin, an amus 
ing mechanical display Teo Aft 
high replica hott are dressed 
one as a city gentleman, the other 
in sporting attire They move on 
a rotating platform from the 
wine and ru hao ne thew 


homes robustly aided by an 


oversize hand and arm, some & ft 
lone 
The pre is from a 


ntation 
lesigen§ produced by Dorland 


Advertising Lad executed by 
Dormunant Site Lid. under the 
lirection of l 4. Milli nocon 
unchon with fo wing cor 
tors Aaligraph i Ton 
tech Eneineering Berkeley 
Electrical Engineering ¢ Lid 


and Universal Signs 


How big hotels are 


. 
spending 
Hotel Management has sent , 
suppliers of goods for ho ond 
slauran ard very adv ng 
agen n he y i 
folder winch claim h he journal 
goes to mor ha ” ’ 
the largest h Is and 
nMapOr groups tx t frown the 
yournal mmented on by the ser 
tence Are you @ +4 h 
are reproduced how how heavy 


ta hotels have spent of equip 


ping and modernisation 


Savings publicity 


Speaking at the North Wales 


Regrwonal Savings Conference at 
Llandudno Lord Mackir 
chairman of the National S 
Committee, said Th 

amazing amount of publ which 
the savings Camynere 

savings MOVeMENt rece. “dl 
measure of the place we hold b 


life of the country 


The adv 


flower Pictures ( 

could have an authentic pub 
setting their sew film 
me in London.” 


shire in 1943-—since which 
year most of the brewers’ ad- 
vertising display pieces have 


B.LF. stand 


charges cut 


The Board of Trade is reduc- 
ng the charge to British Indus 
tries Fair exhibitors for shell 
stands at Olympia and Earls 
Court by about 9 per cent 

This will be done by dropping 
the 4 per cent added in 1952 to 
meet a Wages award, and by a 
reduction of $ per cent in the 
basic charge. The Board will con- 
tinue to consider applications for 
space up to October 25 and the 
allocation of individual stands 
will be postponed until that date 

The Government, it is stated, 
is anxious that “in Coronation 
Year the British Industries Fair 
should be fully representative of 
the commercial vitality of the 
country and that overseas visitors 
should be given a comprehensive 
view of the wide range of goods 
which British industry can 
supply.” 


The Society of Typographic 
Designers held the opening meeting 
f ts 1982-53 season in the Mono- 
pe lecture room, Fetter Lane, 
shen Walter Nurnberg spoke on 


photography in industry and 
city 


DESIGN -PRINT- DISPLAY 


Faraday Street, Manchester 1. Tel. Central 4965/6 


Creators of 


DESIGNS ARE 
COMMISSIONED 
FROM STUDENTS 


ence in an ertising agency. 
How are the younger artists to 
gain experience unless they are 


e 
first employed by somebody? 
This challenging question, fol- 
lowing an attack on the quality 
of much present-day commercial 
art, was thrown out by George 
Dodson-Wells chief PRO. 
London Transport Executive, in 
a talk to the Institute of Public 
Relations last week 


The standard of poster art 
to-day is often deplorable.” he 
said. “Some of the art one sees 


in posters on London Transport 
stations is very bad compared 
with what we strive to achieve 
in our own art.” 
London Transport 
sioned designs from 
artists—not merely 
lushed ones but also from art 
school students. He himself felt 
that, with the passing of munifi- 
cent patrons, big organisations 
had a duty to take their place. 


Quality art work 


Quality art work paid hand- 
some dividends because discern- 
ing people felt that an organisa- 
tion that could take such trouble 
over publicity must have some- 
thing behind it 

On the public relations aspect, 
Mr. Dodson-Wells said: “The 
courteous clippre or bus con- 
ductor is the most valuable pub- 
lic relations officer we can have.” 

Between 1,500 and 2,000 letters 
were received cach week, each 
one being answered individually, 
whether it was from an M.P., a 
corporate body. or an ordinary 
member of the public Complaints 
were passed on to the operation 
and, where necessary, 
the person involved was dis- 
ciplined, About 9.000 calls were 
made personally or by telephone 


commis- 
outside 
from estab- 


each year, and last year nearly 
2,000 people, mostly associated 
with the transport industry and 


representing 45 countries, visited 
the London Transport organisa- 
tron 


Two advantages which J. H 
Brebner had bequeathed to him 
on gomg to British Transport 
Commission. said Mr. Dodson- 
Wells, were a first-class adminis- 
trative set-up and the invaluable 
asset of direct contact with the 


chairman, Lord Latham 


Plane will show 


neon ads. 
Neon lighting underneath an 
aeroplane is the latest develop- 
ment in aerial advertising. 


Auster Aircraft Lid., in con- 
junction with Claude - General 
Neon Lights Ltd., have equipped 
an aeroplane with this form of 
advertising 
being shipped to Malaya, where 
it will publicise Pepsi-Cola. 

The installation consists of 
nine letters, 2 ft. 6 in. high, fitted 
to the underside of the main 
planes. It is claimed that it will 
give a brilliantly clear message, 
readable over a wide area when 
ata height of 1,000 ft., at a cost 
no greater than that of charging 
the two 12-volt batteries that 
provide its power 


Dealer aids 

E. K. Cole Ltd. have issued to 
their radio and tclevision dealers 
an illustrated brochure listing more 
than 100 displays available to 
dealers, co-operative schemes, and 
sales promotion suggestions. 
28-page booklet, printed in colour, 
covers showcards, posters, literature, 
signs, pelmets, co-operative adver- 
tsing, cinema slides, mailing 
schemes, special displays and 
demonstrations. Car radio promo- 
tion is also dealt with 

The booklet brings all the re- 
sources of the manufacturer's publi- 
city department to the dealer's door 


° 
Buyers’ centre 

Representatives of 47 trade and 
technical journals attended the 
opening of new London showrooms 
of Compofiex Co., Ltd., in Gros- 
venor Gardens, and to inspect their 
display of flexible tubes and hosing. 

Lt.-Col. R. H. Rohde, secretary, 
Enginecring Industries Association, 
said the showrooms had been 
planned as a centre for all buyers 
of flexibles. 

Technical and General Advertis- 
ing Agency Lid., agents for Compo- 
flex, are running a small campaign 
till the end of the year in engineer- 
mg journals to announce the new 
showrooms of the services offered. 


Poster exhibition 
On October 16, Sir Hugh Casson 
will open an exhibition of 80 posters 
and other work by Abram Gone, 
to be held from that date until 
November 7 at the Ben Uri Art 
Gallery, 14 Portman Street, W.1. 
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Vani ag 
(3 h 


A CUT ABOVE THE OTHERS 

are the younger, smarter women who read VANITY FAIR. For not only 
have they good taste in matters of fashion, beauty and in a way of life 
generally, but they have somewhat above-average means, which regular 
advertisers in Vanily Fair have found to their advantage. 


Advertisement Rates: £125 a page in black and white; £175 in colour. 


THE NATIONAL MAGAZINE COMPANY LIMITED 28/38 GROSVYIFXOR GARDENS 
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ADVERTISER'S WEEAILY 


They planned a regional test campaign 
jor new marmalade 


‘LEARNING BY DOING’ AT LLP.A. 


vould obtain im an agency 


end courses ¢ 


WEEK-END COURSE AT OXFORD 


TIYHE best way to learn advertising is to do it 

tions approximating as nearly as possible to those that 
This ts the principle of the week- 
wganised by the Institute of Incorporated Practi- 


under condi- 


ioners in Advertising, the first of which was held six months 


ago al 


Lyme Hall, Stock port 


again by the second course, 
held on Friday, Saturday and 
Sunday at St. Peter's Hall, 
Oxford 
! pattern of instruction that 
ed + successfu st Lyme 
NH wa epeated at Onford 
’ the ed r of Advertisers 
Weekly » ittended the course 
Ihe students ver (©) men and 
“ en f rh agencies, with the 
sze age of about WO) were 
ss an cxercise the planning 
campaign f 1 hypothetical 
duct bor his they were 
! led « syndicates, cach 
! by wn mcount executive 
Atte ntroductory ectures on 


syout, media and mechani 


duction, they planned their 

palgns, complete with copy 

gh visuals, media and produc 

« hedules Then the syndi 

presented thei «hemes 

w his were oonsiructive:y critt 
wad by the tutors 

\ Lyme Ha the exercise 


sed a seoond-year national 
‘ 


wien f< 4 sensational new 
fuct’ For Oxford, deliberately 
different, and more diffi 
bliem wa chosen one 
m khely to arise in “real 
£10,000 appropriation 
lt was plan a regional test 
paig sting £10,000. for a 
‘ " le being put » the 
k va fi siread we! 
\ ‘ { ‘ja ind jellies 
I we [ Orange was the 
1 nar There was nothing 
cularly distinctive abou he 
duc t was just anothe 
‘ malade, medium swee “ 
{at a Average price Jars 
“ f pecia fesign hat 
y had a sek 1 use ‘ 
flower vases, and hygenk f 
sosures Were 4a 1g feature 
When = tested n & consu 
A the wrmalad coerved 
prelere i) Vv t n cig 
{ housewives 


ash of the syndicates was to 
decide the test area, timing and 


€ 


Its validity was demonstrated 


length of the campaign, media 
policy amd copy theme, and to 
work out details for presentation 
to a hypothetical client. All facts 
likely to be needed were pro- 


The schemes presented were, 
bearing in mind the short time 
available for framing them, and 


the fact that the members of the 
syndicates had never worked to 
gether before, impressive, and 
the individual work showed a 
high standard of competence 
There was evidence, too, of sound 
planning and original thinking 
Reports generally were presented 
with clarity and confidence 


Argument, experiment 
As E. Ward Burton, chairman 
of the LLP.A. Education Com 


mittee, remarked at the close 
there was in the schemes much 
excellent material, which with a 
little polish could be published 
with credit to the agency con 
cerned 


the obvious but in the 
argument and ex that 
precedes them, in the critical 


given by the tutors, and in the 
opportunity provided for the 
younger generation in agencies to 
meet and learn from each other. 
Especially, perhaps, do such 
courses correct the dangers of 
over-specialisation, for students 
ire called on to work outside 
their normal spheres—copy men 
visualise, media planners write 
copywriters act as execu 


venue could have 
been chosen than that of an 
Oxford College, and the week- 
end was as enjoyable as it was 
structive. For this credit must 
be given to the tutorial staff, com 


No better 


prising, in addition to Mr. Ward 
Burton, R. S. Caplin, of R. S 
Caplin Lid; C. B. Bagg and 
H_ A. B. Lee, of Rumble, Crow- 


TOWNS 


Members of the 


(in the front row), the “client 
ther & Nicholas Ltd; Howard 
Wadman, now of Greenlys Ltd; 
and Eric M. Brown, of G. Street 
& Co. Lid. als R. Railton, 
LLPLA. educat officer. who 
was responsible for the adminis- 


trative art 

Late on Sunday evening, the 
tutors, deciding that everybody 
had had enough of marmalade 
treated the company to a piece 
of uproarious fooling, of which 
all that can here be said is that 
it concerned a campaign in Sark, 


angements 


where reta outcts were one, 
currency was sna shells, the 
anguage Sarcasm, and the Sarco 
phagus Journal figured m_ the 
media list A py touch of 


ight relief! 

A third course, on similar lines, 
is planned te be held in Durham 
next Apri 


Ad. expenditure 
will not fall 


Expenditure advertising 
shows no sign of falling and ts 
not likely to dk 

Expressing th 
September Trend, a 

bulletin for business.” prepared 
for Everetts Advertising Ltd. by 


spinon, the 


ssuc 


the Economic In gence Unit 
States 

‘The newspapc will have a 
rather large poo sdvertising to 
draw upon, but ough some 
papers will go up to the maxi 


mum page size eve day of the 


week, most w content jot 
some time to publish full-sized 
issues three of fou nes a week 
Those newspapers with large or 
specialised circulations will be 
able to recover some business 


from the maga 
zime advertising 
established thar there 
compiete return ve 
future to the pre-wa 


But maga 

now so well 
will be no 
foreseeable 
pattern.” 


" DISTRIBUTION of CIRCULARS and SAMPLES 


THROUGHOUT 


for booklet eiving full details of facilities availabl 


CIRCULAR DISTRIBUTORS 


21 LEIGH 
MADDOX 


STREET, 
HOUSE, 215/221 


REGENT 


11.P_A, Advertising Agency 


pers 


GT. 


LIVERPOOL 1. 
STREET, 
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at St. Peter's Hall, with 
mified by the tutorial staff 


She is model 
secretary 


Visitors to the public relations 


department of Foote, Cone & 
Belding have met this smiling 
reception from an office over 


looking the staircase 


Most of them have smiled back 
and have then suddenly realised 


that it wasn't Ann Watson, secre 


tary to F.C.B’s public relations 
director, sitting there. It was a 
life-size photographic blow-up 


mode! of Miss Watson 
it will be seen on 


and soon 
exhibition 


stands for Hi-Dri towels, manu 
factured in Britain by Hygiene 
Products Ltd 

Hi-Dri towels are to be exhi 
bited for the first time at the 
London Nursing Exhibition 
October 13-17, where the counter 


display will also be seen 

SIGNING OF OFF 
Removing 70 outdoor advertise- 
ments from the central area of 
Winchester an 
trol--has cost 
Committee £3 


area of special con 
Hampshire Planning 


BRITAIN 


(ROYAL 
LONDON. 


S861 


REGENT 1081 
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VOGUE KNITTING BOOK—. highly successful 
and result-pulling medium—sells in excess of |30,000 
copies. {deal for the advertising of all goods of interest to 
women. 40 displays of knitted garments from the book 
were featured in Stores throughout the country during the 
past year. 


Published twice a year. 
1953 No. 42 March 6th. No. 43 September 4th. 
Page Rates : 4 Colour £270 Black & White £160. 


VOGUE CHILDREN’S KNITTING BOOK 
A new publication, produced to meet a special demand from 
readers. Devoted to garments for children aged from 
4 to 14 years. An assured * sell-out”. 


1953 Publication date February 6th. 
Page Rates: 4 Colour £75 Black & White £50. 


VOGUE KNIT SERIES—contains knitting designs 
of greatest appeal from Vogue and Vogue Knitting Book, 
grouped in categories. Highly popular and a very economic 
advertising medium. 


Published six times a year. 


1953 Spring —Nos. 109 to |!1. Autumn — Nos. 112 
to 114. 


Page Rates: 4 Colour £70 Black & White £40. 


THE CONDE NAST PUBLICATIONS LTO 


THREE IMPORTANT MEDIA 


wiTl VOGUE 


SELLING POWER 


TIMELESS 
INTEREST 
READERS 
WHO 

BUY 


EXTENSIVE 
SECONDARY 


37 GOLDoE® S@UARE LONnNoOoNn 
Telephone : Gerrard 9060 
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ADVERTISER'S WEEKLY 


is: 


at “it - 


IS THE BEST INVESTMENT IN ITS FIELD! 


The largest weekly sale of any general magazine or 
picture-weekly. 


The lowest cost for monotone and colour of any 
weekly in its field. 


A.B.C. Weekly Net Sale 1,129,423—Readership 6,310,000. 


x* MONOTONE * FULL COLOUR 


16/10d. per page per 26/7d. per page per 
thousand copies sold. thousand copies sold. 


%& These figures are based on the A.B.C. sale of 1,129,423 Jan.—June, 1952, which e» 's the 2 Royal Funeral Issues. 


HARRIS KAMLISH, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LIMITED, 96-9 ONG ACRE, LONDON, W.C.2 
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OMMEN 


BLACKOUT THREAT 


Within a few days of the Govern. 
ment decision to remove all 
restrictions from illuminated 
advertising signs, Westminster 
City Council is recommended 
to ban for ever the colourful 
signs from the buildings sur- 
rounding Trafalgar Square. If 
the local authority kk wise to- 
night it will reject this stupid 
proposal 

points out, I rafalgar 

is one of the most 

localities for visitors 

Their sign there 

one of the best advertisements 

they have to pull in customers 
from overseas. 

The Ministry of Works & re- 
ported to have stated that “the 
department regards these ad- 
vertixements as detrimental to 
amenities.” That in itvelf is a 
doubtful — proposition. For, 
though the planners will never 
admit it, people like the lights 
of London 

And it is) quite indefensible 
enainstt the over-riding con- 
sideration that we must sell 
Britain and British goods if we 
are to survive. 


Simple solution 

Strange as it may seem to the 
planners, both the people of 
Britain and visitors from over- 
seas would prefer a flashing 
BROAC. Comet to the drab 
darknew which the City Coun- 
cil is being urged to ordain 

Ihere is a sensible solution of 
this electric sign problem: 

let the authorities indicate any 
signs which they think are 
injurious to amenities Then 
the sign industry can show its 
good taste and ingenuity by 
creating an attractive pattern 
of light 


Hands off! 


the authorities who condema 
these signs as a whole them- 
selves use foodlighting to pub- 
lictse their products so often 
large administrative buildings 
whose contribution to national 
well-being few would place 
above that of advertising. 

(ten they use it badly And 
instead of sniping at the sign 
makers, the Ministry of Works 
should consult them = about 
Coronation lighting effects 

blectric signs are a popular ad 
vertising medium The plan 
ners must be persuaded to keep 
their hands off them. 

Ihe last man who dimmed 
lLendon’s lights was called 
Hitler 


Ads. and the sal 


HO pays for advertising’ 

The sales department 
pays for it in the sales budget 
Advertising is a form of sale 
effort. Its cost is debited to 
and should be justified by — the 
department which is respon 
sible for the effectiveness of the 
sales effort 


That may be good theory. say 
many advertising men, but in 
practice a different form of 
accounting is Necessary because 
many heads of sales departments 
do not understand the nature 
scope and power of advertising 

To the many advertising men 
who think and talk in that way | 
offer the suggestion that advertis 
ing Men very often create an un 
necessary conflict of interest be 
tween themselves and the head 
of the sales department by relying 
too heavily on the word “distri 
bution” when presenting coverage 
statistics to prove the case for 
sdvertising 

Coverage and cost-of-advertis 
ng Statistics afe aimost always 
related to “the area in which 
distribution has been secured 
Sales Managers are not interested 
first and foremost, in the area of 
distribution. Their interest lies in 
areas in which an effective sales 
effort is practicable. Sales mana 
gers appreciate the connection 
between mass distribution and 
volume of sales. But, normally 
volume is not the target The 
target 1s profit, Volume and pro 
fit sometimes go together But 
only sometimes 


* * . 


In the early months of the last 
war a4 general sales manager 
decided to analyse his 1938 selling 
costs in great detail not merely 
y territories and by lines but by 
customers 

He knew, of course, that his 
company, in common with many 
thers, got 75 per cent of its 
business from 25 per cent of its 
customers. He expected to learn 
hat 60 per cent of the business 
was got with relative ease And at 

w cost; that the next WW) per 

nt was hard and more costly to 
vet; and that the last 10 per cent 
sas really difficult and expensive 

But he was surprised and 

weked to learn that $ per cent 

his business was wholly unpro 
fitable. He found areas in which 
wholesale or retail customer 

id been worked at a profit for 
ears. He found the reasons why 
hese areas were unprofitab'e and 
were likely to remain so 

Why. he asked himself, don't 


SCARBOROUGH 


A.B.C. 


irhorough Evening News 


Norman Smale, 92 Fleet Street 


“GUEST Coumy 
: by 
D. R. Griffiths, 


Director, The Incorporated 
Sales Managers Association 


. 


we accem the facts and pull our 
of these areas except for a few 
test calls every half year or so” 
Why have we become distribution 
crazy’ And the only sensible 
answer he could find came from 
the procedure and the words he 
had used at his sales conferences, 
where the salesmen had been 
given evidence of heavy advertis- 
ing coverage, county by county, 
and had then been urged to 
secure Maximum distribution so 
sto pay for this advertising.” 

From now on.” he said. “I 
shall map out the areas in which 
it is profitable for me to make 
sales. All advertising expenditure 
will be justified on the sales 
potential of those areas. The 
mount of advertising effort 
which spills over into unworked 
ifeas won't interest me. We won't 
talk any more about distribution 
We'll talk about effective sales 
areas instead 
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es chart 


Superficral” is a kindly word 
for coverage and cost-of-advertis 
ng statistics which are based on 
the idea that a product is effec 
tively sold wherever it is “distri 
buted A better word might be 
amateurish 

And if it is not practicable to 
base these statistics On “areas in 
which an effective sales effort is 
being made”™——since these areas, 
though well-defined. cannot be 
picked out of newspaper and 
periodical circulations—-then why 
should it be assumed that the 
case for the advertising item in 
tne total sales budget must have 
t Statestical basis” 


* * * 


Advertising deserves « deeper, 
firmer basis Advertisers of re- 
peat-selling consumer goods do 
not use advertising because, statis- 
tically, it is the better of two 
alternatives. They advertise be- 
cause only in this way can they 
convey certain information to 
the ultimate buyers of their 
goods. The only pseudo-alterna 
tive is to allow a special discount 
to wholesalers and retailers who 
promise to convey the same in- 
formation. Pseudo is the right 
word 


To-morrows TOP/CS 


© Appropriations for branded 
petrol back February 1 (this 
column September 4)-—will 
break all records next year. 
Estimate of spending for the 
first stage of the campaign is 
an average of £400,000 per 
company. 
Rumour says that behind- 
the-scenes plans are being 
made by one influential 
Organisation for a nation 
wide net-work of short 
range TV stations—one in 
each of 35 major centres 
What they visualise ms com 
petitive commercial stations 
in big towns, some owned 
by newspapers 
4 Lond: advertising 
agency is planning to show 
a complet mmercial TV 
programine lients 
Efforts will be made to 
attract the Advertising Clubs 
Conterence announced for 
next autumn to the north 
Likely venue Harrogate 


@ The hairdressing trade is 
considering a plan for a 
Hairdressing Week during 
Coronation Year There 
would he publicity tie-ups 
with suppliers and cosmetics 
makers 


The F.B.1. is to consider a 
proposal to set up a British 
Council of Industry to lay 
the foundations for export 
markets by general publicity 
and exhibition work on a 
vast scale 


Christmas promotions are 
expected to start earlier than 
last year with heavier plac- 
ings on press schedules 


Sauce-Makers are now per 
fecting new products for in 
troduction as Coronation 
lines next year. A big adver- 
tising battle is expected to 
develop between the leading 
firms 


ROUND TABLE 


& DISTRICT NEWSPAPERS 


44,355 


Scarborough Mercury 
gw the prosperous agricultural districts and holiday resorts of the North and East Ridings of Yorkshire. 


CEN. 8209. 


Bridlington Free Press 
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daily inch 
per thousand 
space rate 
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7 
POLICY PLATFORM~ Advertisement Control—3 


the organisational machinery 
might be strengthesed. 
organisation to co-ordinate policy 
information. But there are many obstacles to be surmounted. 


prevention of abuse in ad 


niormativn does it provide lor 


Nor can it be regarded 


as sullicicotly Comprehensive 


Roe ogee eee 


cstablish ethical standa 
advertising and underta 


The next step could be a 
central clearing house 


in this final instalment of his article, the writer suggests lines on which 
of advertisement investigation and control 
There is a strong case, he believes, for some central 
and serve as a clearing house for 


its CONSituecat bodies the preven 
tion of abuse’ 

lt is only when one comes to 
<xamine the implications of any 
such proposal, however rational 
if may appear, that the snags 
reveal themselves 

Would the newspaper organi 
sations be willing to transfer the 
work of their Joint Copy Com 
mittee and of the Newspaper 
Society Advertisement Investiga 
uon Department to a body they 
would not wholly control? k 
is very doubtful 

Would the Advertising Asso 
ciation, which not unnaturally 
regards itself as the appropriate 
body to sponsor any centralised 
service for the advertising bus: 
ness as a whole, readily agree to 


Earlier instalments of this 

article appeared in “Advertiser's 

Weekly,” September 25 and 
October 2. 


the establishment of another 
central body for this specific 
purpose? Would i consent to 
transfer its A.1.D. Department to 
such a body? Again, very 
doubtful 

Alternatively, would the other 
organisations concerned be will 
ing to transfer their machinery 
for prevention of abuse to the 
Advertising Association so that 
t could set up a fully comprehen 
sive and representative central 
Advertising Investigation Depart- 
ment? As things stand at presen! 
they would not 

Would it indeed be reasonable 
to expect the N.P.A. and the 
1S.B.A. to transfer this part of 
their work to a body with which 
they afe not even affiliated” 
Would it be reasonable to expect 
Newspaper Society members 
who enjoy a satisfactory service 
ilready, to relinquish control of 

at service, and to help finance 

s eXtension to periodical pro 
prietors, agents, printers b 
r~osters, and all the other interests 
comprising Advertising Associa 
ron membership? 

Yet the advantages to advertis 
ng as a Whole of some such 
central advertisement investiga 

yn and advisory dureau would 
¢ such that it would be defeats: 

) dismiss the idea as utter!y im 
acticable. Im the case of pro 


C onfide 


and the Newspapx 


public-spirited atti 
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ment  investigauon departments 


of ts constituents. But a would 
be much wiser to proceed one 
siep al a time 

As cach of the constituent 
dies would be members of the 
central committee, there would 
presumably be no legal problem 
tial information, even if 
potentially defamatory, would be 
protected by privilege. So would 
communication of such informa 
tion by the constituent bodies to 
their own members. 

lt would be most desirable to 
associate with any such central 
committee trade Organisalions, 
such as the National Chamber of 
Commerce and the National 
Chamber of Trade, as well as 
Other associations covering par- 
ucular industries and trades, This, 
with LS.B.A. representation, 
would ensure close advertiser 
co-operation, both in principle 
and practice Prevention of 
questionable adverusing and un 
ethical copy is highly iumportant, 
bul so, too, is the protection of 
advertisers against fraud, sharp 
practice, and wasteful spending 
Smail manufacturers and retail 
traders, who appear specially 
liable to victimisation, need to be 
protected against themselves, 

Local advertusement vigilance 
machinery would be much more 
eflective uf those locally respon 
sible were in receipt of constant 
warnings and advices from the 
central commuftee through their 
own national headquarters. And 
the service could operate both 
ways. 


. * * 


HE work of a central com- 
mittee would be greatly aided 
i. there were for its guidance a 
Code of Standards, of general 
appucation, to supplement over 
a much wider field that provided 
by the British Code for medicines 
Thought is already being given 
to such further codification of 
the principles of ethical advertise- 
ment practice. For some while 
past, the N.P.A. Advertisement 
Committee, through the Joint 
Copy Committee, has been con- 
sidering this problem, but it ts 
highly complex, and it may be 
somewhile before anything 
matures Such a Code, one 
assumes, would embody = in 
Statute Law” form, the case 
law of advertising established by 
usage and precedent Although, 
ma system of voluntary organisa- 
tion, its rules could never be 
mandatory, it could, like the 
British Code, have a power of 
enforcement behind it. This would 
lie with the media owners, i 
pursuance of their right to reject 
advertising they disapprove 
More co-ordination. more cod 
fication, more education. These 
are the directions in which pro 
gress must be sought Perhaps 
education is the most important 
f the three, for organisational 
machinery must keep in step 
with public opinion within the 
industry. One cannot. in a demo- 
cratic system of government by 
consent, force the pace too fast 
Patient statesmanship wil! achieve 
more in the long run than excess 
of reforming zeal 
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FAVE most obvious defect prictary medicine advertising, it ee 
; in present machinery lor has been don And it has been mae 
7 verlising i thal neithe im the of liberty of action on the part 
of the consenting organisations 
framung of polwy nor in the th par , . , ’ 
vw cSlablishment of the Code 
duseminaton of auvicwe and vi Standards is clearly worthy of 
; ~ Bee furiner study. Inere were Many , 
; . close co-ordination vetween all odsiacies lo overcome. There was Ul . 
¥ . parties concerned Where there much argument and much com fi 
is CO-opel stlion, uo ow either m- Proiliise Il noug i, 4s has Deco | 
Se complete, of personal and in mentioned, the mitative came ' 
i es Sn dees oo aa 
De i formal i s sigaificant to note that the 
a | ee project Was brought to fruition ‘ 
~, 2 Ihe Brith Code of Standards, under the auspices of the N.P.A {f 
Fe | shah ws supported Dy all major Ee Society, ie ' 
, advertising nhiecs My governs tormer having provided a chai- ' 
— he adverlising of medicines and man and secretarial In news 
. i : siments. Oth sdvertising is paper circles there is an under 
je its scope Stlandadic conviuon that the H 
od ; Hetween the N.P.A, and the newspapers should have the 
——— necminatsne Gaiiaies inte 5 the Mmmenneweneesescescsseneesenseeseneeees isos: say in wiiat should, or 4 
’ ; ba 
. § est ¢ peration, but the link should not, appear in their adver- Ce ‘ 
se etwe vse bodies and the tisement columns Ihey are 
uf : 3 Advertising Association is some willing enough to co-operate with i 
ve. ‘ P| what pebuiou Ihere have been agents and advertisers, but are 
a } nbarrassing inces of the not content to play a subordinate 
hag } Copy ¢ L1lee ANd UNC seceeescsseesscsescesscesesesssssesesenees FUNC 
oe i Advertising Association ALD Bur the obstacies, thanks prim 
— Commames yeeching divers ily 0 he 
of ; clusion I here s the tude of the newspapers, were f 
ae ; Apparent anomaly of two com surmounted 
wer q ees doing s ur work, with Let us suppose that there were , 
Cre te vilable verlapping. evident a genera! desire to form 
or, I} Periodica Propnetors some type of cx inating body 
er yes ia i anon with The first step would be to set up ’ 
ee the rewspal organisations. a committee. Yes, another com 
m a i 2 s affihated t e Ad mittee. No one wants to prolifer- 
a ung An . The ate committees, but there would 
ag IS BA. thoug s relahions with be no Option. Initially, the fune- 1 
: ; ¢ Advertising Ass sLOM are uon of this committee, which 
fia . w affiliated should be as wide representa 
Ihe NPA ‘ t aff ated to uve a8 possidic. w d be explor 
7 Advertising Association. atory. Its task would be to pro 
hough most national newspapers pound a scheme representing the 
7 e members dividually greatest Measure igreement. 
Any lack of cohesiot adver Such a scher presumably, 
: ne vestigat ind control would propose the establishment 
s amply explained by ack «of of a permanent nmmittee, with 
cohesion in organised advertising staff and « story finance 
‘Ze self. Yet the establishment of This committee might, as the 
the Code of Standards shows that firs! stage, confi tself to pro 
within the existing eanies . viding a clearing house for infor- 
framework < perative ac mation maf iscussion of < . 
poss ble The Code provid ’ policy, leavir , tigation and 
nvious precedent for area report ¢t } lies already 
centralisation of ‘ undertaking | netians 
nachunesy In this there w d be several . 
advantages) Agreement on policy 
ad * * * would be facilitated. and infor 
‘ . mation availabk the members 
; Wo LD it not be pos P of any one ! ‘ Id become 
mie for all advertising available ‘ 
yy. sations acting in concert At a muc at ze, it might 
. a centra va ym that « { prove possibic extend the 
| tC transfer to i aces the adwertioe 
ke transfer to its acg © advertise- 
~ a ooo — * 
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Two DIFFERENT but valuable markets are represented by the 


Tycoon. He is The Economist’s (not wholly serious) symbol for 
the kind of readership it achieves. He represents the successful 
man who spends handsomely not only on himself but on behalf 
of the companies that he directs. The range of his needs is wide : 
from personal luxuries to industrial plant, consumer goods to 
capital goods and services. In The Economist, his favourite paper, 
the tycoon expects to find advertised the things that he wants to 
buy. That is why sales of space in The Economist have more 
than doubled in the last few years. 


The Economist 


22 RYDER STREET LONDON Swi WHITEHALL 1511 


SOME REGULAR ADVERTISERS IN THE ECONOMIST 
JA BOWATER'S PAPER; DUNLOP TYRES 
©S ; MONSANTO ; STORY'S ; MULLARD 
LOTUS SHOES; SHELL CHEMICALS 
ve} eT MCALPINE ; WHITE HORSE WHISKY 
BATTERIES ; PLAYERS NO. 3; PYREX; 
USES ; BURY FELT ; FALKIRK ; HAWKER 
PERFECTOS CIGARETTES; A.C.V. 
“2; REED PAPER; AUSTIN; A.E.I. 
TYRES ; L.C.1,; OLD ANGUS WHISKY 


De HAVILLAND ; VIYELLA; COVENTRY 
CRAVEN TOBACCO; PETER SPENCE, 
ARS ; IMPERIAL SMELTING ; CANADIAN 
REMINGTON RAND ; B.E.A.; COLCLAD 
EWTON CHAMBERS ; ABDULLA NO. 7 
DRY FLY SHERRY, ctc 
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Advertising must formulate a code 
of behaviour for commercial TV 


By NEAL ARDEN 


i Ne Ne ee es 


the above misdemeanours wil! not possibly be unable to express it l am not suggesting that the 
Il his goods. Such a programme self in anything but @ negative American Code will suit us; it 
will be “out” as soon as the head manner may or it may not Our own 
of a family realises it is not suit 1 therefore put for sense of rightness may differ from 

television, becomes able for viewing in his sitting gestion which, if theirs in some respects: the taste 
e to the pubdi« it room. A sponsor's whole purpose solve what may become quite a ’ prejudices of the British 
in there will be a mea n going into television is to sel! difficult 
his product, and he is going to be 


very careful wha of show , 
ind production content he AA, . Ry i of ‘ television executives should 
t I 


ent, it seems the inten before ut is too idle sit down 


OWEVER long or short certain that a sponsor presenting (although having ils own good as well as the public, by a com 
the ume before commer a show which includes any one of taste and sense of decorum) will mittee of themselves 
t 
‘ 


television, of as Norman 
im a recent letter to 


has so aptly called 


problen people are our own and we must 
Advertising and commercial 4ler for them rather than imitate 
others Since returning to this 
country from America, | have 
heard the fear expressed 
. . . . towether to form a Television r 
the Government to Good taste ( ° Kel ‘ eptable to Fancy having to listen 
this control ; : a ee: oe . sponsor ug between 
er will prevail jurselves, and for the guidance ‘Sponsor's plug betwee 
levprede celine r ’ ett hick h 
‘ A , o arty commu tlee which the 
yo alt aah ~ tee Postmaster General may eventu- SWUM PASMMNO MT GN AERSERNMGYAeM, e 
5 a rdiu of enterts ent. it 
aily set uf 
s equally a medium of advertis Th ’ : 
ng and good taste, as in other The idea is not new. Not only author, who . ntly 
' save r yle c sO > [eo 
advertising outlets, will prevail nave © By ple censored — returned from the U.S. where 
Such control as is needed there own product for many years Wi a oe 
fore should arise from the good compicte success id nternal he worked on commercial tele- 
. sreement, but on March 1 this 
consciences of advertising agency 48reeter soe 
and client rather than from any year the National Assoc . rs vietom, suggests that before 
outside governmental body which Radio and Tele . oie ‘ advertising is introduced over 
> yugnt 1 4 
knowing little of the problems of ' a . } , 
advertising or of production their own code of standards the air in this country, TV 


y : t wir of tele 22 . 
i tom ‘These candards agreed md = advertising executives 


control of the adver 


ig men for ghould get together to formu- 


. television and es , sing men 
ice of Ken t. Every facet late a code of bebaviour. He 


é cites examples from the 
is covered American Code which might 
The American Television Code be followed over here. 


covers every facet of production. 

In & country which \s alMOSt €D- ge ae ae 

turely given ove far as T 

and radio ts conc i, to com- 

mercial shows vy be con- song or “Fancy having 

sidered remarkable it the multi a symphony concert spoiled by 

tudinous nteres enveloping having to watch someone adver 

them have brought t selves to tising ‘so and so’s’ pills in the 

solid agreement itters of middle of it.” But this can be 

good = taste K nal pro- done with care 

grammes r ‘ roadcasts, To take an example from the 

responsib ’ is children Code. the Americans have sug 
abilit ng on the gested in it, quite definitely, how 

idvertising much advertising matter there 
copy, and a list o er matters may be in each and every length 
as long as you ! of programme. I quote from it 
An advertiser ; producer in the table below 

n America have conform, These time standards do not 

through the goo of their affect the established custom in 

own representatis » regula the States of reserving the last 

t up protect broad 3) seconds for station breaks and 

casters a advertisers spot announcements, but they do 


trons se 


Length of Programme 
(Minute (Minutes) 
In News Programmes 
(Day and night) 


1.0 
1.48 
>] 18 
MEAD OFFICE MAIDSTONE 
LONDON - 60 FLEET STREET 
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BUT WE WERE LUCKY ! 


Thirteen printers were recently invited to 
quote for a big leaflet printing job for a 
London firm. Our price was the lowest — 
and it was only 73%, of the highest. The 
customer had used us before. He knew 
our quality —and we got the job. 


It would pay you to get a quote from 
Walsall Litho! 


UNDER ONE ROOF—AN ACRE OF EFFICIENT PRINTING PLANT 


PHOTO-LITHO-OFFSET 
EMBOSSING 
CUT-OUTS 
MOUNTING 


LETTERPRESS 
DIESTAMPING, 
SHOWC ARDS 

BINDING 


and ul ine famous 


METOCRAFIT, CAMEO 


AND INTERSIA SEALS 
n bas rehef and filigree, in metal, foil or paper 


Quick service dires or through offices in London 
and Manchest MW ‘phone 


WALSALL LITHOGRAPHIC CO LTD 


Midland Road, Walsall, Staffs 
3121 


foate Hill, London, E.C.4 


Mr. J. Aspinall 
Mr. J. N. Humphry W 


Mr. H. J. Crackm | 


( < 
Mr. L. Ashton SS \farket Street, Manchester, 3 
th irs 4874 


Control of commercial TV —continued 
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AMERICAN 


show how little the public have 
to fear if we adopt a similar rule 


The acces | programme 
material « another facet of this 
code which has received consider 


abie attention 1 quote 
Programme materials should 
enlarge the horizons of the 


viewer provide him with 
wholesome entertainment, af 
ford helpful stimulation, and 
id hon [ e¢ responsibil) 
ties which the citizen has to 


wards his socicty 

Then follow. under this head- 
ng. 28 subsect ~s Of references 
of which a few w serve to show 
how thoroughly the subject has 
been covered 
According to the code 

You may not use profanity 
smut, obscenity even when 
kely to be understocd only by 
part of the audience 

You may not make an attack 
on any religious faith 

Contests ma not 
a lottery 

Respect mus: 
for the sanctity { 

cK crimes ar 
acceptable 


constitute 
maintained 


narriage 
generally un 


AD. MAN’S BOOKSHELF 


Speak Up Manas * By Robert 
Newoombh and Marg Sa ms (Funk & 
W agnalls ¢ aw with Modern 
Industry Magacine dus od in UK. by 
Mayflower Publishing os. 64) 

More books on puble relations 
come out of America than one 

in Convenient with. Many 

f them speak general terms, 
attempt aie det » of PR 
functions, and 1 few success- 
ful uses of ft flum Few 
take. as this book does, a speci 
fic aspect and lead reader step 
by step through a campaign 

Speak U'p V vgement! is 
concerned alr tirely with 
nNanagement-cn relations 
and the estab t of effec 
tive commu it channels 
Successive chan into con 
siderable det nanagement 
news letters. « vee hand 
hooks. the annua ort, use of 
votice boards, | rgans and 
heir contents to the fac 
v by emp imilies and 
ends, relatior local com 
munities and wirs. and 
i fin ally 4 j of some 
sual and a i] aids to 
rd 
The steps d { are easily 
idaptab ganrsations 

In tl end me comes 

en cilh - t sentences 

f the haok s fo sub 

tute f the world 

f cor i the vard 

ck b \ neople of 
nanag « ogrammes 
they fost ‘ neasured ~ 


EM 


TV BEHAVIOUR 


CODE OF 


Drunkenness and drugs are 
not to be presented as desirable 
Gambling must only be pre 
sented when cssential to the 
plot, and then only with discre- 
tion and moderation 
Officers of the law are to be 
portrayed with respect 
Suicide. as an acceptable 
solution for human problems. 
is prohibited 
There is a heading covering 
Responsibility Towards Chil 
dren” which requires that op- 
portunities for cultural growth 
shall be afforded. Accepted mora! 
and ethical ideas should be pro 
moted. Respect for parents should 
be inculcated 
Under the heading “Decency 
and Decorum” one finds refer 
ences to the costuming of per- 
formers and to movements of 
dancers and others which might 
embarrass home viewers 
Taken all in all, the American 
Code is a full and comprehensive 
protection for one and all, and we 
in Britain, if we have commercial 
television. could do much worse 
than have one of our own. The 
finest control, as in everyday life. 
is self-control 


How P-.R. helps staff relations 


* * 

Selling pictures 
There's Money in Pictures, by Leo 
Solomon. (A Newsweek Bookshelf Book 
published by Mayflower Publishing Co 
lid. for Punk & Wagnalis, 23% 6d) 

Photographic studios wantine 
to sell their work in the United 
States will get some useful hints 
from this book which explains 
how American newspapers and 
journals buy their pictures. and 
what kind of shots sell 

The book completely ignores a 
vast and profitable slice of the 
available market advertising 
But perhaps this was inevitable 
since the author is a picture 
editor on a magazine and his 
chief concern is buying pictures 
for editorial use 


Learning French 
from ads. 


French for Adults. by Charles 
Duff (English Universities Press 
18s.) 
who like to sharpen up 
their French on the Dubonnet ad 

t ts should have a shot at 
the advertisements that are included 
uw part of the text in the penultimate 
lesson of this admirable book. That 
Mr. Duff should not disdain to em 
plov advertisements in the section 
called “The Soirit of the Language’ 
shows the modernity of his outlook 

und of his pedagoey 
than 400 pages he takes his reader 
from th very heginnines up to 
Unversity standard, with more profit 
and less pain that one had thought 
possibie,-M.H 
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THE SOUTHAM MARKETS 
IN CANADA 


Markets change rapidly these busy days. 
Growing communities and expanding 
industries create new opportunities for 
advertisers almost overnight. An accurate, 
up-to-the-minute picture of any market, 
its present and future plans, is a basic 
essential for effective merchandising. A!! 
this is particularly true in Canada. 

The latest data on Ottawa, Hamilton, 


Winnipeg, Medicine Hat, Calgary, 
Edmonton and Vancouver is contained in a 
new portfolio, “The Southam Markets in 
Canada”. If you have not received your 
copy please write to our British representa- 
tive F. A. Smyth, 34-40 Ludgate Hill, 
London, E.C.4, telephone City 2784. 
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THE OTTAWA CITIZEN THE HAMILTON SPE 

THE WINNIPEG TRIBUNE THE MEDICINE HA 

THE CALGARY HERALD THE EOMONTON i 
THE VANCOUVER PROVINCE 


SOUTHAM NEWSPAPERS OF CA’ 


REACH OVER 1,500,000 CANADIANS EACHERBUBLISHING DAY 
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Access to a 
Prosperous 


oe 


Your message will pass “without let or hindrance” over 
the threshold of Northern homes where purchasing power 


remains substantial if you include in your schedule— 


THE YORKSHIRE POST 


and the 


YORKSHIRE EVENING POST 


Members A.B.C. 


RE CONSERVATIVE NEWSPAPER CO., LTD, LE 1. TELEPHONE: 32701 
f FLEET STREET EC 4 HONE ENTRAL 9693 
FICE: SCOT LANE TELEPHONE: 4001 
f ROADWAY HOUSE TELEPHONE: 21571 
—E: 5S, CROSS STREET TELE —- BLACKFRIARS 0867 
Cc #« 
lS: 
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HAT line of Shelley's, 
“When winter comes can 
spring be far behind?” might 
now be the refrain of the 
Yorkshire wool industry, that a 
few months ago seemed on the 
dangerous slope of a depres- 
sion 
The approach of winter and the 
lowering of woo! prices have made 
the public turn once more to 
woo! goods in the shops. Already 
the revival of trade has made 
itself felt in the manufacturing 
areas. July saw the first check jin 
the falling production of wool 
and some improvement in output 
Since then the upward trend 
has continued, From Bradford, 
the greatest centre of wool comb- 
ing and worsted spinning and 
other branches of the wool trade, 
it is reported that the number of 
men and women workers on short 
time fell from about 6.200 at the 
end of June to just under 2,900 
at the beginning of September 
These dates are well on either 
side of the normal holiday period 
and the figures represent a 
genuine increase in employment. 
Throughout the West Riding the 
situation has taken a turn for the 
better 
Even at the worst of the recent 
depression the wool industry was 
able to look forward to the future 
with a fair amount of confidence 
The high prices that had stifled 
trade were clearly the result of 
Stockpiling and panic buying 
They did not point to any chronic 
weakness. Unlike the cotton in- 
dustry, that sees itself facing a 
world-wide shrinkage in markets, 


Market Street in Bradford is beginning to resume its accustomed 
bustle as the mills in this centre of wool combing, worsted spinning 


and other branches of the 


Wool industry is swinging 
back to full employment 


By Stanley Oreanu, 


OF RESEARCH SERVICES LTD. 


wool manufacture is not as yet 
confronted by any such problem. 
The claim that “there is no sub- 
stitute for wool” has been well 
borne out up to the present. No 
synthetic fibre has yet been pro- 
duced with the same strength and 
elasticity. 

Wool exports suffered a blow 
in the Australian import cuts an- 
nounced earlier in the year. At 
the same time trade with Canada 
and the United States. our 
largest and third largest markets 
respectively, remains unaffected. 
The foreign trade of the wool in- 
dustry .has been given a fillip 
lately through the completion of 
contracts with China for half a 
million pounds worth of wool 
tops and piece goods to be sent 
out over the next few months. 
This is the modest fruit of the 
Moscow Economic Conference. 
The Chinese have laid aside 
another £2 million for the pur- 
chase of British textiles in the 
course of this year, on which 
Yorkshire manufacturers have an 
interested but not too hopeful 


wool trade swing back into operation and 


full-time employment is once more general. 


Recent intimations by 
m_ this 
that China w 
purchases of 
dependent on her being 
get engineering and other 
The Board of Trade has 
understandably shy about ers 
ing licences. 

In the long run Japan may be- 
come if not so vast at least a more 
real market than China | 
wool textiles. To encourage 
export of her home-g 
Japan has announced tha! si 
prepared to allow the 
be used for re-impor! as 

oods There used 
icuriching trade betwee 
shire and Japan. T! 

its revival, 

The ups and dow 
tunes of wool are 
mediate concern to ' 
people of the We 
conurbation, of wi! 
“wool towns” form 
even within this ar 
trated wool manufa 
a much greater diy 
dustrial] structure th 
realised. As Mr. } 
written in The Pre 
Industrial Areas of ( 
with reference to W kshire, 
“There are towns east 
Pontefract. Castlef {toa 
smaller extent Wah which 
depend on coal. In | t there 
are towns, such a: vy and 
Morley, which d over- 


Britain 


whelmingly on wool. In between 
there are towns with a wide 
variety of structures, including 
several cases where industries 
other than those which are 
dominant in the region as a 
whole rise into local importance 

carpets and wire ropes at Spen- 
borough, for instance.” The 
western part of the wool area 
tends to specialise in high-grade 
worsteds, the casiern part in 
cheaper woollen goods. In the 
west too, especially at Halifax, 
the wool district begins to overlap 
the eastward spread of the Lan- 
cashire cotton district Some 
cotton is spun at Halifax, though 
mainly for union fabrics of wool 
and cotton. 

Leeds and Bradford, the two 
largest towns in West Yorkshire, 
provide a contrast that is a good 
example of this area's diversity 
Bradford is the largest centre in 
the world of worsted spinning and 
the main centre in this country for 
sorting and combing woo! fleeces 
as they come in from abroad 
Well over a third of the total em 
ployment in the town is in wool 
or wool finishing. At one time 
even the minor industries in Brad- 
ford were mainly dependent on 
wool for their existence The 
engineering industry, for instance, 
was largely concerned with the 
manufacture of textile machinery 
Now other kinds of enginecring 

ave taken root and grown up 
alongside To-day the huge 
English Electric Company has one 
of its largest works in the town 
The printing trade is another that 
has grown to importance. Even 
so. Bradford remains heavily 
dependent on wool; as the recent 
minor slump showed only too 
well 

In Leeds the non-textile indus- 
tries are much more heavily repre 
sented. The town is, of course, 
the main centre of the tailoring 
trade, in which some 56,000 of its 
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MARKET SURVEY OF YORKSHIRE of effort. However, on this score the Government is unlikely to 


official policy seems justified as spread much gloom. Industry is 
opencast mining has run at a_ still crying out for more steel. In 
workers are nowadays employed. difficulty in getting work. One profit helping us to pay our way in the 
Rut the position of woo! textile such village near Doncaster has The stee! industry, employing world stcel-using exports are of 
as the sesond most importan: i recently petitioned the Govern some 80.000 workers in south especial value. As the graph (1) 
halle ment to establish new light indus Yorkshire, is work ng at ~y bp ee our a = 

tries im the 4 sure, apparently unaficcte y the Orts Nave increased more rapidly 

wie (8 the neighbourhood, pos Sie Ap nerfs over nationalisa. since 1967 than exports of other 
and letting the factories to private tion and denationalisation as the kinds. and in the last year or so 
firms. Unfortunately it is not so Pelitical. pendulum swings back have begun to pull away even 
easy to do that pow as it was a 294 forth. One stec! works alone ore sharply. Yet should the ex- 
few years ago im Sheffield. the largest im the port position change for the 
country, is aiming towards a tar- Worse, as it may when the impact 
ect of a million tons a year. The of Australian cuts begins to be 


th Yorksh - cancelling of defence orders by felt, the demand for steel will 
of the variety of industry in this *U8 orkshire. Coal mining is almost certainly continue to out- 


aha scaticred widely over this area, t | 
ven by an alphabetica strip supply for a long time to 
rums from accumula Harnsley being the focal pointand = — VOLUME OF STEEL- come 
t eutracts the largest town to draw its living USING AND OTHER EX- 


mainly from coal. fron and steel 
s and tailoring 


dustry um closely « 
the growth of engineering 
employs about 15,000 w 
Leather manufacture and p 
are also of some importance 
latest cipansion mw im tk 
ture trade and Leeds is rapidly 
becoming one of the chief places 
wm th unt for furn ture mak Coal, ‘ron and steel, and engin 
< cer y “ mm ui id 

cert : i . 

ing. Perhaps the best indication SOME are the chief industries of 


Sheffield tool-steel is in particu- 


m of women workers 


erage in West York 
recent survey by the 
Labour into the em 
married women has 


manufacture are carried on prin PORTS (1947 = 100). larly great demand. 11 is said that 


cipally at Shefficld and Rother 
ham. The former is also, of 
course, tamed for its cutlery, 
plate and tool-making. Engineer 
ng is most heavily concentrated 


millions of pounds worth of 
exports are being lost a year 
because of quota restrictions on 
tool-steel imposed by the Board 
ot Trade 


nt of women 
and West 
cent 

r Cireat 


in Sheffield and in Doncaster, 
whete there is a big railway 
works making locomotives and 
rolling stock 
ee A good deal of opencast coa) . x 
a mining goes on in south York ally py —- with wool, which 
prog shire, with some unhappy effects employs nearly as many men in 
on agriculture. The Coal Board | this region. Male woolworkers 
claims that the farmer loses at the make an average of £7 15s. a 
worst a few seasons, and the so! | | wee ‘ 
is then put back ready for plough Average figures are often a 
ing. But poorer or even negligible |_| Inthe misleading. Not all steel 
yields of crops and grasses have sree. CONSUMING workers by any Means are com- 
women. since been reported from some re ALL OTHERS paratively well-off. For instance, 
1 is on the heavy clammed land. Looking down into EE a team of men working on a 
cularly in some ‘the quarries where their fields we me Oe furnace is paid collectively and 
ndustrial villages, used to be, farmers have shaken — source. British Iron and Steel Federation the senior hands draw a very high 
now having great their heads over the expenditure repow percentage of this collective wage. 


The carnings of steel workers 
at the present time average about 
£9 7s. a week, an increase of 16s. 
since the middle of 1951. Steel is 
a fairly well-paid industry, especi- 
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_ Sheffield ‘leet 
The Star (Sheffield) 


two balanced 


Similarly, York has the advantage of a 
wide selection of industries, in which 
confectionery, railway works, agricultural 
engineering and glass-making predominate. 
In the city more copies of the Yorkshire 
Evening Press are sold than there are 
households. The Yorkshire Herald caters 
especially for the agricultural interests of 
both town and surrounding country dis- 
tricts, prosperous in the extreme. Geo- 
graphically separated from the neighbouring 
populous urban groups, York, too, is the 
perfect site for a test campaign. 


YORK 
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SHEFFIELD 


The areas in which the Sheffield Telegraph 
and The Star circulate provide an example 
of a perfectiy |..lanced economy. The city 
of Sheffield where The Star is the only 
evening newspaper—is solidly based on the 
prime industry of steel production, with 
general engineering and the making of tools, 
cutlery and plate ensuring stable prosperity. 
Also inciting within the city, the Sheffield 
Telegraph extends to the important coal- 
mining areas of the region and eastwards to 
one of the richest farming communities in 
Western Europe. 


communities 


Yorkshire Evening Press 
The Yorkshire Herald 
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The first hand may carn (wo-anc 
ahalf tomes as much the 
fourth 

th west and south Yo 

the engineering imdustry 

suffering from a shortage 
shilled sur. to which the num 
ber f vacancies on the Db Asa 
abour cachanges 6 only &@ Paria 
guide Many firms, if they 
get more skilled workers 
also take ON Mote sen and un 
skilled workers, among whom 
here unemp 
from 
nes of south 


could 
could 


S serie oyment 
Separated 
works and and 
Yorkshire y a broad 
ry is Hull 
mast, With its popu 
ation of Hull is the third 
argest port in the country It 
has @ number of unusual ccon 
Owing to its sola 
big manufacturing 
has tended to deal 
raw materials. (Coal is 
st export and timber, o 
of flour are 


ts, in spite 


the mills and 


if farming 
on the east « 
Te ome a 


nie features 
won from the 
district 
ne n 
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of the cut 
f supply 
town are 
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NY even 
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Merseyside imported o1 
and nuts are crushed for 
action of Oo from 


nanulactures 


seed 
the ex 
which Hull 
paint and 
nargarine. There is some general 
engineering, much of connected 
with the maimitenance of Hull's 


great fishing fleet of 280 trawlers 


whether a client's 
Heslocks have a u 


in the advertising 


It has been estimated that be 
tween 50,000 and 60,000 people 
n Hull are directly or indirectly 
Jependent on the fishing industry 
The possibility that the North 
Sea was being overfished has for 
some time worried Hull and the 
other ¢ast coast ports. Now both 
Norway and Iceland have pro 
vided another headache by closing 
ther valuable offshore fishing 
grounds our trawlers after a 
decision by the Internationa! 

( ourt at the Hague 
Yorkshire's agricultural pros 
pects look fairly bright this vear 
with one or two exceptions. The 
remarkable increase in the pro 
duction of pig-meat that has 
Il SHOPS AND SERVICE 


taken place in recent years is 
being maintained and we shall 
soon see York hams once more at 
reasonable prices in the shops 
The nment looks to pig- 
meat to pr mmediate in 
crease in ration and 
ntends that another 200,000 tons 
be raised in the next four 
share of this 
0.000 tons; if rea- 
ring farmers in 
substantial 
ved profit 
as well as the Govern 
has been on the side of the 
change and this 
teason s corn harvesl is exception- 
ally good. Most individual crops 
have done well, the yield of wheat 
particular high 
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Population 
Kind of Business 


rOTAL 
Retaal Shops 
rOTAL 
(rrocers, dairy shops 
Butchers, fishmongers, poulterers 
Crreengrocers, fruserers 
Bread flour confectioners 
(hher food and drink, inc. general shops 
Confectioners, tobecconssts, newsagents 
Boots and shoes 
Men's wear 
Women and children's wear 
Hardware 
Chemuats Mographic 
Other retail shops 
Servwe Establish ments 
Restaurants, cafes, etc 
Hasrdressing 
Repair establahments 
Motor trade establishments 


EAST & WEST 
RIDINGS 
4,114,090 
Ne per Ne. per 
0,000 por 10,000 pop 


GREAT 
BRITAIN 
40,004,450 

N 
Number 
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The dark side of the picture is 
that the costs of dairy farming in 
Yorkshire continue to rise. A 
number of milk producers have 
been forced out of business. Ac- 
cording to @ survey of Yorkshire 
cattle herds during 1951-52, pro- 
duction costs have rose by 42s. a 
cow over that period and in- 
creased prices paid to the farmer 
failed to keep pace 

How many newsagents are 
there in Huddersfield’? is the kind 
of marketing question that can be 
answered by the results of a new 
type of census, the first direct 
count ever undertaken of Britain's 
shops. Hitherto one has had to 
make do with estimates. To give 
an indication of the material that 
s available, we reproduce here 
an abstract from the table II, 
showing the number of retailers 
and service trade establishments 
in the East and West Ridings and 
the number per 10,000 popula- 
ton Comparative figures are 
given for Great Britain. 16 types 
of shops are listed, a summary of 
the 28 categories used by the 
Board of Trade 

In the Board of Trade publica- 
tion, Britain's Shops, there are 
separate columns for all large 
areas and for all towns with 
populations above $0,000. Thus 
in the Yorkshire region figures 
are available for the three 
Ridings and the following thirteen 
towns: Barnsley, Bradford, Don- 
caster, Halifax, Harrogate, 
Huddersfield, Hull, Leeds, Keigh- 
ley, Rotherham, Sheffield, Wake- 
field and York. 
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{N A THRIVING, hard-working city such as Bradford, 
people put their trust in the tried, long-established 
‘institutions’ they know deserve it. The local 
Westminster Press newspapers, for instance, have 
built up a big readership over the years, and they 
now play an influential part in the life of the city. 
Thousands of the well-paid workers in Bradford's 


many industries regularly read the TELEGRAPH & 


the thritty /thi 


* | medium 
4id. w 434, 


ARGUS, the YORKSHIRE OBSERVER or the YORKSHIRE 
OBSERVER BUDGET; if you advertise in their columns, 
your message will be read too. 

Britain’s most prosperous provincial areas are 
covered by the 36 Westminster Press newspapers. For 
a very reasonable outlay, you can use the * Thrifty 
Thirty-Six’ for your advertising and so tap the big 
buying-power represented by their readership. 


SIX 


jor well spent appropriations 


ERNEST LUMSDON: London Advertiser tov 


WESTMINSTER PRESS PROVINCIAL NEWSPAPERS 


167-170 FLEET STREET, LONDON, E.C.4. 
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Leeds Offtce: 


1] steIon piace, terms 1. Te: teens 24998 


lwifty Thirty-Stx are members of the A.B.C.) 


LIMITED 


CENTRAL 3265 


‘Manchester Offloe: 


MIDLAND BANK HOUSE * STREET, MANCHESTER 2 TRL. BLACKFRIARS 3930 
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When your 
st the 


lowest 


100 per cent 


per cent 


tesements 


campaign demands maximum coverage 
cost 
AND ROTHERHAM ADVERTISER 
coverage in ROTHERHA 
coverage 
this prosperous part of Yorkshire, money is freely 
spemt with (hose who advestive in the four editions 
of ths newspaper 

Memories, 


100°, Coverage in 
ROTHERHAM 


90°. Coverage in 
this rich South 
Yorks Coal and 


Steel area. 


A.B.C. NETT SALES 40,406 (JUNE 1952) 


and 
ROTHERHAM 
ADVERTISER 


SERIES 


THE SOUTH YORKSHIRE 
ives you 
, and 90 
nm the surrounding areas. In 


high volume of small 
notices, etc. leaves no 
that, in Rotherham 
dwtnct, THE ADVER- 
TISER is indeed a houschold 
institution 


London Office 
FE. GREENWOOD LTD. 


231-2 Strand, London, W.C.2. 
Tel: City 5906 


wae 


Proprietors 
Head Office 
Telephone SO 


The Holmfirth Express 
The Honlev & Meltham Express 


Published Weekly — Price 3d. 

House to house distribution around the THRIVING 
TEXTILE area of HOLME Valley. (Population 30,000) 
COMBINED RATE & - per sc. in. 

ELI COLLINS & CO. LTD. 
“EXPRESS” Office, Holmfirth 


Telegrams “' Express" Holmfirth 


ls THE ONLY effece 


between the cities 


is used extensively > 


TELEPHONE PUDSEY 3050 


THE PUDSE AND STANNINGLEY REWS 


NOW OVER EIGHTY YEARS OLD 


ve il advertising medium 


"UAC OFFICE, LOWTOWN, PUDSEY 


is and Bradford and 


ertisers in those cities 


SELLING 
GOODS IN 
YORKSHIRE 


HIS is not a story about a 
thunderous national cam- 
paign that made advertising 
history. As campaigns go, it 
was not big at all. Yet it was 
one that was highly successful 
in a modest way, and resulted 
in the conversion of yet another 
business house to the belief that 
advertising pays 

It was in the autumn of 1951 
that we were appointed by John 


Hadfield & Sons Lid. to under- 
take the advertising of Phenco 
Thermo-Plastic ft ring. Our 
clients flooring «and roofing 
specialists for many years—had, 
some months previously, been 
appointed sole agents for the dis- 


tribution and laying of this pro- 
duct in the North Midlands. It 
was a good product but, though 
it had been in existence for some 


time, was comparatively unknown 

ip this area at least. Competi- 
tion was fierce and, in view of 
the restriction on timber floors, 
was likely to remain so. 


Certain problems were mani- 
fest. We should have to combat 


intensive competitive advertising 
in national magazines and in the 
local and technica! press. The 
product was more expensive than 
most competing lines. The use 


of the technica! press for appeal- 


available 


Leafler for the fu 
mailing shot mad 
| general appea 
| showed the fu 
| ranege of 
' 


Area-by-area scheme for local 
distributor of — 
flooring material 


By H. OELRICHS, 
director, Octrichs Advertising Ltd., Sheffield. 


ing to builders and architects—an 
all-important market for this 
type of product—was denied us 


by the regional character of our 
client's activities Finally. a 
limited appropriation prohibited 
sustained press advertising over 
the whole area and precluded any 
extensive use of market research. 


Ads. supported 

by first-class product 

Against these disadvantages 
could be set the encouraging fact 
that any advertising would be 
well-supported by a first-class 
product. True, Phenco was priced 
higher than most of its rivals, but 
it had obvious advantages which, 
we hoped, would outweigh this. 
These were its main selling 
points: it would outlast most 
other types of flooring; it was as 
resilient and comfortable as rub- 
ber; it was impervious to almost 
all forms of chemical attack; it 
was available in continuous roll 
form and in two sizes of tiles in 
over twenty permanent colours. 
It also had a wide field of 
—. 

t was decided to tackle one 
district only to start with and 
then, if and when the product be- 
came firmly entrenched there and 
if the success of the advertising 
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justified it, to jiaunch similar 
localised campaigns in remaining 
districts. Our chents’ headquarters 
being in Sheffield, this district was 
selected for the initial campaign 
because of obvious advantages as 
regards transportation 

In such a confined area, direct 
mail was an economical approach 
to the builders and architects. So 
a large proportion of the appro 
priation was earmarked for this. 
The medium through which we 
could appeal economically to all 
prospects was obviously the local 
press, and we decided to concen- 
trate our effort in the Sheffield 
Telegraph, which we considered 
a good medium for appealing to 
business executives; a few large 
industria! orders would be much 
more profitable to our clients 
than would numerous small 
domestic ones. We decided also 
to approach the manufacturers of 
Phenco-—Phoenix Rubber Co., 
Ltd.. London—to see whether 
they would agree to reinforce our 
clients’ local advertising by ad- 
vertising in the technical press- 
for them, as manufacturers, a 
logical procedure This they 
were pleased to do 

A mailing campaign to archi- 
tects and builders and also to 
large businesses such as breweries, 
departmental! stores and industrial 
concerns was planned. It con- 
sisted of a series of quarto leaflets 
in four-colour letterpress accom- 
panied in each case by a sales 
letter. The first shot, to the full 
list, comprised a leaflet displaying 
the full range of colours and a 
letter—both making a _ general 
appeal—and was sent out to co- 
incide with the opening press an- 
nouncement in the Sheffield 
Telegraph. The follow-ups con- 
centrated on specific applications 
of Phenco: for instance. one 
dealt with its use for laboratories, 
another for shops, and so forth 

The press advertising followed 
a similar pattern. The first an 
nouncement—an 8 in. triple 
column advertisement—dealt with 
Phenco in a general way. while 
subsequent advertisements in the 
form of 8 in. and 6 in. doubles. 
made specific appeals to indus- 
trialists, shopkeepers, housewives. 
and so on. Each advertisement 
was designed to attract inquiries 
which could then be followed up 
with the appropriate mailing shot 
After that it would be up to 


} 
Opening press announcement | 
in the “Sheffield Telegraph” 
(left) was an & in. triple | 
column. It was followed by | 
ads. appealing to special 
classes of users. The typical 
8 in. double column below 
appealed mainly to shops 


< ® 
wr ary a 
= 6 enemy nee 
“ toed tr amy ota 
ex seers 
et hme eo 
—_—_ ~ Pe moe « 
== ee ee 
oe 
pi 


MiG AU Therme-Plastic Flooring 


ne 


Hadfields and the product itself. 

Concurrent with ‘this local 
advertising, half-page advertise- 
ments were placed, on behalf of 
the manufacturers, in such trade 
and technical media as The 
Architects’ Journal, The Builder. 
and Bottler and Packer. 

Regarding the copy angle, we 
felt that, in both press advertise- 
ments and leaflets, a solid, factual 
approach treating Phenco as an 
entirely new product—which. in 
this area, to all intents and pur- 
poses it was—would produce the 
best results. The same applied 
to presentation. We had a lot to 
say, so that clarity and neatness 
were essential. Legibility was 
achieved by using Gill and Times 
Roman for body matter and 
Times Bold for secondary display, 
with Grotesque No. 9 affording 
contrast and giving punch to the 
primary display lines. Liveliness 
and uniformity was imparted to 
the carlier press advertisements 
by the use of a vigorous, distinc- 
tive brush script. 

From the outset, results were 
extremely gratifying. The first 
two press advertisements and the 
first mailing shot alone immedi- 
ately elicited over 190 inquiries— 
many from large industrial con- 
cerns and other organisations. 
Happier still, a high proportion 
of these were subsequently turred 
into definite orders. Inquiries 
continued to come in. Within a 
few weeks, whereas previously 
only one team had been engaged 
spasmodically in the laying of 
Phenco, two teams were fully 


occupied on this. 


ADVERTISER'S WEFKLY 


Rich Field 


for 


Multiple Stores 


The highly prosperous SOUTH YORKSHIRE 
can be won through the advertisement columns of 
the South Yorkshire Times 

Its readers are Coal miners, General Engineers, 
Steel workers and Agriculturists who read the 
South ) orkshure Times on FRIDAY and on 
Saturdsys take plump pay packets on Shopping 
expeditions 16 BARNSLEY, DONCAST y 
ROTHERHAM. SHEFFIELD and 

MEXBOROL GH. 


Multiple stores in these towns can especially 
benefit {rom the persuasive intimacy of the South 
Yorkshire Times amongst 250,000 thriving folk 
living and working in the area BETWEEN these 
boroughs in which the South Yorkshire Times 
Series of weekly newspapers has 75 per cent 
coverage 


--South 
Yorkshire 


Times SERIES 


(A.B.C.) 


NOW OVER 


IN FLEET ST 
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ADVERTISER'S WEEKLY 


More for 


your money 


N OTHING SUCCEEDS 


LIKE SERVICE ... This 
agency founded on the 
poley of serving a few 
important advertisers and 
serving them extraord- 
inarily well We give 
each chent more than 
the average im Cannes 
and thought and care of 
detail, If vou are m- 
terested um this kind of 
hard-working sincere ser 
vice, essentially personal 
and friendly, we should 
like to send vou our folder 
or meet vou to discuss 


the matter personally. 


STONEHOUSE 
ADVERTISING LTD. 


MALSTON HOUSE, BAKER ST, 


Over 100 local businesses regularly 
advertise » the s0ole «Times 
Series HW YOU intend ver the 
—_ and West Ridings of Yorkshire 


ollow the lead of the man o 
spot and use the same four pape 


GOOLE TN 


SERIES 


Head Office 
“Times” Buildings, 
Goole, Yorks. 
Tel. - Goole 2667 


London Office 


E. W. PLAYER LTD 


30 32 Fleet Street 
Tel. : Cen. 27867 8 
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HULL 


Poster sites that help to | 
keep a city tidy 


A story of successful outdoor advertising ventures in Yorkshire is told in these pictures 
of stations by Sheldons Lid. The first three pairs of pictures represent “before-and- 
after” views of three spots. All are situated in York itself and in each case the local 
authority readily gave permission for the advertisements to be erected. 

The fourth pair of photographs shows a voluntary conversion by Sheldons Ltd. of an 
existing site ia Halifax that was considered out-of-date. The firm is also in process 
of converting some of its sites from ordinary posters into public information panels. 


a 


Good Scotch Whiek y 


: Johnnie 
Walker 


vere SHITE going strong 


— > iy 
Voluntary conversion 
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Doncaster Chronicle 


The Popular South Yorkshire Weekly 


COVERS DONCASTER AND DISTRICT 


MEMBER ABC. 


Long known to shrewd space-buyers 

as a proven builder of sales in South 

Yorkshire for the product designed 

to appeal to the family of average 
income. 


Head Office: SCOT LANE, DONCASTER 
Tel. 4001 
London Office: 171, FLEET ST., E.C.4 
‘Tel. Central 9693 


stanley 
publicity 
limited 


22 high street 


sheffield | 
telephone 20179 
& 26906 


SESE oS 
staffed by a team 

of creative artists 

and writers 

whose ideas 

and illustrations 

will really SELL 

your goods 


ADVERTISER'S WEEKLY 


A LEADING TRADE 
JOURNAL writes to 


one of our clients — 


“1 do want to extend to you and 
your Advertising Agents my sincere 
congratulations on your double page 
spread announcement im the current 
issue of my journal. 

It is certainly a display that has all 
the Yanks ‘walking about’ and I thank 
you for the honour of letting me have 
the advertisement. It gives a fine tone 
to my Journal and if other advertisers 
try to copy your example | shall not 
mind. But I think you have set 4 
standard they will be a long time in 
achieving.” 


FOR GOOD ADVERTISING 
CONSULT - 


COLLINSONS 


ADVERTISING AGENCY LIMITED 


Guilford Chambers, ||| The Headrow, Leeds! Tel. 300545 


norwich union buildings | 


The Best Weekly Cover for the 
WEST RIDING of YORKSHIRE 


“WAKEFIELD EXPRESS 


SERIES 
Including 


@ The Wakefield Express 

@ The Pontefract and Castleford Express 
@ The South Eimsall and Hemsworth Express 
@ The Skyrack Express 

@ The Selby Times 


The “Wakefield Fypress” Series is five separate Weekly 
Newspapers with a guaranteed Sale of 


68,382 


(covering approx mately 1,180 square miles of the 

most importast an Poe section of the West 
jing of Yorkshire). 

Flot Rate 1865 ¢ inch 

‘embers of the A.B.C. 


Head Office: 4¢ \/'1.E WESTGATE, WAKEFIELD Tel.: 3184 
London ‘LEET STREET Tel.: Central 2715 
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ADVERTISER'S WEEKLY 


“The Cleckheaton and 


“The Heckmondwike 
Herald” 


Fiat rate for trade advertisements 
7/6 per inch 


Entertainments, auctions, 
Public notices 


10/- per inch 
~ 


) The only newspapers in 
the Dewsbury area giving 
Audit Bureau nett sale 

figures. 


London Representative: 


EDWIN GREENWOOD LTD. 
Thanet House, 231 Strand, W.C.2 


| 


— The Wharfedale and 
Airedale Observer 


The Shipley Times 
and Express 


These three papers cover the 
crrcle of 
villages lying between 
Bradford Harrogate 
Bolton Abbey 


PURLIONED BY 


Wm. Walker & Sons (otiey) Ltd 


orTiey 


towns and 
1 ceeds 
and 


viIeTORiA WORKS. 


Tariff rates on request 


Canbined Circulation Over ») 


Coronation 
Sengamants 
tor display p 
are available 
AUTOTYPE 
Wiustrated toite 

pre 

Brownlow Ru W 

EALing 169 


Spenorogh oni” 


The Iiklen Gazette 


rural | 


CHARLES 


WALLS 

AND 

PARTNERS 
LIMITED 


40 NORTH PARADE | 
BRADFORD 
22258 
(3 lines) 


A Complete Service embrac- 

ing Public and Trade Press 

Advertising Home and Over- 

seas, Marketing and Sales 

Promotion, Printing, Display, 
Direct Mai. 


RECISTERED PRACTITIONERS 


REX 
Billposting Co. 


WOOD STREET 
DONCASTER 
+ 
Covering 
Doncaster and District 
Population 80,000 


Phone 49892 


EASINGWOLD ADVERTISER 
ond WERIY NEWS 


THE ONLY LOCAL PAPER 
PRINTED IN EASINGWOLD 
* 
Circulates in the Important 
Agricultural and Residential 
Rural Area of Easingwold 
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Policy of concentration solves | 
firm’s three-in-one 
ad. problem 


By L. STONEHOUSE, 
managing director, Stonehouse Advertising Ltd., Hull. 


SELLING 
YORKSHIRE 
Gooops 


HEN a firm can look back 

on more than a century of 
successful trading, the making 
of a complete change in sales 
and marketing policy is not 
always an easy matter. 
G. Waddington & Son, tanners 
and glove manufacturers, of Hull, 
were in this position at about the 
tume of their centenary some four 
years ago, when such a decision 
was taken boldly and decisively 


by the present-day directors 
National advertising, on a 
properly planned basis, was 


adopted as a policy 
Consultations soon revealed that 
the appropriation fixed for the first 


year would actually have to cover 
three separate campaigns, owing 
to the diversity of products 
manufactured and the several 
different types of buyers to be 
reached 


The three main departments of 


The Gv? 


fer the job 


INDUSTRIAL BOWES 


* SaererOs © vow 5 ~1en0, wees 


* 
PUBLISHING DAY — FRIDAY 
2. P8R SC INCH 
Other Rates on App) catron 


Specialised and te il journals 
were used for ial gloves 
| (above) An ex © of con 
| sumer advertising n the right. 


i MM = 


oe 


the firm, of roughly equa! impor- 
tance, consisted of dress gloves for 
men and women, including a 
patent motor-cycling gauntlet; 
industrial gloves and protective 
clothing for every trade, with a 
range of 400 different types; and 
tannery products, such as woolled 
shearlings, suede splits, linings, 
soleing splits, horse grains, etc. 
Thus the audience consisted of 
the general public, drapers and 
men's outfitters, industrial equip- 
ment buyers in every trade, boot 
and slipper manufacturers, and 
(indirectly) footwear retailers. 
Obviously, careful planning and a 
policy of concentration on certain 
sections of this wide market was 
called for, to secure worthwhile 
results ‘from an appropriation 
which was naturally limited for 


the beginning. A “Three-year 
plan” was decided upon 
In dress gloves, competitors 


were few in number but solidly 
established. Only two or three 
brands. however, had any real 
public goodwill, with one brand 
well in the lead and heavily ad- 
vertised. It was felt, therefore. 
that the larger part of the first 
year’s advertising should be 
devoted to the trade press to 
widen distribution and prepare 
the way for public advertising. 
Full-colour pages were used. to 
make an immediate and definite 
impact on the drapers and out- 
fitters. The firm's 100 years’ ex- 
perience in tanning and leather 
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Trade paper advertising for the 
tannery side of the firm featured 
products of customers. 


processing was stressed as well 

as their resources in tanning their 

own leather and controlling every 

process from beginning to end. 

journals used were Men's 

The Outfitter, and Style for 

Men's gloves and the 

motor cycle gauntlet were mainly 
featured. 

A virtue was made of neces- 
sity in exploiting the firm's loca- 
tion-—well away from the tradi- 
tional centres of the glove in- 
dustry. With first-class ilustra- 
tions and brief, telling copy, the 
first insertions made a consider- 
able impression on the trade, 
leading to a satisfactory number 
of new accounts in all parts of the 
country. These were energetically 
followed up by direct mail and 
well supported with display 
material Real photographic 
showcards with screen-printed 
copy were found effective and 
economical in the small runs 
required for the first year. A 
small number of electrical rotat- 
ing model “hands” were routed 
amongst leading stockists 

Advertising to the public in the 
first year was concentrated in the 
surrounding districts of Hull and 
East Riding, West Riding and 
Lincolnshire, and during the best 
buying period—the autumn and 
winter, leading up to the Christ- 
mas gift time. Broadsheets were 
mailed to the trade reproducing 
the press advertising and illustrat- 
ing display material and blocks 
available to retailers for their 
own advertising. As only the best 
retailers were required, the mail- 
ing list was made up carefully by 
personal contacts, by travellers 
and with the co-operation of the 
local Chambers of Trade. Hull 
Daily Mail. Lincolnshire Echo 
and Yorkshire Post were the three 
papers used in this opening cam- 
Paign to the public, which were 
repeated and increased slightly in 
the second year. 

In the third year it was found 
that the trade journal advertising 
had yielded good results and 
distribution, especially in the 
north. was strong enough to 
justify an extension of the public 


campaign. The scheme was pro- 
longed to include the spring buy- 
ing season, when ladies’ gloves 
were featured in a campaign 
which included a large section of 
the north-east and added 
Middlesbrough Evening Gazette, 
Newcastle Evening Chronicle, 
Yorkshire Evening Post, Y orkshire 
Evening Press, and Bradford 
Telegraph & Argus to the media. 

For the autumn and winter 
buying season this year, the same 
provincial evening and morning 
papers are to be used plus the 
Sheffield Star, and the gloves to 
be featured will include ladies’ 
and men's gloves, with special 
emphasis on the Christmas gift 
season, as well as the patent 
motor cycling gauntlet. The latter 
will also be advertised in Motor 
Cycle and the programmes of a 
number of motor cycle events. 

In industrial gloves and pro- 
fective clothing, covering every 
trade and branch of industry and 
with about 40 trade and technical 
journals as suitable media it was 
again decided to concentrate for 
the. first year—this time on the 
welfare and purchasing officers 
serving industry as a whole. This 
trade is covered by a large num- 
ber of factors but the number of 
actual manufacturers is small 
So the firm's strong position as 
both tanners and manufacturers 
was again stressed, together with 
the wide range of over 400 types 
which enabled them to offer “The 
glove for the job” for every type 
of buyer 

On the tannery side, the 
original and oldest section of the 
firm, in which their position was 
already strong, the boot and shoe 
manufacturers were the principal 
buyers—and the journals used 
were those covering the trade as 
a whole (Footwear, Shoe 4 
Leather News, Shoe & Leather 
Record) reaching both manufac- 
turers and retailers. 

The co-operation of a number 
of leading manufacturers among 
Waddington’s customers was ob- 
tained, and branded bootees and 
slippers incorporating Wadding- 
ton’s shearlings were featured. 
These bootees and = slippers, 
carrying such well-known names 
as Holmes, Hutton, Manfield, 
Moccasin, Liberty, etc. were 
illustrated on a background of 
shearlings. This made an interest- 
ing and impressive story and a 
picture of greater interest than 
could have been achieved by the 
shearling or suede alone. “Shear- 
lings by Waddingtons” is now 
quite a valuable recommendation 
in selling bootees and slippers. 

Approaching the end of the 
first “Three Year Plan,” jt is felt 
that results have been highly en- 
couraging in all three depart- 
ments. On the tannery and in- 
dustrial glove side, where the 
company 1s strongest, results have 
in fact been almost overwhelming, 
necessitating a quite considerable 
increase in plant. and factory 
space. In dress gloves, a newer 
and more competitive field, pro- 
gress has also been highly satis- 
factory, and the company is look- 
ing forward with confidence to a 
further extension of their adver- 
tising and marketing plans during 
Coronation year. 


ADVERTISER'S WEEKLY 


ALISE tn 


Our Speciality is Silk Screen on 
Acetate, along with screening on 
Metal, Cloths, Cardboards, etc. 
Your Enquiries will be welcomed. 
We shall be pleased to quote 
you for quantities. 


WIDD~LID 


WORKS + GRATTAN ROAD 
BRADFORD 
TEL: BFO. 21952 
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| PRESENTING TECHNICAL SUBJECTS PICTORIALLY 


1. Perspective projections, isometric sted tochated Shier & 
projections and blue prints : 


greater simplicity of 
| PEORI describing how because if is accurate. It is also tation of a three-dimensional understanding. 
technical subjects may be difficult and can only be achieved object, isometric projection is 
presented pictorially to non- by study, hard work and exper: commonly employed by technical 
: F ” \ lers (or technical °9 There is no short cut to artist and must not be belittled: oa _ dunes Weneaten 
technical reace - perfection in perspective projec It is relatively simple to handle AN eng -+ P 
readers in other branc es of tion Perspective drawings present And its dimensions are accurate for the benefit of other ——— 
7 industry), it is essential 0 4 true picture, can be developed and may be worked from His —s — = jatende - 
» know something about the in various sectioned or exploded This is due to the fact that De Pretty. It is seldom solic 
\ 4 language of technician forms and will rapidly convey an isometric is a pure angular or a 
re : When a designer gets a bright @PPreciation of the most complex — geometrical representation There artist applying his special talents 
‘ ten, he does not ro the structures and mechanisms. with is no foreshoriening with resul- to the tob of reducian. bowllder- 
7 foreman of the f g shop ove shapes and proportions unim tant dimensional errors. There vs Mes visite ‘o + oman 
Ph , cup of tea. Instead, he puts it paired. They thus provide an ideal are no vanishing points This din wan P g 
down in an orthographic projec method for the transmission and latter effect will produce discern- g ‘ ™ ’ 
4 He depicts the unit he has 'Mterpretation of ideas ible distortion with large objects, Neg: HF a a =~ er of rules 
: n mind from tw three diff But normally, a technical illus and even smal] objects not pos- to De To lowed if this specialised 
att casies. ma vem inctade & tration in perspective projection sessing interrupted surfaces, but, branch of technical illustrating Is 
2 section thraee + then has takes along time to produce, This providing the tcchnical artist [0 be carried out successfully. Of 
several hard-wearing blueprints §% due to the laborious work in knows his job, isometric projec these rules, the first is by far the 
a se Recent id ginal drawing YOlved in constructing the frame tion can and is used with telling most nye g It is se 
; 7 : tracing. Every scrap of infor work of the drawing. As will be — effect = Re “ are - non 
Be i se soles 06 peta o> sooe 
“ st m of ' t from the © ishing points ore ifti » hb . 
= : a 4] requ oF the sees of  ShOttenings: and the conventional Li ting — a t fe : “= a gy oo 
wt } : sand the radu of corners, is Grawing aids, such as rules of production costs » - i . al 
] ie } tained he blueprint os and oe yng my Here again a machine has been duheo-otes fabtes To pase this 
‘ q This explanation is, of course designed for this sort of thing produced to reiieve the artist of may seem obvious, yet this rule 
- « t + In actual prac They were designed for pure snade work and to lift the burden pag Ba ge dine ote = To others 
7 ce. the desig has hundreds of Orthographic projections of production costs from the  j, a a : — pectoris but 
a draughisn ind him to put i are ay —_ devices shoulders of advertising mana- limited Fen a has never pro- 
q ver h deas to sands of neing used for perspective draw gers This isometric machine duced frst-c ~ seated i 
: sgincers at their machines and 988, Some ingenious and some consists of a fixed board, a con- ten a rst-class = tecnnice 
; ij workbenches. Even a simple unit cumbersome but one of the best trollable moving board and an ation. : 
q | such as @ non return valve. used #8 the “Medigraph This instru sctuating frame possessing a trac- By appreciating how a system 
. traulic pneumatic ment, used extensively in indus ing point and a pencil or pen, or circuit or an intricate mechan- 
+ \i swale . qu . ve or UV. 18 So simple as to be fool The bluepr s pinned to the 'S™ works the technical artist is 
| nee iieew anaine , proof. But in the hands of an gyeg board and a sheet of car- able to prune all unessentials. 
anit “~  Grawin experienced technical artist. it can tridge paper is ined to the This is the second rule: All 
7 Dawid . diate . save days and even weeks of moving board. Th: tracing point “essentials must be ruthlessly 
: sprifgs of sca cov work is then moved about the lines on = ¢/iminated. 
: t Sumilarly yints Vary the blueprint and the part, The next step is to lead the eye 
 &-# complexity, some Deing uked Instrument assembly or unit ts drawn, in over what Raw in the correct 
taht with technica sa a : wometric projection. on the fr. sequence course, circum- 
bh Viations know t can save days Here rhe the crams tes aunene alter cases but one 
nitiate. As a result { The “Medigiaph” can be fitted to be operated by an experienced example will suffice Where 
: ne ithe dy enous to any standard drawing board technical artist who knows ex- coloured diagrams are used there 
4 enough for dires duct snd consists of a pair of adjust actly what he is ng. All the is generally a colour key. The 
& technica ustra ible horizon oars, carrying two machine really does is to trans- key should be made dominant 
- It is at thes point tha et spools of spring stec' tapes. The pose automatica construction and placed adjacent to a starting 
7 nical artist steps 1 tapes, which automatically act as lines from orthographic to iso- off point in che system After 
Majority Of Cases works f vanishing lines. are connected to metric. The tec a! artist still that, the system should be ar- 
such blueprints He « { 1 foreshortening ruler set This has to select those lines that are ranged, even re-arranged, so that 
1 unit, even bef simple device is used in conjunc necessary for his finished drawing each operation follows in a logical 
the design office, just as it w on with another ingenious in- and delete those that he will not sequence 
appear when made He ca k sirument the “Elliptograph.” need. For this purpose a trigger In many cases blueprints are 
that unit both interesting and 1ade by the same company. It ts on the tracing point, determines used in technical publications. 
telligible to techmeal and vot generally realised that many whether the penc! o: pen rests on They fall into two categories 
technical people alike 1 hundreds of ellipses are required the paper or not real and “fake.” The first gener- 
stantial minority of ca 1 a technical illustration, and Technica! illustrations in iso- ally fail to achieve what they set 
works erthe fron ! it the constructio: of each metric projection ars most used out to do. The second are speci- 
7 sketches = of nakes . ' 


pse can take several minutes for those tedious jobs where ally prepared by technical artists 
evolve. With the “Ellipto hundreds of sect dorexploded and apply, in blueprint form. the 


sketches from units a 


duced In specia sta sraph,” the drawing of an ellipse drawings are 1c “d for such orinciples for diagrams outlined 
makes his own bluep in be accomplished in a matter things as spare parts catalogues above. They are not only easily 
nteresting and intell.¢ { seconds As im nerspective they arouse in- intelligible but convey an engin- 
prints, but smacking of Although perspective projection terest by enabing a general ap- cering atmosphere specially con- 
know-how vust be stressed as being an ac preciation of a technical unit to ducive to technical and trade 
Technical artisis use pe urate two-dimensional represen be obtained at a glance. advertising 
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These 
xtra 
alesmen 


**The Drapers’ Record” 
gives you the ear of 45,000 
responsible Trade Buyers 
each week. 


If you're selling mens wear, 


your advertisement in 


**‘Men’s Wear’’ makes 
14,500 worthwhile weekly 
calls. 


Hundreds of advertisers 
have proved by results what 
this means. 


Keep the Retailer on your side 
and you cannot go far wrong 


LEADERSHIP 
through 


READERSHIP 


peers 3. 


Head Office 


KINGS BOURNE HOUSE 


229/231 HIGH HOLBORN, W.C.2 
Telephone: CHAncery 629! (6 lines) 


Branch Offices at : 


Manchester 
Leeds 


Birmingham 
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ADVERTISER'S WEPKL* 


ROOSTER 


PUBLICITY LTD. 


anesthe: 50 


MITCHELL 
ENGINEERING LTD. 


(Food Machinery Division) 
to tell food manufacturers and can 


ners about the JONES-MITCHELL 
Patented Hydro-System Process Pea 
and Bean Canning Equipment. These 
units can be fitted into any existing 
layouts and form complete canning 


nes, saving considerable space 


FOOD MANUFACTURE | 


Stratford House, Eden Sreet 
London, N.W/ 


FOOD MANUFACTURE is one of the 


t 


EONARD WILL TECHNICAL GROUP 


B specialised monthly | 
journal dealing with all 
civil engineering in which 


earth moving and = earth. 
mowing equipment are in- 
vole. open cast coal and 
iron ore, hydro-electric 
developments, land re 
clamation, harbours and 
docks, coast dejence works, 
river widening, canal con- 
struction, etc 


MUCK SHIFTER 


and Public Works Digen 
te another publication of the 


MANUPACTURING CHEMIST 
TEXTULS INDOSTEIES A Fines 
Paint ManwuracTURE 
woe. cRors 

FOOD MANUFACTURE 
POTTERY ax 
BLOINO DOES) 


aToMns 


ass 


CHEMICAL AMD PECK Bes 


All published ats 


Stratford House 
Eden St., London, NW : 
Specimen copies on rege 
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How trade papers help their readers to meet the 


CHALLENGE OF A BUYERS’ MARKET 


Te annual 


Survey of Trade and Technical Advertising 
month pointed to the emphasis which the trade 
Papers were putting on the fact that a peri 
faced distributors in all directions. 


of “hard selling” 
this month's review 


of the trade journals SCRUTINEER spotlights some of the 
ideas te traders for meeting the challenge of the 


times. 


re 


te brightening up the shop. 


HE need for co-ordinated 
sales-planning and promo- 

tion by the shoe industry has 
frequently been urged in the 
pages of the Shoe and Leather 
Record of late. Further em- 
phasis has been put on the 
subject by the publication in 
that journal of a report from 
its South African contempor- 
ary, Shoes and Views, of an 
address by a prominent South 
African manufacturer, whose 
views “are equally apposite 
here.” 

Here are some of his remarks 

“All sales executives like to 
talk about the big job ahead of 
them. The time has come when 
all businessmen should talk that 
way, for it is certain that the big 
job ahead is selling 

roblem is not so simple as in 
andbooks on the subject. There 
is no rigid way in seven casy 
lessons. How effective is adver- 
tising? Why do retailers do such 
an indifferent job of selling? 
To these and other selling prob- 
lems you must focus more and 
more of your attention 

“There is a fundamental dis- 
tinction between distribution and 
selling. As I have said before, 
there are no pat answers, the 
question cannot be answered 
satisfactorily until we know much 
more about the consumer. 


“Let us, therefore, have as a 
basis THINKING AT THE 
CONSUMER LEVEL. How 
can manufacturers best help 


retailers to sell more shoes? Only 
by thinking and planning at the 


consumer level In the main, 
fashion is the life-line of shoe 
business. Through it more shoes 


are moved off the shelves than by 
any other means Success in 
an assembly industry, 
ours, can only be achieved in 
good measure by moving large 


blocks of shoes by intelligent 
promotion. . 
“The lack of co-operation 


between manufacturers, on other 
than industrial matters, has been 
surprising. The British Colour 
Council and the Tanning Council 
of the United States have done 
much in the way of promoting 
certain colours season by season 
At present most of us go our own 


sweet way with so much confu- 
sion to the average shoe store 
buyer that he is likely to see at 
least five shades of yellow, ten 
shades of red and many blues in 
the various ranges . Naturally 
he is afraid and confused at what 
to buy, whereas if we could 
decide between us the colours we 
were going to show for our 
season's styles we would be able 
to divert the buyer's mind to the 
colours which we were all show- 


ing and through him obdtain 
national promotion 
“With co-operation between 


manufacturers the changes can be 
rung on many items without the 
risk of getting our fingers burnt 
by solitary raids into either 
colour ofr material In men’s 
shoes the same 1s true, Concerted 
promotion stressing “season- 
ability’ in men's wear must make 
its mark on the public mind... 

There is no change in the public's 
taste other than what we tell them 
or show them, but if we do not 
tell them, we are unable to guide 


them into channels which suit 
oe . The main thing is to 
promote profit with ideas.” 

* . * 


Discussing the figures published 
by the Stationery Office of the 
amount spent in various direc- 
tions from the consumer purse, 
Men's Wear says ‘hey show that 
the trade is not getting its fair 
share, and suggests that the rea- 
son for this is that insufficient 
effort is being pur into the design- 
ing and marketing of men’s wear 
“These figures show that men put 
very much more into beer, "baccy 
and amusement than into clothes 
We do not suggest that men give 
up smoking, drinking or enter- 


tainment. But we do suggest that 
the suppliers of these non-essen- 
tials have succeeded in selling 


their products ') the consumer, 
while the makers and distributors 
of clothing have been content to 
accept a relative!) small share of 
the pay packet 

“For this, one must not blame 
the sellers of these non-essentials, 
nor the public The fault lies 
with the clothing trade itself 
Consumers, particularly those of 
the younger generation, place a 


higher value on things that offer 
temporary pleasure or amusement 
than on new clothes. They have 


not been taught fully to appre- 
ciate the benefits of wearing good 
clothes 

“It is true that some effort has 
been made by the introduction of 
4 greater variety of apparel, but 
if the trade is to have a better 
share of consumer cash, then the 
appeal to those who have it, and 
spend it, must be intensified. This 
is not the responsibility of any 
one section of the trade; the 
intensified appeal must be made 
by all sections.” 


* * * 
The annua! Heating and Light- 
ing number of The lronmonger 


puts forward a host of ideas for 
more profitable trade this winter 


By CORA as. 


a0) ee CO re - Knee 


The Christmas atmosphere is 
already evident in the trade press 
Announcement of this offer by 
Pears Gloria shampoo was 
found by Scrutineer in “Chemist 
& Druggist.” 
season. “A new season's trade 
is at hand that offers opportunity 
in plenty, for it is t season 
above all others when iron- 
mongers and builders’ merchants 
sell something that becomes more 
and more desirable as the winter 
deepens, namely, comfort,” writes 
the editor. “It is something that 
might well be the theme of many 
a profitable window display in 
the coming months, whether the 
subject be good lighting or effi- 
cient heating, with particular 
emphasis on the prevention of 
draughts. 

“In the special issue, the matter 
of draughts is given special atten- 
tion for the first time. How 
many ironmongers have noticed 
that while everybody dislikes 
draughts because they cause dis- 
comfort and colds, very few 
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Published weekly by Trade Chronicles Ltd. 
Specimen copy and rate card on demand from 


180 Fleet Street, E.C.4 


Telephone: CHAncery 8844 


Handling insurance? Taking over from 
Higgin? Supervising unloading? Sales 
Manager at Worths? Offering the best 
prices? Who is the new B.O.T. Comptroller? 


WHAT is the most suitable method of 
transportation? Speediest route? Safest 
type of packing? Freight charge? Duty 
payable? Documentation? Law? What 
day does the Marilyn” leave for Samoa? 


WHERE is the airport servicing Liech- 
tenstein? Nearest rail station to Thornton 
Pike? Galapagos? Charlie McAdam? The 
new import regulation covering banana 
seed? Where can I buy 300 triangular 
packing cases ” 


These are ‘he sort of questions which have been 
haunting freig’ transportation men since the first 
caravan. The now—for the first time—to be 
dealt with by o new magazine, monthly from November, 
for everyone « ed in this ever-expanding field. 


N : 
“WORL) a ¢ W 


Editor offrey Sutton | 
185 Regent Sr London, W.| 


A new alli blication of ‘Travel Topics’ 
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ADVERTISER'S WEEKLY 


board Ships? 


A regular advertisement in 
“The Chief Steward and 
Ship Stores Gasette™ will 
eovure that your prodact is 
brought to the notice of 
Vietualling Superintend 
eos =«6and)= Ship) = Store 
Merchants. 


“The Chief Steward,”’ now 
in its forty second year of 
publication, is the only 
paper of its kind published 
to interest the Catering and 
Parchasing departments of 
Shipping Companies. 


GOODWILL PUBLICITY 


in the shop in the 
street in the market- 


place in the home. 


JOBER BALLOONS 
sales mesee 
telling medium as 
put national Advertis 
ers and their Agents know to 
well Retailers lke them 
Customers are delighted to have 
them they're colourful, can 
be beautifully printed with any 
deugn of wording ween 
tremely low in cost, Write or 
phone tor full detaits and novel 
ideas im getting utmost 
) publicity Sons thelr use 


LEA BRIDGE 
Vy» RUBBER 
’ © WORKS LTD 


{{/ | LBA BRIDGE, LONDON, £5 
/ \f Telephone: AMHerse $0157 
Telegrams: Learubber, London 


Lh: eveilable write to 
\ CHIEF STEWARD AND 
SHIP STORES GAZETTE 
26-28 BILLITER STREET 
LONDON E.C.3 
Royal 5322 
> 
4» 


Pi 
c 


A reliable medium for 
HOME & EXPORT 
Advertising, reaching the 
firms that matter and read by 
Executives in all Branches ot 
the METAL and its Allied 

Industries. 
Twice Weekly. 
Tuesdays & Fridays. 


men corr 
oem RFQwEST 


Mechanieal World 


AND ENCINEERINCGC RECORD 


Undoubtedly one 
for reaching the 
products, this 
journal 
essentia 


Send for free 
and rote 


EMMOTT & COMPANY 
MANCHESTER OFFICE 


he best media 

ers of technical 
ely-read engineering 
lished monthly, is an 
very technical advertiser 


en copy 


BEDFORD ST, LONDON, W C2 
STREET WEST, MANCHESTER 3 


mw i4 


' potential customers 
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Serutineer’s Review of Trade Journals—continued 


FISH WHOLESALER’S 
AD, CAMPAIGN 


people think of them as an item 
of expense’? Yet they do, in fact, 
swe!! the household fuel bill, as 
was proved during the practical 
experiments in occupied houses 
carried out by the Building 
Research Station over the past 
three years 

“Another theme that might 
well be exploited in displays this 
year is safety. It is a subject that 
has been to the fore in the news 
during the past twelve months 
Only a few weeks ago, an Act 
was passed which empowers the 
Secretary of State to make regu- 
sitions for ensuring the safety of 
fires. gas fires and oil 
heaters, and earlier the British 
Standards Institution issued a 
specification for guards for elec 
tric fires. Moreover, considerable 
publicity was given to the Cole- 
brook reports on Durning acer 
dents in the home, based on data 
provided by Birmingham Acci- 
dent Hospital A\| this suggests 
ideas for effective windows, lay- 
ing stress on the need for safer 
fires, and the wider use of efficient 
fireguards Manufacturers of 
electric fires have been quick to 
mprove the safety of their pro- 
ducts with guards that conform 
to the British Standard, yet with- 
out detracting from the good 
appearance of their products 
Salesmen should make the most 
of this feature 


clectric 


Stressing the 
brightening up t! 
make itt more of an 
potentia) customers 
Record comments 
like bright, airy 
shops as we 
merchandise They 
the fact that their 
go-ahead Mr. Son 
has greatly imp 
mises. When peopk 
about you, your t 
ascendancy The | will ring 
with zestful urgency, and you 
and your staff cling to the 
encouragement J go on to 
even more succes trading 

“Many retailers. of course, 
take a long time get moving 
The need for vement stares 
them in the f vut they jog 
along in ther ininteresting 
shops. where the best 
merchandise e chance of 
being seen at ifs best Such 
traders should time off to 
inspect the pren f their com- 
petitors and s! other areas. 
they cannot impressed 
Then they sh turn to their 
own premises a ke compar- 
sons-—-and then « yu reyuven- 
ation as quickly ossible 

“Business is w intensely 
competitive and shows every sign 
of remaining « To sell your 
goods you must first attract 
to the shop 


mportance of 
shop so as to 
attraction to 
the Drapers' 
Customers 
clean-looking 
good-quality 
take pride in 


vess is in the 


and they are much more likely 
to enter if the premises are attrac- 
tive, modern and bright. And 
remember that the Coronation ts 
virtually ‘around the corner.’ 
With the influx of overseas 
visitors expected, and the boost 
o home sales that the event 
should undoubtedly produce, 
extra business opportunities will 
be presented. Now is the time 
to ensure that your premises wil! 
not let you down.” 
* * * 


Fish Industry reports that 
Explorator Ltd., of Lowestoft, 
are conducting what must be one 
of the most powerful advertising 
campaigns ever organised in this 
country to boost the sales of a 
fish wholesaling firm. Aimed at 
both the trade and the public, 
the theme is “Sea-Fresh Fish 
Always” and advertisements on 
these lines can be seen in the 
local press. on buses and in 
retailers’ shop windows through- 
out an area forming a rough 
square from Lowestoft to Cam- 
bridge. Cheltenham, Gloucester, 
Bristol, Yeovil and the south 
coast from Weymouth to Hast- 
ings. The main features of the 
Explorator service, the public are 
told, are speed, cleanliness and 
organisation, with the result that 
fish reaches their local retailer in 
good condition a very short time 
after it is landed 

A fleet of 30 insulated vans is 
operated by the company. They 
have cavity walls filled with a 
3-inch thickness of Isoflex. In- 
side are meta! racks for stacking 
aluminium boxes into which the 
fish is packed in clean ice. These 
vans are kept clean and the boxes 
are sterilised by high-pressure 
steam after each delivery The 
empty boxes are collected from 
the retailers by the vans on their 
delivery rounds 

Inquiries and orders are re- 
ceived, generally by telephone, at 
either the Wokingham depot, the 
Worthing sales office, or the 
headquarters at Lowestoft. These 
three points are connected by 
teleprinter machines so _ that 
minute-to-minute market inform- 
ation and messages can be trans- 
mitted in type, accurately and 
instantaneously 

* * * 


In an article in the Brewers 
Guardian. K. H. Tresise, manag- 
ing director of Tresises (Printers) 
Ltd., Burton-on-Trent, discusses 
some of the initial problems and 
pitfalls involved in starting and 
running a house magazine, and 
gives some useful ideas on how to 
maintain interest and a continued 
flow of contributions after the 
first novelty has worn off 

He starts off by saying that the 
widespread notion that only very 
large firms can expect to run a 
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AMONG OUR 1952 


UP U ee ADVERTISERS: 


Banking, Insurance & Investments 


Serclays Bank Canada Life Assurance 


> venereal Accent, tue & Life. London 
go ea er % ges \ssurance. Midland Bank Pear! Assurance 


Beverages & Food Products 


Hemas. Benger’s Pood. Brand's Pasence 

sales _—— Brown & Polson Cadbury's Cup Chocolate, 

Coiman's Semotina. Horniman's 

e orlcks Hovis, Jacob's Biscuits 

joge'’s All-Bran. Kraft. Lucorade. Lyons 

Products Mayfarr Toffees. Nescafe Ovaltine 

Quaker Oats, Macarom. Ryvita. Schweppes 

Sharp's Toffee. Scott's Porage Oat. Tom 
Piper Frun Puddings 


Clothing & Textiles 
; 600000 Church's Shoes. Clark's Shoes. Dayella. Van 
Heusen. Viyella. Wolsey Socks 
Fountain Pens, Pencils & inks 
Hero. Parker. Swan. Waterman. 
500000 Household Equipment & Supplies 
Aga Cookers. B.M_K. Carpets. Paso 
Porafftin, Exvce Kitchens. Hoover Househo 
Acrosols. Lux. Minty. Noton Travel Coods 
Pedigree Prac, Prestige Cutlery. Sanderson's 
Wailipaper Speedfia 
' 400000 
industrial & Machinery 
A.E.1. Bowater British lron & Stee! fF edera 
von. Clarkson Engineers. Medway Paper 
Sacks. Reed Paper Group. United Tanners 
300000 Jewellery, Watches & Clocks 
Cyma. Mido. Movado. Omega Smith's 
Clocks. Swiss Watch Federation Westclox 


Motor Cars & Accessories 
cs eee, | ae 200000 austin. Avan Vita Dunlop Exide Batternes 


Ciirling Brake (oodyear 


m= CIRCULATION | (ave-ster) ee Ee ae ee 


Standard. Vauahall 


seeeee CIRCULATION GUARANTEE Crise Gquigpment 


Block & Anderson. Olivetti, Remington 
i 100.000 Rand = 


anid trent 


BP. Esso. Price's Energol. Regent Oil. Shell 
Mex. Vacuum Oil. Wakefield Castrol 


° Pharmaceutical, Drugs & Toilet Goods 
1998 1949 1950 1951 1952 Aika-Seltser Amplen Anadin Aqua Velva 


noche <reem Crdal ( olgate 
Crookes Halibut Capsules 
cl Rennes. Duse Emo's Fruit Salt 
‘ " Luthymol Ciba 5.2 
—so advertisers ge iene et Pati" wa 
t yous. Lantigen ‘8.’ 

hpe Mentasol 


Magnesia, M 


Priishave Remingtor hay , 
onus circulation free i go 
Su s 


wkon vifixa. Supavite. Vaseline Mair 
Tone, Vykoun. Wisdom Toothbrushes 


Publishers & Correspondence Courses 
u’ FROM 300,000 circulation in 1949 toa | carry your message to both men and wome: rated Ln alia = le gy — fag 


ada rtannica Fieet Street 
guaranteed 700,000 monthly average Research shows that it is read at home by Sherk! Society. 1.C.5. Linguaphose 
this year — and Reader’s Digest sales are 


News Chr nic le Pelman Institute. Reader's 
90 per cent of its readers — people of above. Unter Reprint Society 
still shooting up! average purchasing power. They rc | Radio & Electrical Equipment 
Our advertisers gain handsomely from more thoroughly than most magazi' English Electric. General Electric. Philips 
this rapid rise. This autumn, for instance, pick it up more often, spend longer r Tebacce Products & Accessories 
they are getting about 100,000 circulation | jt, Then — two-thirds pass it Maurier, Embeney Cigars. Four Square, Outs 


to Embassy Cigars. Four Square. Gold 

| Kenilworth. Kensitas. La Tropwal 

per month /ree. readers. Less than one in ten throw Philip Morris. Player's. Romon 
: son Servic wee ¢ 

Indeed, each year since The Reader's | copies away. Genter Rerwes. Shows Castes. Susse ums 


Digest accepted advertising, they have had Page rates are competitive, the 4 — —r - 

’ Cunard Crreyhoum ines an 
4 substantial bonus of circulation — for the | rate particularly attractive. Reproduc American. Thos. Cook. Trans-Canada Air 
page rate 1s based on a conservative guaran- 


H 5 ton 4 ; snnatins ines, Lorted States Lines 
excellent, by S-colour rotary letterpre =e 
teed sale which has always been exceeded. proportion of advertising in the mest paren, gy Dewar's 
A FAMILY READERSHIP strictly limited, so space should be res Seerey. ane Wie ee Oe, Gacehe 
The Reader's Digest is skilfully edited to | without delay. Moumanay Grandy. Sari! Brandy. Rayert 
Rum. Noilly Prat. Votria 
Miscellaneous 


Brite Empire Cancer Society Cable A 


% = Wireless. Dford Meccan GB Soortter 
. . Camera. Nationa! Canine Defence League 
National Institue for The Bind RAF 
/ - ‘ RN Territorial Army 


The Advertisement Director, 1 ALBEMARLE STREET + LOND 1) + GROsvenon 4738 
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IVNERTISER SS WEEKLY 


ph otowork 


SUPPLY ROYAL PHOTOGRAPHS 
OF 


H.W Ube 


“a 
MOCO F? 


and lhe. hioyal. Family 


ANY QUANTITY 


ANY SIZE 


MONOCHROME OR COLOUR 


WRITE FOR ILLUSTRATED 


BRIGHOUSE 


LEAFLET 


hotowork Lid. 


1240.12 


Tel: WELbeck 0938-9 
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Serutineer’s Review of Trade Journals—continued 


PUBLIC RELATIONS FOR 
THE FUR TRADE 


successiu house Magazine is a 
nisguided onc, and goes on: “The 
best house organs are generally 
found the industria! 
giants’ whose resources enable 
hem t employ staff either 
wholly uo art-time on edit al 
duties, but if is Open to question 
whether journals thus produced 
and distributed among thousands 
f employees, often in groups of 
widely dispersed companies 
achieve the same degree of success 
as the less ambitious magazine 
circulating among a few hundred 
employees in a sma!! company 
“Some of us can remember the 
ten crudely 
magazines that 
circumstances 
the war Many 
» and battery 
popular among 
the troops than the more elabor 
forces magazines produced 
afar by Army Welfare.’ 
eXtpianation was of course 
the news in : unit ‘rag’ 
ocal’ in the journalistic 
is for exactly the same 
reason that our local newspapers 
produced in towns are 
ften more thoroughly read and 
appreciated than the big national 
dailies 
The analogy bears examina- 
tion however ror another 
ingle While fact that 
newspapers pub ? in smal! 
towns are pored more pon 
than th itionals, it is 
equally true th smaller the 
town the less is news value’ 
of the paper's < nts. A national 
newspaper, a big vincial even- 
ing or a county weekly will carry 
more important news and fea- 
tures than a sma!’-town evening 
paper or weekly Ry the same 
precept the hous¢ zazine pro- 
duced by a large ip of com 
panies will conta re photo- 
graphs and read atter of a 
general interest ¢! i magazine 
relying on a lesser ulation for 
a smaller concern) Whether the 
degree of pers vterest per 
reader is any gre s doubtful 
“The small- newspaper 
and the smal! f staff maga- 
zine face comn ficulties be- 
cause the standard of both is 
ted by what re afforded 
could be 
tors could 
ter editorial 
incident- 
rprise and 
nore staff! 


among 


derously 


afford more 
staff Many 
iy show 
could very we 
The house 


business and 


one will 
for and 
nothing more” 
* * 


Campaigning fe cheme for 


giving awards or prizes of some 
kind for the best reproductions in 
fur, the Fur Record suggests that 
the idea could possibly be asso- 
ciated with the annual Fur 
Fashion Parades ‘We want to 
stir up more enthusiasm through 
ut the trade for the high purpose 
behind the Parades, by widening 
their appeal and scope and as a 
result probably increasing both 
the prestige and the profit they 
bring to the industry. We have 
expressed our admiration for the 
beauty of the exhibits in the 
recent displays and broadly for 
their presentation. But we are 
not satisfied that the propaganda 
value of these events is being 
exploited to the full. We insist 
hat there is room for a big 
umprovement in this respect with 
out much if any material cost to 
the trade as a whole. if the sub- 
ject is considered as part 
general reorganisation of 
policy-making and executive 
bodies in the business.” writes the 
editor 

Details of the Tailor & Cutter 
Competition and Exhibition for 
Master Tailors “which gave us 
the inspiration of a Best Furs 
Competition.” are published as 
in indication of the type of thing 
envisaged 

Discussing the question of the 
proposed appointment of a Fur 
Trade public relations oficer 
the paper says if the trade is not 
prepared to pay for a first rate 
man or woman there would 
be certain advantages in the crea 
tion of a press service inside the 
existing trade organisations rather 
than the seeking of someone out 
side with no knowledge of the 
fur business. “Ours js rather a 
complicated industry: and a com- 
plete newcomer might need a 
longish period of apprenticeship 
or much tutoring by the experts 
in our societies before he could 
make a big success of the job 
As a compromise proposition, it 
might be possible to arrange some 
thing with one of the advertising 
agencies that do a lot of fur trade 
publicity and already know a great 
deal about the industry—tike 
Foote. Cone & Belding Ltd 
Cavendish Publicity, Commercia! 
Advertising. or Haig McAlister 

The urgency for action is 
stressed because “no one on the 
press at present officially knows 
where to apply for reliable news 
about the fur trade or from 
whom to get denials or confirm 
ation of rumours reaching his 
office. Indeed, even members of 
the trade press have extreme 
difficulty at times in getting into 
touch with the secretary of either 
society or anyone entitled to 
speak authoritatively for 
on any trade subject.” 
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Boot and Shoe Trade 


Britain's Leoding Weekly 
Shoe & Leather Trade Peper 
THE SHOE & LEATHER NEWS 
SPENCER HOUSE, SOUTH PLACE, EC 2 
Advertisement Rotes on Applicotion 
Tetephone MON 0666 9 


Finance and 
Investment 


MONEY & INDUSTRY 
Circulated chiefly on Subscription 
basis to people of High Income 


Level 


3S Essex Street, Strand, W.C.2 


ws 


THE MONTHLY REGISTER OF 


Trade & Specialist 
Publications 


Health, Hygiene and 


Sanitation 


World's Leading Journal for 
HEALTH, HYGIENE and SANITATION 
THE JOURNAL OF THE 
Royal Sanitary Institute 
9 Buckingham Palace Ad, London, $.W4 
Tel: SLOane 5134-5 


Heavy Clay 
Industric- 


— 1 
THE BRITISH CLAYWORKER 


——e world technica! 
Bric Tile and 


owrne! for 

Senitery Wore 

Industries 

Overseas Sales equal 33° of tom 
orculation 

CLAY & BRICK PUBLICATIONS LTD 


23 Tavistock Street, London WC) 


TEMpte Bar Lineal 


— — 


Photography 


Gas 


Gas Journal 


Newspaper and expert technical weekly 


. 
Gas Service 
The specialist for Gas Sales and 

Service Staffs 


It Bolt Court, Fleet Street, E.C.4 


Good Photography 


Monthly—for all 
amateur photographers 


tt Bolt Court, Fleet Street, E.C4 


SPRVING THE CERAMIC INDI srry 
The Refractories Journal 

Refractories Assoc 

Clayeraft (Officia 

Institute of Clay Technolos 

for Machinery Maker 
Manufacturers at home 
(Published at 34 Townsen 
A bans oa ts) Aasual ot 

Bri 


1 eedon * Shefichd Pebtied Ce 
? Chesterfield Gdns. ( 


Metal Industrie~ 


Furnishing Trade 


Municipal Works and 


Local Government 


SURVEYOR 


a! amd Covety Engines 


The Powerful and Trusted 
Journal for all 
Advertisers 
wishing to reach :— 

@ EVERY LOCAL AUTHORITY 

@ PUBLIC WORKS CONTRACTORS 
@ THE BUILDING INDUSTRY 

@ ARCHITECTS & SURVEYORS 


8 SOUTHAMPTON ROW, W.C.! 
TELEPHONE: HOLBORN 0452 


BEDDING & UPHOLSTERY 

incorporating “ SLEEP” 

The only British Specialised journal 

devoted solely to the industry, cover- 

ing Pullings © Springs © Components 

Machinery Fimshed Mattresses 

and Upholstered Suites 

33 Furnival Street, London, E.C.4 
Tel: Holborn 9556 


The 
Furnishing 
World 


For complete coverage 
of THE RETAIL and 
MANUFACTURING 
SIDES of the Furniture, 
Upholstery, Bedding and 
Furnishing Trade. 


180 Fleet Street, London, E.C.4 
Tel: CHA 8844 


= 

y= journal in steel 
for real reader interest 
TH ar BRiTrISH 


STEELMAKER 
7 CHESTERFIELD GARDENS W 
REGent 3066 


THE BRITISH WIRE JOURNA 


THE WIRE INDUSTRY 


world wide appes 
buyers of 
WIRE - WIRE ARTICLES — CABLES 
ROPES MACHINERY © EQUIPMENT 
Editorial and Publishing 


33 Furnival Street, Londo» 
Tel. Holborn 955 


ADVERTISER'S WEEKLY 


Purchasing 


BUYERS... 
USE THEIR OWN WEEKLY- 


Journal of the 
INSTITUTE OF PUBLIC 
SUPPLIES OFFICERS 

Read by Chief Officers who purchase for 
® Hospitals 
® Local Authorities 
®% Nationalised Industries 
46 Sackville Street, London, W.1 
TelePhone 


Orvesvenor T2451 


Transport 


4,000 Million Miles 


are covered every year by 
Taxis and Private Hire Cars 


The STEERING WHEEL 
ONLY gives full coverage 


Printing Trade 


THe ~wmaahthe “is6 & ce 


imter 


| THE OWLY Phaabe WEEKLY | 


PaperéPrint 
| QUARTERLY 
| 329. HIGH HOLBORN WCI 


Building 


Food Manufacturing 


Paper Trai: 


(sock 
Yue 


C “y 


2\st —_, 
OF PUBLICATION 


eview. eTo 


fOOo TRADE * 
aeouce sreet 


THE PAPER M+) 

THE PAPER MA 

THE PAPER BOX & FB 
PHILLIPS PAPER TRAD? 
OF THE WOR 


S.C. PHILLIPS 2CO 110 
3 TUDOR STREET, LONDO” =| C4 


PASSENGER 
TRANSPORT 


* 


Your announcement in “ P.T.” 

reaches operators and manufac- 

turers of the world’s largest road 
vehicle fleets. 


* 


PASSENGER 
TRANSPORT 


Timber Trade 


O ag 
he 


PIR 


4 
4 
- 
PAPERMAR 
ABC MEM 
329. HIGH HOLBORW | 


——The 
WOODWORKING 
INDUSTRY 


The technical Journal of the 
timber using industries 


18@ Fleet St... London. £.4.4 
Tel. CHA. 6844 
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EXPORT ADVERTISING AND MARKETING 


Octoser 9, 1982 


BAD AD. REPRODUCTION | 
. 
i . + . 
ty 
- 
Si 
‘ . . . - . 4 
How designers can help to minimise the risk ; 
. a 
By PETER RIPPER, ~ 
{ Senior copywriter-vieualiver, Export Advertiving Service Lid. 4 % 
i ; 
: | 1 mught appear a sufficrent difficult to find many examples of come off the overseas press away until next wanted without - 
f restraint upon the designer the smallest type, fine dot tints White space, a valuable attention proper attention. Obviously, the 1 
‘ of press advertisements for Dt positive und negative, and getter and bestower of quality in finer the detail in the advertise e 
~ insertion mM Newspapers ove! ‘ vere a f-tones printing wit! UK can work against the ment the more susceptidie to this 
: . Bb precision and sharpness. Equally eflectivenes f an advertisement rough treatment it will be 
seus that he must odity ft , as cCasy find perhaps it " printin nethods ack This matter of dirt r 
I ! g id matter <« dirty printing 
reations so that the do not the same pssucs irge type faces t ‘ P wna pressures plates ts, incidentally, a factor to 
7 offend the habits and custor that can scarcely be read, and frequentiy employed by he considered when assessing re 
* of the people he hopes to in istrations the broades f sJous tropic printers, and the sults achieved with various pic 
: pre ind capress hinmsecll with ne treatments that are indistim ter On page [Wo Is a.most cer torial or typographica treat 
out nhom so that all may dirty, and generally a discred ‘ “ ed with alarm ments. When examples are com 
inder stand sil concerned. When accidents in B clarity he advertisements pared the number of insertions 
7 y . . ; . the printing shop are es hic page ’ f y contain large taken from the respective plates 
7 aneen Se i. manele these poor results lutte ¢ e w hile pen space I Acessive = shou d be taken into account 
dhe t end he Gone M shaps a, = we vet essures imparted to tired ro One solution here, of course, is 
i on ot Mature OF things, MOTE NKCly ers also cause the open routed to provide new plates frequently 
A : s . -. maaan rope machine rooms whe rs nhs is of a plate nok and print, this can be achieved economically 
fiscretion ind “ furthe are less tractable and the 5 - sn Ihe deepest g ws essentia in some territories through on 
: ations is ke ciement even ess predictable it even this ¢ t prevent the the-spot stereo-casting services 
: ‘ , io of « There may also exist a lack { unattractive re s obtained on « flered by some of the larger 
$ . teat ¢ produc readiness S, B ie ve prs the leading edges of isolated newspapers and jocal administra 
a « aiver ‘‘e prietors fo reject spolis and . printing surfaces. Those adver tion of distribution as required 
+ Ain orem , vad. sometimes think, a tk dene y tusements can be relied upon to Where this is possible mats may 
e of ud d ‘ suUDMt Spoils as voueners print most successfully which are be sent from U.K. with economy 
eg , But the culmination of costly f an ev distribution of “tone” in postage and a minimum risk 
of , -_s : > — effort cannot be left to luck, and t ighout ding over-all of damage in transit. Otherwise 
td he . cad , ew to an effective degre advertis SUPT a | t ers plastee plates may be supp ied to 
e ere whix fle : al tof ment design can be modified & R ’ : / : advantage and afe favoured for 
‘ a. aa fa arable nect, at least half-way, some of e-use Of plates their ruggedness, long printing 
a an seen d UK Sut few he shortcomings of a tropica often to blame life and lightness in mailing 
| : nl . hile ; .deceate printing plant i ite a Nicke facing of all stereos 1s 
i " ‘ fined exe pub There are several obvious saiahaapay. A ‘ est singie fac usual _ 
} : | . wider axioms Avoid sma reverse COREE, yous results The long-term remedy to al 
:; coveras e¢ whedul ist’ be lettering. Avoid any but. the oe — < ; . “ same difficulties lies in the continued 
stended st 6 of the coarsest tints, and these positive hr scam wanes se repeat progress of the overseas press 
- : : whic ke ’ ; oak only Avoid jettering supe: aeres 1s I ecnoration of towards a universally higher stan 
efforts «1 ve 0 s often imposed over tints Avoid fine Neral plates h improper dard of production, inspired by 
Cailn te sin ew . : ine work, close cross-hatching pm = lg 1s m a , dirty the example of those papers 
i 1 y lard ne technique, and subtlety in ** ndition ean be ‘pid Plastic which, in the short time since the 
stippling or in tonal representa P eee aave ® Ae per, og this end of the war, nave already 
Fewer ads tion in scraper-board work. For r 2 a ae 8a widely used nade such strides. In the mean- 
get half-tones and the existence ' S$ and othe isons. Even time it rests with the designer to 
». now upside down of type faces below 8 pt. Gill %» Wille they escape the ravages match the demands he makes 
All cred i those w ght italics in 6 pt. is not a suit seiner aaa aitin ‘aii ire not im upon his medium to its very real 
have raised d ' ible face for reproduction on ex nune to tx ects of being put imitations. 
quality of newspaper prod tremely cOarse newsprint, in an 
overseas. 1 LV “ fof ink that has been over-thinned in 
that section of the press w a va ree — = es a at 
ugh ‘ is t east uid while the ahrenheit , we Ss ~ 
7 ving me he at it . thermometer is approaching 109 \INE BASIC AXTOMS 
: stances ar nN n the shade . 
— rf “ ‘ fy . Conversely, go for strong line 4VOID—_ small reverse lettering. 
nking up solid, of the head iluste +. on the are side — fine tints ond negative tints. 
wire mails ised eX that rely for their effect upon - : 
repair broken plates) outline and bold shadow To fine or complicated line work. 
boldly in the text, of ad whieve tone, use quarter-tone half tones. 
nents printing upside dow with a coarse screen and even type smaller than 8 pt. 
simply not appearing blown up a little and severely 
Nevertheless there handled by the studio a 
2 to be met, and ma ty faces that lack fine serifs a . 
- can “4 overcome the a delicate thin strokes: Gill USE strong, large line illustrations. 
SiBNiNg stage Plantin, Times have a universa quarter-tones with coarse screen. 
A study of results suitability And. generally, go types without fine serifs and thin strokes. 
over a period and | for a bold effect that carries ts even distribution of tone to provide 
- wide and representative + punch in its over-all weight . - 
: of overseas pap s seen , Layouts that rely for thei uniform support for printing rollers. 
to sugges! that printing attractiveness upon generous - 


determined by luck | white space do not as a rule . 
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_SOUTH AFRICA_ 


Daily, morning, newspapers giving 
intensive coverage of the 3 largest 
cities... 


CAPE TIMES (Cape Town) 
NATAL MERCURY (Durban) 
RAND DAILY MAIL (Johannesburg) 


Weekly, national, newspapers .. . 


SUNDAY TIMES 
SUNDAY EXPRESS 
DIE LANDSTEM 


Monthly, national, magazines . . . 


SPOTLIGHT 
THE FORUM 


Represented by : 


SOUTH AFRICAN MORNING NEWSPAPERS 
24 Holborn, London, E.C.I. "Phone Holborn 4144 


ADVERTISER'S WEPRKLY 


IN NORWAY’S 
SECOND CITY 


the leading ne 


which serves not 


iper is Bergens Tidende, 
nly Bergen itself but a wide 


area of Western Norway and is recognised as 


the first advertisiny 
net sale of 49.223 


nearest competitors 


medium outside Oslo. 


Its 


» equal to that of its three 


combined, yet it is the 


newspaper of the better class homes. British 


advertisers wil! { 


Bergens Tidende the most 


economical and effective means of establishing 


their products in Western Norway. 


BERGENS TIDENDE 


Exclusively Represented by 


JOSHUA B. POWERS LTD 


14 COCKSPUR STREET, LONDON, S.W.1 
WHI 3366 


First Choice of most 


National Advertisers 


in the Netherlands is 


de Volkskrant 


Holland's Largest Morning Paper 
* 
Over 40°% of the population of 
Holland is Roman Catholic, and 
“de Volkskrant” is their paper. 
* 
Over 155,000 copies 
per day 
* 


Write to the Managers for Great Britain 
WILL KITCHEN JR. LTD. 


131 FLEET STREET, LONDON, E.C.4 
Telephones ; CE Ntral 1960, 3133, 3754 


“WHERE FEW HAVE TOO MUCH 
AND FEWER TOO LITTLE” 


This is how the Danish 
poet Grundvig described con 
ditions in his own country 
over 75 years ago. Since that 
time large sums have been 
expended in market research 


and have reached exe tly the 
same conclusions; ¢ words 
are, in fact, truer t y than 
when they were w: For 
Denmark is a middie class 
market, well off by inver- 
national standards, ~ the 
advertiser can safely his 
net wide—though t too 
wide. 


| 
| 


| 


By advertising in Hjemmet, 
Denmark's leading magazine, 
you will reach not a small snob 
audience but a high proportion 
of the solid middle-class public 
which has the means to buy 
imported products—over a 
quarter of a million families 
representing a quarter of the 
country's entire population 
And remember, in Denmark 
the average expenditure on 
British goods last year was 
over £70 per family. 


HJEMMET 


Denmark's lee only 
14 Cockspur Street, London, 5 W I 


JOSHUA B. POW 


Exclusively represented by 


« Whitehall 3366 
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News flashes from world markets 


What * HOLLAND’S Two new trade journals 
BIGGEST NEWSPAPER ” for South Africa 


means to the Advertiser FTYWO new trade and technical Copenhagen newspaper, Politi 
journals have been an hen It contains, among much 
It means firstly 285,000 prepaying subscribers nounced in South Africa by general — at108 .~ 
oath ndustries griculture imsher 
plus several thousand sales daily through the —s Ee as. Commerce and a short list of 
bookstalls—a total readership, including pass- nn, oak ah 


4s Pe leading newspapers 
sy a . rican Bar London representative 
on circulation—of about 700,000 people over ware rchant & Electrical (Crane-ebenham Ltd . 


16 years of age. 70°. of the subscribers have — a oo ee ‘ae * * * 
"te Ww me SNe 5 rs 
been reading the paper for at least six rs, : n September. Sout ice We should differentiate be 
g pape os years on uth African tween Canada as @ geographical 
idea and Canada as a practical 
- | ae , é gy market. We can, in fact, confine 
Only 16 of Het Vrije Volk's "’ subscribers - ries <8 " ~A preset most of our attention to a corri 
are in the lowest income category which ications (Overseas) Lid oe a 
, the tlantic to ft 

includes 32°, of the whole Dutch population. ; 2 ° cout ond antic ng the Unised 
Poller export opportunity States bord. In this 3,500-mil 
Our representatives will gladly give you Mason Bros. ._ sate 73-35 long and pd hon hed mile wide 
‘ J d 
further facts and figures about our country and a moe a ae mony a. corridor live nearly nine-tenths of 
its biggest newspaper are interested in direct imports of 
a number of lines. The firm = p,.i,j. Provinces to take in the 
would like to explore a fairly... 4 Edmonton and Prince 


/ ee wide field, but are especially Albert we have as much of the 
» /ye 0 interested in mechanical toys, .,,uJorion ay most of us need 
a dolls, stuffed animals, children’s eee ene any BS 


games, and children’s books. os 


many much longer "AChARING 18 © ed - Make its 


Canada's population, and if we 
widen the corridor a little in the 


great deal more accessible than 
. appeared at first elance From 
UK. Representatives ° Joshua B. Powers Ltd., Useful little book for oe shelf Powers Foreign Bulletin J 


issued 
f anyone interested in tthe Danish by Joshua B. Powers Ltd 
14 Cockspur Street, London, S.W.| narket is Facts uboug Denmark. = & ° ° 


The 1952 editic f this 64-page “The latest figures show that 
Telephone : WHI 3366 eference Work has just been commercial and industrial con 


wiblished English by the ditions in South Africa have 
never been so good.” Commerce 


and Industries, reports 


MEXICO’S INDUSTRIAL | 


a 
7 : Trade returns, employment 
| - ' 
EXPANSION MEANS | of 4 + production and persona! incomes 
Berli ngske OPPORTUNITIES FOR 4“ Ww ~ R —~ — a — t . 
“a se nationa income Ose 
BRITISH EXPORTERS ' £887,000,000 in 1949-50 K 
Tid oa ? £1,026,000,000 in 1950-51 7 
, value of industrial production ts 


aad ‘wah = a R & Industry, the official journal! 
of the Department of Commerce 


Advertising in the leading . penseeh | a tee 
industrial and commer- £1,000,000,000, and industries’ 
cial journals will put you ; . | contribution to the P national 
i wome increase from 
in touch with the big £325.300.000 in 1949-50 to 
buyers ' £360,100,000 in 1950-51." 
* * * 


Th p's cab is featured at New British representatives for 

yrrpyo ses REVISTA l an hit ‘ orerite lamin the famous Paris evening paper, 
ae le pla recently in Le Monde” are Albert Milhado 

[ | 2 , ar ( nhagen and & Co., Lid Details of this ap 
JOSHUA 8. rowins 0. tl NDU STR A Li; " ott esigned and pointment and of several papers 
nstructed well-known in Portugal and Spain for whom 

14 Cockspur Street, Lon wv ” silders, who the company now acts in Britain 
- a — REVISTA MINERA PETROLERA the widely in are roe on led in their monthly 


s 


CONSTRUCCION MODERNA j rate list for the first time 


FIRST NATIONAL INDUSTRIAL 
OMECTORY OF MEXICO 
1952-1953 EDITION 


G 
Lt 
Full porticulors cov E R SWE D E oe 


from our British THROUGH 


ii a ERM 
representatives i A & A 


\° AD 
ILK SCREEN ARTS yr JOSHUA B. In vex vory &A —— roe: 
a combined net sale of |, A 
sit SHIRLEY ROAD CROTOON POWERS LTD WARE copies—78°, of the total number 


adboOrscomer ta? of homes (2,174,379) 
14 Cockspur Street 
London, $.W.! witR LONDO 
Phone : WHI 3366 gon K 
f 69 FLEET ST. € 
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ADVERTISER'S WEEKLY 


NEWS AND VIEWS No. 3 


Six important facts 
about SCREEN ADVERTISING 


In the average week almost half the population of Great Britain goes 
to the cinema at least once. 


Almost go” ,, of all cinemas include advertising in their programmes. 
A weekly adult audience of 13,000,000 is available to advertisers. 


The cinema draws its patrons from every section of the community — 
young and old, working class and middle class, housewives and women 
going out to work. 


Seasonal variation in attendance is almost negligible. 


Almost 96°, of the visits made to cinemas were made by people 
entering the cinema before 8 p.m. 


These and many other interesting facts about the cinema and rence 
have becn published in a book entitled “The Audience for Scr ertis- 
ing’. It is based on figures drawn from the Board of Trade Qua ports 
and on the findings of a series of monthly surveys carried ou ult of 
Theatre Publicity by Research Services Ltd. The techniques e have 
been approved by an Advisory Committee on which both th ite of 
Incorporated Practitioners in Advertising and the Incorporat: ety of 
British Advertisers were represented. 


THEATRE PUBLICITY LTD - Serving Scere. Advertisers 


HEAD OFFICES * SA‘ PRODUCTION 
124-128 FINCHLEY RCAD LONDON. NW) (HAM 4424) FILM HOUSE, WARD REET LONDON. W1 (GER 
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tising Manager herefore, is faced In a seller's market, the aim of 
; with the necessity of transforming the organisation was restricted to 
The telephon wonderful, but it has its limit- the presentation of his firm's ad- prestige, and advertising was not 

vertsing from dull, apathetic intended to promote sales 
: ; , name showing nto successful The disappearance of the 
: ation dou can't check a colour on the phone. pr ional selling. The new _ seller's ak ‘nde it obvious 
: ipproach must be linked with the that a fresh inspiration was 
i ) over i ae ae a id, to preserve the relationship needed. A new impetus was re 
" mum cant hu meone a drink over the phone. established in previous schemes quired to offset declining sales, 
hut the whole aim must be to sell but a firm with such a tradition 
: Iwo case histories illustrate naturally moved with caution 
(/eariy, mankind was never meant to sort out how opposite methods have been This was necessary, for the link 
| adopted to achiev« revolutionary between previous advertisements 
: ind effective se g campaigns and the new could not be severed 
nirwate Production points he tween pips. At Martbeck and Maridena lead In fact. it had to be strengthened 
. ig manufacturers of fine quality if continuity were to be main 

coats, suits and gowns, provide tained 

you have one of the finest self- ur first example Long estab The primary improvement, it 


27 GCMANCERY LAN? 


wr 


units in the country virtu- 
ally round the corner. Jt's a comfort to hard- 
pressed execut to he able to work in closely 
hle. so “approachable” 


utstandingly good work. 


-lttho-offset 
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How to adapt 
A fashion advertising 


to a buyers’ 


market 
4 By PAUL S. TOWNSEND 
- 


In the “rag trade”, where products are more or less on a par, 
service and advertising are left to fight the sales battle, writes 
our contributor. He describes how two campaigns, of which he 
has had personal experience, were re-modelled to bring them in 
line with present-day requirements. Although both case 
histories are of manufacturers’ campaigns, they contain points 
worthy of notice by retailers planning an advertising campaign. 


PTVHOSE responsible for adver- lished, this business had, for 
tising must achieve a greater several years, taken advertise 
pe rsuasiveness n the highly ment spaces adequate to their 
Com petitive conditions now turnover Their advertusing cer 
Maiming This is particularly tainly aroused interest, and had 
ic of those engaged in women’s = some effect on sales 
fashion wear, for, as the products The firm, however, had never 
ire more or less on a par with adapted advertising to the 
ach other, service and advertis prumary purpose of selling, nor 


t fight the sales had they recognised that good 
design in advertising provided 


instances the adver the spear-point for their travellers 


ig remain 


In many 


‘ 


4 dramatic eleme 


was introduced nylon hace for us. not export! 
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Circumstances 


alter 


GASES... 


What suits the silkworm won't do for the glow-worm; what will protect tinned foods 
crossing the country won't keep a consignment of hats in good shape on their way to Aust- 
ralia. But packaging problems are plain sailing to the Packaging Division of the Bowater 
Organisation. Bowaters provide for most products that can be packed in paper. That means 
more than you might suppose; it means fibre drums, corrugated cases, spiral-wound can- 
isters: paper bags in countless shapes and sizes, multiwall sacks, protective food wrappings. 
Five separate paper-converting companies make up the Packaving Division, offering five 


different approaches to progressive packing. 


? ' THE PACKAGING DIVISION 
OF THE BOWATER ORGANISATION 


-_— 


Bowater Sales Company Limited, Harewood House, er Square, London, W.1 
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Offers 


)VERTISER’S WEEKLY 


Motor Sport 


THE MONTHLY MOTORING MAGAZINE 


Published on the 
the Month for over a 


Ist of 


Quarter of a Century 


products to the 


51,000 


Keenest Motorists for 


Members of 


Audit Bureau of Circulations 


Advertisement and Editorial 


Offices : 


Telephone 


the 


MONarch 8944 


110 


your clients the 


opportunity to present their 


15/17, CITY ROAD, LONDON, E.C.I 


TEESDALE PU 


‘'SHING CO. 


LTD. 


than £1 per 1,000 monthly 


Fashion advertising in a 


buyers’ market—continued 


was decided, should be moderni- 
sation of layout Except for 
the trade mark, no recognisable 
theme had been infused into the 


| firm's publicity 


Photographs were introduced as 
being more authentic than 
sketches, and copy, instead of 
being objective and detached, be- 
came much more personal It 
aimed at taking the reader by the 
hand and pointing out to her 
specific selling features. Approxi- 
mate retail prices were indicated 
and the firm's exclusive range of 
$2 sizes was highlighted 

After discarding scores of sug- 
gestions, a simple triangle and 
circle were adopted as casily 
recognisable symbols which 
identified Marlbeck at a glance, 
and which lent themselves to 
variety in presentation. Within 
the circle were photographs of 
two women caught by the camera 
as they enviously admired the 
firm's garment pictorially dis- 
played in the main body of the 
advertisement. The headline was 
an arresting, simple conversa- 
tional phrase, “That's a smart 
coat,” leading to the triangular- 
shaped trade mark “Yes, it's 
» Martbeck.” 

The circle was employed in 
several ways. In one instance, 
two elegant women were shown 
slighting from a taxi and at the 
same time turning to admire the 
firm's garment. The aim was to 
create an atmosphere of envy. 


Highlighting 
readership 


Coincident with the launching 
of the new-style advertising cam- 
paign, an attractive dealer folder 
was sent out highlighting the 
readership of the advertising, the 
front cover carrying the triangle 
and circle theme Fasy-to-read 
breakdown of circulation was 
shown and a ket contained 
pulls of the forthcoming series 

All this prepared the way for 
the new selling advertisements 
without sacrificing any of the 
confidence gained by previous 
campaigns I firm now 
identified in fashion world 
rele is to-day 
sing success 
fully as sales wion 


hy irs rrianele 


running ifs 


1 should mak clear that the 
ibove inf about Marl- 
beck and Marld ipplies to the 
period up to | end of 1950, 


and does not necessarily describe 
what is happen now or will 
happen in the f re. Policy is, 
of course, constantly under re- 
view, and t wn knowledge 
has been altered drastically dur- 
ing the past The story 
nevertheless good as an 
example 

The approac! 
manufacturers 


English Rose, 
wmen's foun- 


dation garments was rather 
different 

As a hard x theme had 
already been es ished there 
was no poin hange here. 
There was. however, need to 
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On escalator sites, prettiness was 
discarded for a more dramatic 


approach. Shining brassieres and 
corsets stood out from a black 
background. 


strengthen the format and pre- 
sentation. The technique had 
hitherto been languid, and there 
was a danger that the public 
would drift away, attracted by a 
stronger appeal. 

[ approach was based on 
prettiness in corset and brassiere 
sketches, femininity and pleasant 
presentable sy A 
woman naturally finds these qua- 
lities alluring, for she imagines 
the garments shown in the picture 
making her look attractive when 
wearing them. Nevertheless, 
initial interest is not aroused 
merely by this factor and this 
delicacy. 

Alive to this, the firm intro- 
duced a dramatic element, every- 
thing in their advertising being 
designed to further this end. In 
the trade papers crisp photo- 
graphs showed clearly every seam 
and detail of the garments, and 
those essential smooth lines and 
details which were not visible 
were re-touched by an artist. The 
whole print was then superim- 
posed on a variety of back- 
grounds. One adopted was sand 
and another a plain black. The 
headlines, designed to arrest 
attention, announced, “Nylon lace 
for us—not export.” Another 
proclaimed, “High Fashion—with 
a true selling touch,” for retailers. 

Even in the English Rose 
showcards and escalator sites 
sentimental prettiness was dis- 
carded jin favour of a more 
dramatic approach. Shining 
brassieres and corsets stood out 
from a black background, with a 
touch of peony colouring by way 
of a trade mark dashed in 

It was found essential to give 
even greater attention to founda- 
tion garment point of sale dis- 
plays. The sight of a garment 
of this type attractively enhanced 
by display in a corsetry window 
often persuades a woman that 
only a particular brand and 
colour will satisfy her. There- 
fore, point of sales and counter 
displays are of primary import in 
effecting sales 

Except in solus window dis- 
plays taking up all available 


Continued on page | 14 
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MULTIPLICATION 
REPRODUCTION Wos"ses ee 


to different sizes; tha ke: .csimile copies of drawn, 
written or printed matter; that produces ph: \oprin\. quickly; that makes 
litho plates for the “ office offset”; wha‘ is 1: at does all this ? 


ADVERTISER'S WEEKLY 


Why, the Mervac — the versatile Mervac, «:tting there in its corner of 


your Office, always ready to do its stuff, taking little 
ENLARGEMENT “Co 


skill to operate. There are models tor every 
kind of business. What’s yours ? 
Grant Production Co. Ltd., 4 Rathbone Place, 
London, W.1 (Museum 87:7 


Whenever you require an enlarged, 
reduced oF same-nae photoprim, 


ed q 

, the Mervac Photoprejector grees 

you a quick ome 

™ 
’ co Ce ee <e % . a 


FOR BETTER SELLING 


EXHIBITION \! NV 
The BROOK Projector shows up to 40 . ' \ MODELS give 


trinutes of sound film in daylight, repeating 
indefinitely. Avadatle on hire 


PERFECTION a design and 


performance 
ala 


LOWER 


world over as 


POINT OF SALE a! ymbol of QUALITY for 50 years 


The ‘“AMPRO" repeater—the projector in a suit- > 
case. Ideal for showing sound films of up to 10 » 
minutes to small audiences—or in one man’s 
Office. Film automatically re-wound. Price €242. 


SALES TRAINING 
The SOUND FILM 


STRIP projector 
with sreen and 


loudspeaker incor Ainonusa 
porated. Simple 
operation. Your TYPE NSEy 
Inessage memorably AIRBRUSH 
presented to your 
repre ~niatives —or 
to the retailer 

Price is5 6.4 
For full information 
please write to. The Sales Manager 


SOUND-SERVICES LTD = tug AEROGR'- COLTD. tone seeoaume 
269 KINGSTON ROAD, LONDON, &.W.19 TELEPHONE LIBERTY 46291 


An associate of the Film Producers Guild. LoOnpon, S.E.26. 400 § (“/NGHAM -Bnr8T0L - OLASGOW - MaNoNEOTER 
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ADVERTISER'S WEEKLY 


Life is so distracting, advertisements are so clamorous . . . it's 
ca mpossible to be sure that your name will be remembered 
by customers when they reach the * point-of-sale But jog their 
memories just betore they get there, and the advertising behind 
our product will bear fruit Strategically sited, this is the 
salesman to do it 


here, there and everywhere at once, the most 


The poster can be 
flexible and forceful advertising medium that ever influenced a 
sale” In the Mills & Rockleys Region we take pride in the 
| as their effectiveness at the * point 
ess in the Mills & Rockleys Region, 


we should be glad of the opportunity to suggest the most 


appearance of posters as Ww 


of sale If vou have bu 


effective sites to stimulate uw Sales 


- A 
MILLS & ROCKLEYS 


(aj 
esastutemeans #32:2222:2::| 


POSTERS HAVE THE LAST WORD 


Poster displays in and around 
Bristol, Camby 


om, Coventry, Derby, Doncaster, 


Gloucester, H Leicester, Luton, Mansfield 
Northampton. N ngham, Oxford. Peterborough 
lawnton, I jt Worcester and 150 other towns 


MILLS & ROCALEY 21 QUEENS RD COVENTRY 
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Selling physical 


research by print 


A MINOR but extremely in 
teresting phenomenon ts 
to be observed in the new field 


of industrial physics. Several 
a’ a! y Zanisalions are 
flering thei research services ti 
ndustry, using Doth the press and 
; it The selling hese 

vices tt sgh the 5 J word is 
extraordinarily difficu and the 
woblem is berg tackled in dif 
ferent ways by such ganisa ‘ 


ss Nash and Thompson, Plessey 
and the Tiltman Langley Labora 


The problem has two funda 
mentals. First, the character and 
scope of the flexible services 
flered defies description in terms 
that are both precise and concise 
practically umpossible to 
» the borderline be 
and what cannot 
be attempted in a given research 
aboratory and men of scientific 
training are not given to brash 
claims Yet since this is a new 
kind of business not yet generally 
understood suc} a description 
nust be attempted 
Second, the wpective cus 
tomers fall into two widely dis 


tween what car 


PRINT REVIEW 
by 
Brian Hilton 


similar groups On the one hand 
are the technical men in factories 

scientists, engineers and produc 
nay De aware 
of a need of occasional specialist 
assistance with problems chemical 
mechanical and elec 


m Managers w 


physical 


tromic On the ver hand are 
their Managers imaging direc 
tors and boards. the men who 
have to roy ve bringing in 
of consultants, okay the bills and 
sign the cheques These two 
groups may pect each other 
but they als spect each other 


ver degree, and 
endently to be 


to a lesser 


both have 


sold the idea sing a consul 
| tancy servic *y. layout and 
| usirat n therefore t ’ 
appeal tot ca milar groups 
The alte f duplicating 
shots adapted each group is 
cxipensis { ive not seen it 
tried out wit ifidence 
* ‘ * 
My com: have been in 


vited on thre es of literature 


produced f tman Langley 
Laboratories iney-Barton 
One ws a describing a 
particular 5 1 maintenance 
fock for a f sis a simple 
yb and done, except 
for an ov d heading 
The sec j eaflet headed 
Applied sca in important! 


service for industry” which seems 
» Me too smal! and superficial to 
do a convincing job 
The third, and major, ttem. ts a 
20-page quarto booklet. This uses 
an «oblique approach which 1s 
quite impressive The mtroduc 
tion describes the origin and 
structure of the organisation, and 
the book then continues with a 
series of articles by the company’s 
executives on their approach to 
specific problems such as Air 
craft Electrical Systems” and “In 
finitely Variable Speed.” 

This method certainly does in 
dicate the quality of thinking of 
the men in the laborator 
there is a danger that unless the 
articles cover a wide varicty of 
subjects a too narrow picture of 
the organisation will be given 
This particular booklet does not 
completely avoid this danger for 
tt concentrates on the aircraft in 
dustry, which may be sound 
enough if that industry is the main 
objective but which does not sup 
port the claim thar the “skilled 
staff can deal with mechanical 
engineering tn the widest sense 

evertheless this booklet is an 
Mteresting contribution to the 
publicity technique of a new in 
dustry. It is a pity the layout is 
not More appropriate It lacks 
character. and there is a half 
hearted attemot at decoration of 
headings, while the combination 
of a roman shadow type and G 
Bold Condensed betrays a casual! 
or uninformed attitude to typo 


graphical design 


* * > 


DESIGNERS oF prestige 
brochures should see the booklet 
published by the Tees Conserv 
ancy Commussioners to mark the 
centenary of the Commission 
Sturmulated by the excellent book 
let produced by the Tyne Com 
mission two years ago the Tees 
Commissioners decided to do 
themselves the honour of fine 
print And they have been wel! 
served by Doig Bros. of New 
castle (who had printed the Tyne 
booklet) 

The cover of the 10 by 8 book 
let is a fine white board hand 
somely embossed with the Com 
mission's coat of arms in three 
colours and gold. The inside art 
paper pages are sand-grained to 
disperse shine. a process which 
neidentally gives the sheet a 
better “fee! The layout is bril 
hant. Headings are set in 24 pt 
Perpetua italics flanked on one 
side by a tiny reproduction of the 
coat of arms in black on a very 
pale blue oval. Text type is 10 pt 
Piantin. Beautifully arranged mar 
gins consume 47] square inches of 
the total page area of 80 in. The 
pale blue is laid under some of 
the photographs 

Here ts an exhibition piece, 
completely devoid of stunts, but 
graceful. dignified and altogethe 
appropriate. Though outstanding 
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ADVERTISER'S WEEKLY 


Are you a man in Publicity’? 


A chap in the Publishing game ? 


Do you wax solemn 
On filling a column? 


Are Public Relations your aim ? 
» J Do you dally in Space? 
- Is w Exports you chase ? 
—> Are subscriptions a thorn in your side ? 
-You'll find all you need 


(And find it at speed) in the ’52 


...WILLING’S PRESS GUIDE 


21/- eusuisneo ey. WILLING’S PRESS SERVICE LTD 


WILLING HOUSE 1% 4 GRAYS INN ROAD LONDON, WC! 


The 
Sroteman 


is without doubt the most far- 
reaching morning newspaper 
in which to advertise to 
Scotland’. influential business 
and socia! communities. Adver- 
tisers ylhose products appeal 
to discriminating _ buyers 
~~ appreciate the value of this 
UNDER = : : important national medium. 
a~ 
erry OF ew inn yao. €:¢.2 SCOTLAND'S NATIONAL NEWSPAPER 


LETTERPRESS 
SILKSCREEN North Bridge 63, Fleet Street 


Phone : SHO 6281 EDINBURG LONDON, E.C.4 


H.CLARKE:CO.1onnon) LTD. 
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SOVERTISER'S WEEKLY 


Much ‘useful marketing 
the Blackpool! Territory—-one of the best TEST 
AREAS in the Country —is contained 
|2-page brochure now available 


nformation regarding 


ima 


Anyone wishing to obtain a copy is invited to 
apply to the Advertisement Manager, ‘ Evening 
Gazette,’ Blackpool 


wes? LANCASHIRE 
EVENING GAZETTE 
BEST for the NORTH WEST COAST 


VICTORIA ST., BLACKPOOL 


Branch Offices St Annes on Sea, Lytham, Fleetwood, Cleveleys, 
North Shore, South Shore 
Cliffords inn, Fleet Street, E.C.4 


Wellington Hill, Shadwell 


LONDON Ge0eorge 
LEEDS Ww 


Jackson 


Strachan 


Ai an entree. 


§$ TU OD 


G & § 
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MERCURY DISPLAYS 


LIMITED 
DESIGN AND CONSTRUCTION OF 


EXHIBITION STANDS & DISPLAYS 


SILKSCREEN PRINTING © SERVICING + STORAGE 
171 NEW BOND STREET WI! 
GROSVENOR 8711 + 10 LINES 
WORKS - 3 YORK ROAD SWI8 = VANDYKE 3562 


Print Review——continued 


s Dy NO means an extravagant 
production, there are none of 
typographical tricks that 
cost so much time in the compos 
ing room 

* . * 


those 


Sik SCREEN printing is brl- 
hantly employed in a large folder 
for Chen Yu cosmetics 

Closed, the folder ts Cut out in 
the of a box 13 in. wide 
massively printed in gold and 
black with a Chinese dragon 
design and tied with a pink “rib 
bon” and a pictoral representa 
tion of a te-on label saying, in 
Christmas 1952 Inside 
Christmas gift packs are 
shown in colou gold, black 
two greens and a fawn 
Register is perfect and detail 
clean and clear. It 1s a demonstra 


shape 


ion of what can be done com 
mercially, and is a fine prestige 
nece—even if one does not take 
terally the suggestion on the 
back that the folder be displayed 
on the counter for customers to 


ste quickly the entire Chen Yu 
range This suggestion could, 
repeat could, discourage a shop- 
keeper from stocking and display 
ng all the Chen Yu lines on his 
Christmas counters 


* . * 

Some oF Us will remember the 
mpressive broadsheets Adams 
Bros. and Shardiow used to pro 
duce before the war to advertise 
their service as creative printers 
Now, very cleverly they have 
done the same sort of thing on a 
sheet of paper that folds to the 
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size of a postcard. The technique 
of the broadsheet is used to good 
effect. that is. the gradual unfold 
ng of the story im the three suc- 
cessive openings, but the minia 
ture broadsheet is not merely a 
scaled down version of the earlier 
big ones. The story and the pic- 
tures are simplified so that “They 
have a bigness about them for all 
their lack of square inches.” 
* * * 


If YOU ake interested in either 
the industry of wire-weaving for 
paper making or the art of design- 
ing books of industrial history 
you will like to see “A Century 
and a Half of Wire Weaving.” the 
history of C. H. Johnson & Sons 
Lid. If you are interested in both 
you will find the books fascinat 
ng. lt is an introspective study 
of a highly specialised trade. The 
covers consist entirely of orna- 
mental type borders set in vertical 
rows and printed in Venetian red 
with grey thick rules between, the 
title of the book being carned on 
a panel An effective and inex- 
pensive design. There are delight- 
ful fine line illustrations by E. W 
Fenton printed in two colours, 
and it is from these that the book 
derives most of its character, the 
typography is conventional 

* * * 


A PARTICULARLY interesting re- 
production of a rose, in colour, 
is among the specimens of silk 
screen printing in a booklet pro- 
duced by Curtis & Hatfield Ltd., 
of Manchester, to advertise their 
services 


FASHION ADVERTISING IN BUYERS’ MARKET 


Continued from page 110 


space, background units are not 
favoured, Open work units take 
brassieres, corsets and founda- 
tions of this type, sumply because 
open ironwork, bamboo and the 
like permit merchandise behind 
the units to be seen, and such a 
display is more likely to be 
placed in the front of the window. 


Absorbing 
the appropriation 
As with pr 

window displa 

ised) Immedia 


ads., special 
were modern- 
after the 1952 


New Year sa English Rose 
staged a full window in Jay's 
corner window Oxford Circus. 
The backclott vected an old- 


fashioned thea 
foreground box 
hardboard. ti 


verior with a 
constructed of 
cony, covered 


with maroon oured flock 
pape supp perspex bras- 
sicre stands. | tate garment 
fittings the dd ia) busts on 
these stands we jovable on a 
slide 

Media selec provides a 
problen t he wisely 
solved if the ad ng is to pull 
its full weigt there are $0 
many ten g ways of absorb- 


ing the fashion advertising mana- 
ger's space appropriations. 

One temptation to be resisted 
is to run consumer campaigns 
without the backing of trade ad- 
vertising. The argument for this 
course is that the demand created 
by the public asking for branded 
products in the shops makes ad- 
vertising in appropriate trade 
papers superfluous. But it is my 
experience that a reduction in 
trade paper advertising 1s eventu- 
ally reflected in travellers’ reports 
of waning interest. Circulation 
figures, however impressive, are 
not the be all and end all of 
media selection. 

Summing up the case histories 
of the Marlbeck and English 
Rose advertising ventures two 
points become evident. 

ly is not always necessary to 
increase budeets The first step 
is to ensure, by modernisation 
and pruning, that the ereatest 
possible value is heing obtained 
for money already being spent 

It is unwise to lose all that ad- 
vertising has gained by a chanee 
of emphasis and face of such a 
radical mature that connection 
with previous advertising is 
broken 
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Aang 


we don’t want to spoil your fun. But as a sensible 


If you must pick paper with a pin 


and practical alternative we offer to artists, art directors, 

advertising managers, studio managers and print buyers the services 

of our paper consultant who is both knowledgeable about technicalities 
and very well informed about supplies. Spicers have been 


a household word on paper for three hundred years. 


-... all The Queen's horses, 
all The Queen’s men.... 


Great Events call for Special Displays 
—consult us for this Ro» al Oceasion 


TRI RG INT The 


MULTIPLE DISPLAY SPECIALISTS ¢§ 
MOUNT WORKS 96 UPPER CLAPTON RD. LONDON E.5. AMHE st 2311— 
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-PRTISER'S WEERLY ‘ 


Ay Ot Ace at ‘ heer 
* ! Ja H j 


os Mainly Perdonal— 


; HMS M rough 
: “ Enter SEVERAL of h id frend sc as he sealises the importanc 
a “ what w i) call “Pk s he deal sp with the press ca 
x } (meaning the adverusing world) Nay sien 
M recently been pleased to ru . . Ih ( | may say so, os the ah 
f Stanley Woodward. well-known 
F Oru pre-war days as founder and a { * 7 - 
4 “" cipal of Woodwright Pubi ’ + W HOWARD COOK, who 
ager vice j specialist im ca dy srry the Conservative and United 
; ' { a weed Liberal baunn " he neat Coencral 
‘ uaiward gave up adv Elector he Brighouse and Spen 
ct " mag to run a luxury hotel Dev horougt Division of h es 
M Holland but has yw returned to h arin Riding of Yorksh 4 member 
4 19 love He w following with obviou f a famuly with a sound tradition 
" . paternal pridk he progress of fiw dver ‘“ 
pas son Geoffrey who is unning His father. F. E. Cook, was a 
é port-of -sa disp y busin : ’ idv soment manager 
‘ Calvin Woodwiurd & C: Y ork sinare Evening News and 
Geoffrey's story, in so far as ii Da aded his ca northern adve 
P " ud . yet unfolded, gives the he to the semen wnag Daily Hera 
hesig th charge that young men to-day lack and People One of the original 
nme mx ’ enterprise founders of the Leeds Publicnty 
7] “ ped y Throughout the war he served Club, he be “ its chairman and 
i hig . ) the Army, was commissioned. wa vice-presiden 
: a " M { Information knocked out st Arnhem, and H nemory is, of course, per 
; y ihe w d out two spent seven months in a prison petuated by the two “F. E. Cook 
é ' . P » Navy camp. Aficr being “demobbed n Cups” he gave to encourage educa 
. : + The Nat his own words he “had a bash” at on in advertising. One ws awarded 
‘. “ " 7 everything, which included garage snnually by the education committee 
: Ar Work ! ! the work of management, working in a plastics f the Adv sing Association to 
‘ ‘ Vea fine de factory and writing successful he club that makes the mom prance 
well as the ex B.B.C. scripts Then, three years worthy effort to provide educational 
£ } ¥ ago, he started his present business facitinves, and the other is awarded 
= M: tt d roperated with “on a shoe string It was an up cally by the Leeds Club 
2 “i s designing and pro hill struggle, but now the business Howard's eld sister, Eva, Mrs 
7 i ‘ ad Ships” pavihon “going strong.” with the aid of Ha propr und ediuor of 
a4 t t wf Briuam South staff that includes two ex-servic ’ The Colwyn Bay Review, and his 
. Honk Pah ‘ year. and he leagues, two Jugo-Slav refuge amd wo brothers a business together 
i ’ he design f he con an Arab refugee from Palestin A sd s of ¢ k's Display Pro 
; f¥ HMMS. Campanta—the grand team of enthusiasts Say ductions Lid n London, manu 
3 Ad f t o the Geoftrey, who adds that he sh fa " rf xhibition stands 
4 i ! . shit pride in never missing a delivery p window display signwriter 
7 : Mr. and M Howard € nk (she 
- : he daugh f the late Rear 
r Admiral Row y at Thackley 
f a Bradtord They have five children 
= * 
—¥ . * . 
| ; IAN HARNEY (ot Crawford's) 
: t M E MO wh Conservative M.P. and an 
: i dv ng has publicly crit 
- H cued his p publicity and 
: | propaganda w force and knowl 
4 ov : mle Jal cde will hay chance to show 
q how should be done to-morrow 
: \ ) pw h will be “In The 
| P News with tf ! Hailsham and 
\ w . coal Bhat « #1 “ae <0gal sgainst Mr. Shinw ind Mr. Hector 
| McNeill 
i Tre lahern J/ af —— In comme doum, with 
| nany of my ders, | shall look 
Vea tn Vil aie da he ili with more tt sual interest 
A | . 
: suit te teh bts ALAN ARNOLD author-publicisi 
| ind former Fl Street newspaper- 
wan, ha “ew k due oul neat 
a, ivlape -% Mom fac Now em Lan 3rd ft nonth ¢ d nine (Hutchin 
on, Ils. 6d claimed as the 
firs suthen im of the life 
a} 4 ae ax Ga Ange an Aull” aalete” ind s of lent movie star 
tf th “ 
. Mr. Arnold shed a home in 
Arg oe “Vow fo #6 a Jersey ’ and alternates 
‘ . between w ods there and 
7 Pf aectie ao ‘G33 Par y “ ents m London 
7 ibhenty director 
4 cance fall Rumler don Indevcndent Producers’ 
I “ (Rosamund 
1 M n. Peggy Cum 
Li) “owe ree Com Bay 9 Tackett ee, 
: produced | \ um = MacQuitty 
7 "AG Clad - 4 look far La and Sydney B 
5 * * 
: WELCOMI w club! Formed 
n Londor veek, the Pink 
: bleph ( s founded by 
zl WwW. T. Cay iry, Wholesale 
6 Textile Asso to raise funds 
fo : x charity, the 
Gen P vevolent Asso- 
’ \ d +s more than a 
: housand among them 
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High - speed Hol! - 
land’’ illustrates new 
Monsarrat story: F.W 

Howard Cook, Con- 
servative candidate, 
has advertising in his 
blood: lan Harvey, 
M.P., is “In The 
News'’: Three-gener- 
ation Australian 

agency 


By CONTACT 


Lord Woolton and Lord Hollenden 
i fe subscription ws 2s. 6d. anc 
ach member receives a humorous 
book of s prepared by F. Murray 
Milne, director of F. J. Lyons Lid 
the public relations firm ae 
wsked to state thei hat 
cry m gallons, pints 
cuppas The motto of the club 
: Thirst come, thirst served 
bach nember who enrols a 


capa 


s,s o 


snort’ (20 new members) receives 
» pink clephant tie or, if a lady, a 
handkerchiet Among the first 


um «othe tic was Andrew Milne 
(director Drapers Record and 
Men Wear) 

1 hope the Club will help Mr: 
Caves to raise his target of £20,006 
for charity 


. os * 
\ THIRD GENERATION member 


of an advertising agency must bx 


back to Mel 


cently 1 


grandfather 
iwho died a 
month ago) 
founded Val 
Morgan & 
Sons (Pty) 
tal Morean Lid.. of which 
his father 1s 


managing director 

Morgan's clam to be the oldest 
theatre publicuty agency m_ the 
Dominion must, | imagine, be well 
founded Formed in 1896. they 
were placing drop-curtain advertis 
ng long before cinemas existed 


Mr. Morgan had been over here 


for some months and, apart trom 
doing some continental touring, had 
spent his time studying = Sritisn 


screen pubhcity methods He tells 
me that he found the leading con 
tractors he visited most helpful 


“~ 


“He's a nuisance in the 
team. Always wants out- 
side right position!” 
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H*. S shrewd. He's go-ahead. Started with 
six cows and a ten gallon milk round. 
Now farms 500 acres in Hampshire with a 
T.T. Attested Herd of 75 Pedigree Jersey 
cows. And he’s still marching with the times. 

He's an actual DAIRY FARMER reader— 
typical of the thousands of good-class dairy 
farmers who read this paper regularly every 
month. 

They manage their farms and herds on 
sound, modern, progressive lines. They 
employ up-to-date methods and the latest 
equipment. They're always on the look-out 
for the newest ideas, the newest machinery. 

Catering exclusively for milk producers and 
appealing largely to the more progressve 
people in the industry, DAIRY FARMER— 
the greatest influence in farming journalism— 
is acknowledged by many well-known firms 
to be the most effective—and certainly the 
cheapest—advertising medium for selling to 
the 167,000 dairy farmers in Britain to-day. 

Get straight to the man you're after—at 
the lowest possible cost and with the greatest 
chance of good results—by using DAIRY 
FARMER... 


the up-and-coming farming paper with the 
largest net sale entirely amongst dairy farmers 


DAIRY FARMER - 10 TAVERN STREET - IPSWICH - Tel. Ipswich 4801-2 
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e Hear— 


THAT « daugh been horn to THAT the silver jubilee dinner of 
the wife of Leomard Garland, \ 1 the Institute of Incorporated Pra 
G snd Ad xs Lid Uthoners in Advertising will be held 
. . . at the Dorchester Hotc! mn Wedr 
THAT C. . Crowle, sules day, November ‘ 
we HW Lid » t he . , . 
~ dinner of the D i duct THAT all available spa b b 
Medal Leaguc, heid I j Sir hooked for an exhit f hy 
Charles ( md under the aus : S 
nanaging dire {u d of Insh Electrical Tr 
Mr. Crowle a i “on . Metropolitan Hall Abt 
. . . Street, Dublin, from October 14 
THAT Wh s D ) * ° * 
Ce lid. 1 ippou d THAT De peen Ww kes & Cs ( A. Baucutt. advertising manager of Cerebos Ltd., wishes good luck to the 
. vertisin f Mog hy 
7; for ady , j dic als Pte 4 rao M “ f Jon sg F i his ew ries who are taking the Bisto Kids on a nation wide tour 
published K H n he nage iooka M i ‘Ride . h new B » “Happy Families ampaign, starting this week, the 
‘ tx { < their activities oe. Bvero ned A , kely to knock on anybody's door and any housewife whe 
. * . to act as thew furnishing and fat k j P , 
Jviser in ’ ‘ a Bist weone and explain how mM uses if will receive a 
THAT Amanda Barry, « handles advise wher for £1 worth of groceries 
womens accoun J Haddor ® * ° 
A ¢ Lid. has de he THAT Colmers, the Bath ck 
| ’ 
- ef M t ! mental store whose ad ve THAT BR. Empson, chairman of the F cecees Fs 
oe on pub y he Thursday on s J. > Brennen, _ o Aug & Turner Group, and W. ¢ ADVERTISING : 
Forums ae 28 CAD = — Kern, managing director of Autur : : 
. . . cutlery department with a Sheffield I » Ore - n were pre : DIARY : 
t ) f hing “ $ ° 
THAT Albert Mithado, managing firm showing a machine for finish sented to Marst Tito dunng his = Friday, October 10. $ 
dir of Albert Milhado & Co knives vis he Britwsh Pavilion at the : Pusticrty Cius oF Gtascow ¢§ 
: ston “Commer ) 
! 4v I don Arr to * = * Zagred Fai And : « Y oe -. nin is H 
“ w (Friday) dd on THAT the Ideal Home Exhibition » . - : —" : : 
Sunday the Benclux Congress in of 1953 will be held at Olymp ; . = Monday, October 13. : 
Haarlem ' 1} Influe nc of from March 3.28 THAT th y Mas Deen given . > xrry Cius oF Lonpon. $ 
, * * * five year contract to handle the 3 Speaker. Sir Graham Cunningham $ 
Sr and Cultu In hanges of i advert d publicity and ° ’ Whith British Industry ° 
Intert nal } nmadshis THAT local interest in Wrox = ) — fea pecs $ Waldorf. 6.15 pm $ 
. . . Time” was aroused by a spe : selling of flo - > Tuesday, October 14. ° 
THAT the 9? und Leather R ’ omposite advertising and edito . * * : Pusticrt .uUs / ag mame © 
cits ons 
\ ‘ » compe on fo feature in the Sussex Fxpre and THAT Exmouth Urban District 4 sing Men Start: 
' ginal sh nodal designs with Herald and by an Wuminated lorry Counc S$ dering a proposal to ; Restaurant. ¢ 
: - 
! eo Corona ss the motif. Cash decorated to epounens a steamboa extend its inf m bureau. : » ag Eg : 
5 : will } swarded which toured the town e * * 3 CIATION meeting. Speakers, A. W > 
4 Bunn. Bryn Lewis. and J H Buck ¢ 
THAT af dealer advertising * Management House. Hill Street, * 
} ri t Times received > Leadon. Wi 645 pm : 
s f Botsh Columbia : p... MEN'S ADVERTISING CLUB OF 5 
, z 8 WHOS dinner Hardy Amics on + 
Devon, ¢ , Wales, and the : Dressing and Undressing” Troca-? 
Newt s ‘ : hen : 
4 INSTITUTE OF Pumic RetaTIOons ¢ 
* ° * . Speaker Andr I Simon . 
THAT s Committee of : Wines and Menus Ford Motor > 
ty ‘ tice, Tie : Co Showrooms, Regent Street, 
« ! Design ha : tae ed : 
fectures on H Recent Cis: 
i { held in the £ Speaker R a “Typo- ? 
Roval Ph Society Roo $ eraphy : 
= ° Bexororn me Ty SOTA * 
Glasgow s Tron §=Speaker WW Hoffman. = 
* * * bd Mid- ¢ 
THAT M & Rock have : : 
k h id tising ° Couws Cros ? 
. c ¥ Medo . 
sof WL 0 Allen. Brant ~ Royal Wimbledon. : 
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EET fic is iace... 


New ‘Guardian’ 
ad, feature 


A new advertising feature 
Dining Out-—appeared in the 

chester Guardian on briday 
Twenty-three hotels in Lancashire, 
Cheshire and Derbyshire took space, 
listing their attractions as dining 
places. The feature incorporated a 


space weekly for five weeks, and 
they have been issued with special 
d Sphiy cards 
al > * 
The Stockport Advertiser has 
scard the A and B small ad 
ust week's Advertiser ran 
pages and it is hoped that 
rit rationing arrangements 
! of the publication of 
f paper permanently. The 
1”) vears old 
* . * 
Machine Shop Magazine 4 Dor- 
set House journal organised coac 
ps for provincial and overseas 
visitors at the International Machine 
foo! Exhibition. A_ daily news 
bulletin was issued throughout the 


o * 
Increased advertisement rates in 


nduced by the Parchasing Journal, 


gen of the Purchasing Offic 
Association, will not affect existing 
dvertisers until the end of 1953 
* * * 


With its October 4 issuc, Taxation, 
he journal dealing with the law 
ce, administration and inc 
of taxation, reaches its silver 
signalised by a silver 
metallic-imshed cover Ronald 
Staples « founder and editor of 
us Is. 3d. monthly 


2!st BIRTHDAY 


Celebrating its 21st birthday this 
mth Food Trade Review pub 
sh i selection of over 100 greet 


ngs letters from advertisers and 


* * > 
St ng with the October 17 issuc 
he fortmghtly Yachts and Vachting 
“« may 1s new cover m po . ne 
colou Type changes are being 
made in the text and editorial 
COV ge is being increased 
> . * 


Illustrated Newspapers have issued 


single shect promotion picc 
folded in four and decorated in red 
nd blue, to pub the Christmas 


numbers of Mustrated London 
News, The Tatler, The Sketch, and 


The Sphere; also a cartridge board 


folder, 
banner 
numbe 
the ¢ 


a 
s. 


o 


wned with red roses and 


119 


‘ | 
) announce a “very special | 


{ Britannia and Eve for 


tien month.” 


. * * 
During September the Daily Tele- 
had an average daily net sale 
of 971,227 copies daily 


* > 
The Key, Selfridges’ houx maga 
zine, appears in a new form this 


month 
folder 


© 


A sr 
help the 


an cco 


A singke-<heet four-page 
glossy paper Il m. «x 
places emphasis on news 


~ople and is generously 


s of articles designed to 
smaller holiday hotel plan 


nical but successful adver 


tising campaign starts this month in 
Hotel and Catering Review. 


FAROUK’S STORY 


The 


F 


Farouk’'s 
on Sunday The series is being 
supported by nation-wide advertis- 


ing in 


d 


mpire News has secured 


own story, which begins 


sily, evening and weckly 


newspapers in London and the pro- 


vinees 


sheet 


London 


centres 
n 


The 


Man 


ms! 


so by 48-sheet and 16 


posters and bus streamers in 


and all main provincial 
in addition to publicity 
y newspapers 

* . 


* 

third Daily Herald com- 
modity report deals with its readers 
purchases of jams and marmalades 
* * * 


Vv 


colour advertisements 


some of them on paper of varying 


te 


the spir 
autumn 
A four-folded sheet of blotting 


paper 


pr 


xture, and surface, enliven 
il-bound pages of the 
msuc of Paper and Print. 


oduced by Wiggins Teape 


ind Alex Pirie (Sales) Lid. is a 


scparat 


New 
month 


e 


s 


enclosure 
* > 


port to be covered every 


from November in Wortd 


Sports is badminton 
* * 


Motor 


Show Number of The 


Field will appear on Octob 
> > * 

For the firs me sine $ inoep 
tion Blighty is to publish a seria 
based on the film “Sudden |} 

In future ser stones will be 
xtra feature of the magazine 
* * * 

With the October issu Modern 
Caravan changes its front cover 
The Starke c on, which has b 
a featur n he first issu “ 
years ago, is replaced by a pho 
graph 


TELEPHONE 


CENtral 4842 


Hellawells 


PRINTING BROWNSFIELD MILL 


GT ANCOATS ST. - MANCHESTER 4 


ADVERTISER'S WEEKLY 


--- but not too late 


to order Presentation Diaries for 
the coming Christmas. Please 
contact us EARLY this month. 


THE CONRAD PRESS LIMITED 


193 SLOANE STREET - LONDON . S.W.! | | 
SLOANE 6151-3 


~ 


E- ENGINEER 


January 


1953 


A MONTHLY 


mogazine 


ompiled 


specially for the 


engineering 


student and 


Ipprentice 
Subscription 
15 - per yeor 


post free 


For rates 


and details 


Pply to Ady sement Manager 


TRADE & TECHNICAL PRESS LTD. 
65 65 CHANCERY LANE - LONDON - W.C.2 
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the centurion had been carry 


Cli 2 eee 
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surrounding county 
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Current Advertising 


Colgate chlorophyll toothpaste 
to get heavy publicity 


Colgate are introducing a chioro- 
phy! toothpaste this month backed 


“~ COLGATE with heavy advertising handled by 
thor agents, Mastas & Fergusson 

Ltd. 
| Chlorophyll Toothpaste The campaign will include large 
space advertising in national and 
DESTROYS BAD BREATH ©<2¢-- "= ess 
Special display material is being 


wsued to retailers. 

Selling at 2s. a tube, the new 
toothpaste will be advertised on 
three points destroying bad 
breath, fighting tooth decay and 
checking common gum disorders. 

Trade press advertising started 
his week 


* > 
* 
Looking for the 
Morley tag 
Seats on the Coronation route 
being offered as prizes in a new 
competiuon announced by L & R. 
Morley Lid 
The entrants will be asked to 
draw or describe a new situation to 
llustrate the company's slogan 
Always look for the name 


The competition will be an- 
nounced by advertisements in 
national newspapers and magazines 
and full details will be given in 


One of the large ads. which Colgate caflets issued to Morley retailers 
will be using later this month for The judges will be Donald 
their new chlorophyll toothpaste McCullough, Gladys Young, and 
* * * Kenneth Horne The twenty win- 

° ners will each be entitled to two 

New Eno line seats on the Coronation route. 


Heavy advertising will start on — s tia Pritchard, Wood & 
November 17 for Vita-Yeast, a new uctners 


product of J. ©. Eno Ltd The 
schedule includes national daily NEW CAMPAIGNS 


provincial and Sunday newspapers y 
women’s magazines and health Thermogene launch 


yurnals - 

2 London Press Exchange Ltd. w)!! winter scheme 
handle the campaign. The product A new campaign for Thermogene 
which is described as a vitamin medic poe wadding, medicated rub 
fortified yeast, will scll at 4s. and and children’s rub rts in Novem- 


Ss. 6d. Trade press advertising, in ber i urge spaces, including a half 
cluding a double-page spread in page in the Daily F ress and other 


colour in Chemist and Drugegist, large spaces in the Daily Herald 
now appearing Daily Mail, Daily M-rror and News 
. . e Chronicle, have be hooked. The 

. nods . sched also covers general interest 
ACCOUNTS MOVING nagazines, womer publications 
Following their appointment by ®vrvng journals d= provincial 


H. & G. Simonds Ltd., the brewers weekhes. Agents: Alexander Cox 
Charles F. Higham Ltd. are now | Lid. 


take over the account of Phillips & * ° * 
Sons Lid. Newport, Mon. ar The first part of a large-scale 
associated brewery operating campaign for Energol motor off 
throughout South Wales has —— using large spaces in 
* * * — a a . 
, . ’ Ng press. scheme v 
NEW_ACCOUNTS in the New Year. Agents: W. 
Rooster Publicity Ltd. Peter. Crawford Ltd. 
borough, have recently taken over hd * * 
the advertising for the Arnfield In the ten days before Christmas, 
Engineering Co.. Ltd. manufac -_ ertising for R n lighters will 
turers of water turbines, and Colvin ppear im eight nal dailies, in 
Smith Ltd., Gateshead, makers of Sun day papers, 24 gazines and a 
heating coils A campaign for the great many p s The new 
latter will soon be launched in Ronson film I Lighter Occa- 
shipping papers sion in full ¢ will be show- 
ng in “on ts nemas before 
* ° * Christmas M w sales aids 
White Advertising (Birmingham) gre being supplied hops. Agents 
have been appointed agents for Mather ‘ Crowther Utd. 
Andrews Components Lid., makers ro 
of cycle accessories Frederick Aldridge & Sen Ltd., 
* * * have launched a saign in the 
Cyona Lid. have appointed John = hardware and clect — papers 
Renington Ltd. to handle trade ad- and in wom s for a new 
vertising for Westmore'’s cosmetic — iron made by Bylock Electric 
kit te 
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GOING NATIONAL 


A new radio campaign for Kraft 
Foods Lid. started on Radio 
Luxembourg last Friday. The pro- 
ramme, “Vera Lynn Sings,” will 
- broadcast every Friday evening 
and two one-guinea prizes for 
listeners will be offered cach week. 
Trade press advertising announcing 
the programme adds: “The press 
advertising campaign for &: 
with colour pages in many maga- 
zines, will be bigger than ever 
before.” Agents The J. Walter 
Thompson Co., Ltd. 

* * * 

Advertising starts this month for 
Halex brushes, using general interest 
and women’s magazines 
scheme will be intensified in Decem- 
ber with half pages. in colour, 
featuring a new Halex combin 
brush. Agents | A Pritchard, 
Wood & Partners Lid. 

* * * 

A provincial campaign covering 
the north of England, Scotland and 
Ireland is being launched for 
Wilham McEwan beers raham 
& Gillies Lid. were appointed for 
this account last May. 

* 7 a 

Robert Piguet of Paris, the per- 
fumery house, are launching a 
Christmas campaign for their three 
perfumes—Bardit, Visa and Bag- 
hari. Class mnaations will be used. 
Agents: Dortand Advertising Ltd. 
in association with Dorland S$/A, 
Paris. 

* * * 

New bookings for Eversharp pen- 
cils have been made in national 
press, London evenings and Scot- 
tush media. Agents: Clifford Blox- 
ham & Partners Ltd. 

* o * 

New advertising for Denson per- 
sonality shoes is using national daily 
newspapers, including a half page in 
the Daily Mirror, and general 
interest magazines. Agents: R. S. 
Caplin Ltd. 

. * * 

Rooster Publicity Ltd., Peter- 
borough, will shortly begin a cam- 
paign in the national daily and 
London evening papers, and the 
municipal, hospital, and hotel and 
restaurant trade press for the stack- 
ing and folding magnesium alloy 
chairs of Essex Aero Ltd 

* * * 

Availability of larger newspaper 
spaces has led to the recasting of 
B.O.A.C. media schedules and a 
new campaign in national and pro- 
vincial newspapers using 11 in. 
double and triple column spaces 
has been launched this week. 
Agents Foote, Cone & Ltd. 
are also handling a new Christmas 
scheme for Bourjois Ltd. in 
women's weekly and monthly 
magazines during November and 
December. It will feature special 
packs of the “Evening in Paris” 
and “Endearing™ ranges of per- 
fume and cosmetics. Black-and- 
white and full-colour spaces will be 
used F.C.B. have completed 
arrangements for a half-page adver- 
tisement for Alexandre Ltd. in the 

aily Express to-morrow (Friday) 
as part of the new advertising cam- 
paign just started in national and 
provincial newspapers. 
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Conservatives 
publicity push 


With the opening of their party 
conference to-day (Thursday) the 
Conservatives are launching a 
large scale recruiting campaign 
The advertising is handled by 
Colman, Prentis & Varley Ltd. 

The campaign wil! be run on a 
national basis and will continue 
until December 13. Crown and 
double crown recruiting posters, 
window bills, car slips and 
recruiting leaflets have been 
produced on a mass scale to- 
gether with window display cut- 
outs and stereos for local press 
ach ertising 

Slogan of the campaign is 

“Winning Through.” * 


Census statistics 


are summarised 


Distribution and movements of 
population in the United King- 
dom are conveniently summarised 
in A Digest of the 1951 Census 
Preliminary Report (Part | of a 
New Survey of the Population 
and its Activities) published by 
Crawford Marketing Service. 

Population figures for towns 
and regions are given for the 
years 1931, 1938, and 1951, and 
there are also maps of the United 
Kingdom and of Greater London. 

Part Il will deal with “test 
towns” and will be of value to 
manufacturers 

NEW SIGN 

A new sign has been introduced 
by the British Compressed Air 
Society for display on their exhibi- 
tion stands and in offices and show- 
rooms. It is sik screened im three 
colours on quarter-inch clear Pers- 
pex and measures 12 in. x 10 in., 
was desi / the Society's pub- 
licity f, S. Parsons, and 
was printed - Sindall & Baker 
Publicity Lid. 

The new sign is part of a pub- 
licity drive which the Society is 
yo to launch this autumn. 

he scheme will cover trade 
—_ mail, new literature and dis- 

y. 


Local newspapers chosen for 
hospital reserve campaign 


\ AIN weight of advertising 
for a new campaign for 
ational 


Hitherto, recruiting material 
for the Reserve has been fitted 
into the general pattern of Civil 
Defence publicity The new 
campaign is designed predomin- 
antly to appeal to women, states 
Stephen ald, P.R.O., Ministry 
of Health, and it will run until 
March. Allocated for the cam- 
paign is £15,000 for general ad- 
vertising plus an additional 
£5,000 for local press advertising 
in support of local drives 

The advertising agents are 
press, Everetts Advertising Ltd.; 
posters, Saward Baker & Co. Ltd. 

A sum of £20,000 js also being 
devoted to the Territorial Army 
publicity campaign, states 
G. N. H. Morris, Defence Ser- 
vices campaign manager, C.O.1 
This campaign, which began in 
September, will continue tiJl the 
end of March, in national papers, 
some magazines, and a few Beal 
papers. There will also be some 
local paper advertising designed 
to persuade employers to adopt 
an encouraging attitude towards 
their employees’ T.A. activities. 

London Press Exchange are the 
agents. 


Footwear in the 
footlights 


A five-day exhibition—-Fashion in 
Footwear—arranged by Footwear 
and Leather Trades Home & Export 
Journal opened at the Washington 
Hotel, Curzon Street on Monday 
A feature of the exhibition is the 
Footlight Parade showing the 
latest styles in footwear Public 
relations for the exhibition is 
handled by London Press Exchange. 


¢ SPORTSMEN’S CORNER - 


ou 
Ad. men compete 
at Chestfield 


Some forty men from agencies 
and newspaper advertisement de- 
— played golf at Chest- 

id, Whitstable, on Friday. Fred 
Gooding was chief guest. 

Winners were For annual 
Sporting Record cup and replica 
for agents and advertisers, C. W. 
Hibbit, Hulton Putter for the best 


scratch score, Cleverdon ; 
London Press Exchange prize for 
the best net return, Jackson ; 


runner-up, D. Mayes, who won the 
club presented by G. Jackson; best 
net score for the first 9 holes, E. H 
Roberts for a prize presented by 
Phil Lee. 

After lunch at the Marine Hotel, 
a %-hole foursomes against bogey 
resulted as follows: 1, G. Jackson 
and T. Bassett Powell (prizes pre- 
sented by W. Chappell); 2, D. 
Mayes and R. Clark (presented by 
E. H. Hull & R. Palmer). 
Prizes for hidden holes and most 


ble figures etc. were presented 

by peg ae Laboratories and a pair 

live rabbits went to Don Quick 
as the “rabbit” of the day. 

The organisers of a cnesuntted day 
were Teddy Roberts, Bill Hibbitt 
and John Pugh. 

i ___F 

Six of the clubs in the London 
Advertising Football League played 
their first match last wook-enl 

Results: Samson Clark 8 ae llar- 
dyce Palmer 2; Warland 5, Bensons 
1, London Press Exchange 18, 
Dorset House 1. 

Fixtures this week-end: London 
Press Exchange v. Samson Clark, at 
Hackney Marshes; Highams v 
Bensons, at Regents Park. 


A meeting will be held in the 
Billiards Room of the Aldwych 
Club next Tuesday, with F. H 
Simmonds in the chair, for the pur- 
pose of electing a billiards sub- 
committee for the next twelve 
mont 


‘LUBAEWS 


| London 
Royal photos 
Reference to the pre im 
square foot charged | RK 
ments of approved ails 
by the three firms apr the 
| te oe was mad wT 
oss, director ol iN ong 
Warden Lid., at a hous tlee 
meeting of the Pub Club of 
London, held on Mond the 
Monoty Corpora tior Lecture 
Hall. He was speaking of The 
Snags, Pitfalls and Restric sin 
Coronation Advertis 
“Efforts are being mod ect 
that price reduced,” he sau 1 
think they may succeed and that 
it may not hold.” 
Asked whether an « pres 


sion of the Queen would be m 


order, he expressed the view that 


original works of art could not be 
judged by anybody, and that it 
would be hard to ect an official 
ruling. 


Advertisers would be wise to 
make sure emblems they wished to 
use for such purposes were correct 
and appropriate before spending 
money on them. Neither royal in 
wgnia nor portraits, i must be rm 
membered, should be used for 
advertising to promote the sale of 
goods 


J. J. McCann, managing director 
of Radio Review Lid. presented a 
chain of office to the Advertising 


Press Club, Dublin, at the inaugural 
meeting of its winter % n. Here 
he is fitting it on Gordon Clark 
the chairman Former chairmen 
attending were D. J. Fogarty (1943 
and 1946), D. B. O’ Kennedy (1944) 
D. J. Garvey (1948), J. H. Webb 
(1945 and 1949), W. G. King (1947 
and 1950), and F. W. Padbury 
(1951) 


EXPRESS YOUR INDIVIDUALITY WITH 


A PERSONAL CALFYDAR 


SHOWING A REAL P> RAPH 
OF YOUR WORKS OF F'* JCTS 
DETAILS FR 


GUYS of CARDIFF 
PORTMANMOOR RO. CARDIFF 
PHONE: 22%) 


ADVERTISER'S WEEKLY 


ONLY 251 
UNEMPLOYED OUT OF 


These are the authorita- 
tive figures published by 
the Eastern Region for 
LUTON, the centre of the 
Home Counties News- 
papers Group, and is 
representative of the 
employment eh PA 
throughout the H.C 
area. 


Be Advised—Use 


HOME COUNTIES 
NEWSPAPERS GROUP 


for your 
NEXT CAMPAIGN 


So 45 ec 


LATEST AB.C. NET SALES 
126,765 


Represented in London by 
WILL KITCHEN, Jnr. LTD. 
13! Fleet Street, EC 4 Ceoncral 1960 
Head Office LUTON. Phone 5050 
Advertisement Manager Claude W Gilder 


FOR QUALITY 
SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


14 WENDEL, BD LONDOm wiiD 


SHOWC ARDS osTears 
WINDOW BULLS + CUT-OUTS et 


LICENSED DAY -CLO PRINTERS 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 

T. ROBINSON 
STUDIOS, LIMITED 


72a Plough Rd., Battersea, $.W..Il 
Tel. Nos. Botterseo $300 & 4886 


fact photography 

advert ising 

FULL COLOUR FACILITIES 

Official Photogrephers to © - LONDON Z00 

26a BREWER STREET. W.! 
GERRARD 6665 > aa) 


HARROW 
BILLPOSTING 
COMPANY 


57 SPRING STREET w. 
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Research used 
to discipline 
creative stall 


Market researchers were = pul 
cil piace » Creorge B 
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a ot la Mr. Bryson d his 
dene f research men and 
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an ‘ y doesn | gi to 
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RATER APPOINTMENTS VACANT, 64 per line, 465. per Geplay ons 
APPUINTMENTS WANTED, b. per lee, is. per dixplay panel inch. 
Casstications. + per Lae, 4%. per diepiny camel ch =item, 


5 tees. ‘an Ne 
appticatos 


tok 
other 


one tee ples 8d. covering o. of ser rates oo /_ 
weder seven tqeertions MLST BP PREPAID Address Advertiner's 
Weekly.” 188 Fleet Street, Londen, £.1.4. (HAmcery #844 (Ex, 25) 


vacant The cogegemeret of perv ame wering these adverthements 


be muede G@rough « Local O@ice of the Minttry of Labour or « Scteduled Employment 
Aegeecy @ the epplicant & 2 man seed 14-464 tectewtve of «@ women aged 15-59 inchusive 


~~ =, @ te employment, & 
Notification 


excepted from the 


of Vacencios Order 1952 


provisioms of the 


OlL COMPANY (Manchester area) require at once 
two assistants in Publicity Department 


(1) VISUALISER mkle advert 


sement and mole ayous 
typography end supervision f own p8inting equipmen No finished 
artwork reg t abulety . jum bh an advantagouus 


Aw mit 


(2) cor vwarrse 


a work « penty f w 
mats “ 
i an ! 


rie in con 
were 


vacancy 


require 


which 


state 


BOK 2817 ADVERTISER'S WEEKLY, (80 FLEET STREET, E.C.4 


SUBSCRIPTION AGENTS sequired for TYPOCRAPHER «© jesig se Ts 
mpertant group of wade journals . y West End Agency Must 
(rood tera and ample assista m sp i be prepared two 
fen 2415 Ad Weekly wm) be Ss ca ak i . a *ork a happy 

mi LID Robert Street, Suwa : > W rite 
w have immediate vacancy for i “v5 Ad Weekly 180 Fleet S BC4 

tering man f .ah stands an —_ 
Spertence HAVE YOU AN EYE FOR SITES! 


enced Site Finders required by 


7 » ining and ad oor Advertising Organisation, 
sing department cape< * 
foe North Lond eracing in London and Provinces, 
»mpany Ab . nde positions offering generous 
colles, siff and writ up excellent possibehties are 
<alalogucs, prem advertixing the t men Commission 
publicity \ fatiowing investigation and expenses paid) Write, giving full 
' ariments details to Box 4395 
an Advertiser's Weekly 180 Fleet St EC4 
4 
‘ 
writ . 
and | WE WANT AN advortiser 
i “ ’ xcellent » 
rca } . ‘ i J r 
} i 
, “ 
ARMSTRONG-WARDEN LTD. ’ 1 please 
require a young CREATIVE LAY , ~g ~ # 
om ARTIST with two ine | " nies ‘ 
yeats Agency cxperience Write of h ” Ad Weekly 
telephone to The Secretary YOUNG MAN equired 
\e \ ‘ 
ARMSTRONG WARDEN LID py de 
6? New Oxford Street, WC! “ « a a8 x 
Temple Ba ist t tA 
8 Birmingnas 
. YOUNG SPACE SALESMAN required io 
SHORTHAND TYPIST SPCRETARY . Dupiay A sememt De 
West End Technica Agency ” { well-k Fiect Sweet 
we edimated young < Sica ehing om 


must be n The is an 


som i] stablis fn pub 
r pient f self ‘ week, which 
and amb n Good a ‘ as results 

wend 1 “ ars and cx 


‘ ars » ' » 
kiv 180 ¥ St Eca How 498 Ad Weckly 18 oa SM EC4 
rTRs CLA ALL-ROUND COM ADS ERTISING AND PUBLICITY 
MERCTAL aRtts T with sound Agency | MANAGER 1 we ||-known 
experience required by icading Fieet | q rink M London 
Sureet Agency Write, giving details of | Arca M fenced in 
experience age and salary required } “a ] 1 handing 
» c clmens in fest instance Studio . Jetails of 
x sen t to 
rity Ad. Weekly 180 Fleet St BC4 How s Ad W as Bs 
quired pproximmately 25-38 years of ag t “ tirectly 
inck Ady sement Controller for s ssf week sub 
heat Qualiica t } d lity 
for hard wor and strong moral integ I 


R. T. H., REGINALD HARRIS PUBLICATIONS 


onfidence and sosh d te add d firs: 


wiance, to 


12 Stanhope Row, London, W.! 


LTD. 


‘Phone your C lassifieds to CHA 8844 (Ex 25) 


| SILK SCREEN CONTACT 
EXECUTIVE 


| | Required by well known firm 
| | specialising in fluorescent and 
fine Silk Screen Printing, engaged 
National Adver- 
tusers. Applicant must have per- 
sonal contacts and knowledge of 
the process. Top salary will be 
paid to first class man 


HYNOCOLOR LTD. 
15-16 Gough Square, Fleet St. E.C.4 


on work for 


LEADING Lonsen COMMERCIAL 
ARI r young Man a4 


experience in eramoxs fo 
Rad Lucem iw” and mimer 
ca stavion Only 1p fnoxd men 
, 1 aop wi fullest details 

Box 287% Ad Weekly 180 Fleet Sc ECS 


STUDIO IRWIN 


EXTENSION 


Further vacancies for first 
class Artists in the follow- 
ing sections: 


RETOUCHING 
STILL LIFE 
TECHNICAL 


Also a few vacancies for 
Good Juniors. 
Top wages paid to the right 
men, secure conditions, 
bonus scheme. 


Write or telephone for 
appointment to 


STUDIO IRWIN LTD. 
11 Gough Square, E.C.4 


Telephone CiTy 2/7! 


PLert — STUDIO 
cass ret 
Box 2795 ad. ‘Weekly 180 Fleet St BCS 

go required nationally- 

j known outdoor advertising Company 
| Applications, giving full details of ex- 
perience with age ang salary required 
should be made only by thee with 
wide knowledge and genera! experience 
of poster sites in all parts of the 


requires first 


country 
Box 2583 Ad be 180 Fleet St BCs 
& MAN aged 25-35 with manag ment 
ability is 


motion good salary 


c 
4 4 superannuation fund aod many wel 
P ‘ 


fare benefits ease send the fu 
details as ¢ oe ence. age. salaries 
earned. etc 

i Box 2577 Ad “Weekly 180 F hn ECs 
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CLASSIFIED ADVERTISEMENTS 


TOP FLIGHT 


CIRCULATION MANAGER 


Important Anrican magazine 
(no import restrictions) has 


vacancy for enthusiastic live 


wire who can produce results mn 
Great Britain Write giving 
details of experience, present 
position and expected salary 


Applications will be treated in 


strict confidence 


1870 
Advertiser's Weekly 160 Fleet St ECS 


requred for the urnal Transport 
4 orid He must "pe a man of 
character and personality we 


acquainted with advertwng agents. and 
have cxperience m the publishing Dus 
ness Salary 


experience 


ransport World 
Co.. Lid, 287 Streatham High Ro 


IN LIVERPOOL. Young man aged 

2 f advertising depari 
known Liverpool ce 
layout of ma rder 


21-26 require 


Perma 


me and 


required 
Box 2887 Ad Weekly 180 Fleet St EC4 


hove o vacancy for a 


LAYOUT 
MAN 


The person we have in mind is 
between 20 and 25, has been in 
an Agency where he has learned 
to think in terms of advertising 
rather than art. Can discipline 
himself and his pencil to the re- 
quirements of selling. Naturally, 
he turns out slick and present- 
able roughs. If you think you've 
got what we want write, stating 
age, experience and salary to us 


6 STRATTON ST., LONDON, W.! 


official Holiday Guide 
tam, established 1933 
contact Advertising Representa 


PUBLISHERS of 
< rng Gt Br 


n working Health 

te sel spa to Hotels 
Generous commission and 

fo? part time work or salary and 
for fu ume feremes 

and given Apply Fides Pub 

4 16 Southport Road 


Lancs 


Lavo T MAN 


Ormesk irk 
required for monthly 
roximately 3 days 
chnical knowledge 


Ppiy 
Box 2889 Ad W eekly 180 Fleet St. BC4 
OPPORT NITY x 
artist to understudy 
mercial! Designer 


me for a young malic 
well- known Com 


Write for appoint 


Weekly 180 Pleet St BCs 
LONDON Advertising 
Agenxy has a vacancy for an assistant 
in the Research Department 
tien requires a young man or lady with 
some xperience of market 
media research, or marketing It pro 
vides an excellent 


immediately stating full deta to 
Box 2890 Ad. Weekly 180 F ect Sc BCs 


gn. Must be capabk 
drawings and presentaion 
temporary design essential 


2. COMMERCIAL 
d sy and packaging 


W. M. de MAJO 


has vacancies for experienced 


|. ASSISTANT DESIGNER for 
Dx of executing complete working 
visuals 


ARTIST for 
Must be rx 


DISPLAY and Exh 


Appreciation of 


finished drawings, m 
ally neat lettering a 


capable of executing first class block drawings 
Both vacancies offer permanent, interesting jobs for keer 
indi ous men 
Send specimens—stating bricfly experience and salary required 
to Miss H. Jobbins, 33 Jubilee Place, S.W.3 
ARTIST DRALGHISMAN required for LESTERENG and Lay Ares 
Publishers Stud in London Paper Improve) Reply 
enced in layow lettering, mechanwa Bos 2892 Ad Weekly 180 ce | 
itawings State ful partxulars and a 
salary required 
Box 2851 Ad Woekly, 180 Pleet St BC4 


GENERAL 
ARTIST 


All round general artist required 


for commercial studio. Only ex 
penenced man with ideas and 
ability to produce first class lay 


outs and finished work will be 
considered 
Write or phone for appointment 
BATESON & STOTT 
45 St. Paul's Churchyard, F.C.4 
CENtral 2664 


gt ene NTI REPRESENTA 
TIVES anted for Sports u 
Football Programmes Cricket Year 
Books, Soe Cards. ctc., ete. Salary 
Expense allowance and commision for 


those of pr ty. Sports Publica 
tion. 46 Watford Way, London, N.W 4 
Telephone Hendon 1934/2929 1370 
ASSISTANT wo Production Manager 
required by growing id-established 


agency with range of interesting national 
tT 


and technica! accounts he job offers 
sxope t 4&4 young man with initiative 
and at icast tw years advertising’ 
agency production experience Com 
mencing salary £450 per annum Writ 
with ful — to 

Rox 2883 Ad Weekly 180 Pleet St PC4 


VISUALISER 


We require an experienced, 
Agency-trained man who thinks 
fast and can swiftly and clearly 
put his ideas on paper. He will 
act as deputy to Senior Visua- 
liser, guiding and assisting crea- 
tive staff in the preparation of 
layouts and artwork of all kinds 

This is an interesting and re- 
sponsible post in a_ rapidly 
growing Agency. Pension and 

rofit Sharing Schemes apply 

Write in confidence (do not 
enclose specimens), giving full 
details of your background, age 
and present salary 


Ss. C. Peacock Ltd 


MADDOX HOUSE 
215-22! Regent St., London, W.! 


ADDRE SSING AGENCY requires 
Assn anaact mpabic of ta 
chars feguired: good opportunity for 
young man of character and experienc: 
Box 2885 Ad eckly 180 Fleet St BC4 


FIRST CLASS 
GENERAL ARTIST 
REQUIRED. GOOD 
SALARY AND 
PROSPECTS, FIVE 
DAY WEEK, LIFE 
ASSURANCE AND 
PENSION SCHEME 


Applications to 
The Personnel Manager 


Littlewoods Mail Order 
Stores Ltd. 
Staley Avenue, L’poo!l 23 


ARTIST. Fie class leticring = artiot 


aT CRSIVE POSTION “w Pad 
ing details to 
Box 2880 Ad. Weekly 180 Fleet & BC4 
ASSISTANT PRINT BLYER: ) . 
man, age about 2 required : ad. 
im West Advertising Agency 
Excellem prospects, § day week pen 
mon a Write stating se 
Derien and salary required wy 
den 


¢. 
Box 2882 Ad. Weekly 180 Fleet S C4 


ACCOUNTS 
EXECUTIVE 


Age about 28-35 with at le «3 


ws) «6capericnce in the A a 
© Printing ficld to hand ) 
and Exhibition work in the Loodon 

Area 


Prospect permanem p 

TtiAon and capen ve 

Write with full particulars s 2 
Widen to 


salary 


Sales Director 

COODMAN 
LIMITED, 

119 Whitheld Street, London WI 


LEON DISrLAays 


GENERAL ARTIST. Th ‘ s 
acancy in our studio for a young man 
apat { producing good lay and 
«casional finished lettering Excelent 


prospects. Write 
1 Weekly 180 Fleet S: EC4 
NEWS? APER Put 


ister 
have opening in London for ne man 
as advertisement representa Some 
ee n mn adve ting essentia 


sh background preferr 


bon 2433 Ad. Weekly 180 Fi leet St BCA 


to CHA 8844 (Ex 25) 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


want 


to see 


artists with interesting 
new treatments (and 
very good old ones), 
artists’ agents who have 
fresh specimens to 
show, young copy- 
writers with divine dis- 
content, etc., etc. Phone 
Miss Harper and make 
an appointment to see 
Howard Wadman at 
Greenlys, Grosvenor 
7971, 9 Berkeley Street, 
London, W.1. 


PRODUCTION duc to cxpansion— we 
further trained Pro 
duction Man. He should bave a sound 
of Dikks and type faces and 


~ handiing firs: class saics 
erature, Write fully, inchuding salary 
reg wed to 
Box 29 Ad. Weekly 180 Pleet St EC4 
LAVOUT. Experiemed Layout Artist re 
quited by London Agency te should 
be capatic of producing first class pen 
<a roughs Position carries g00d salary 


and applicants are rogucsted to write 
fully stating aac ciperience and 
reguired Ww 

Box 2931 Ad. Weekly 180 Fleet St Bc 4 
hs prone mo ARTIST required by NW 


ndon Studio. Used to full wash in 
. wh b w and colour. Excellent oppor 
tunity for rea ams artiet. Fully 
up med Phone Studw 
Director, PR between 10 and 


i2 pm and 2 and 6 pm 

LEADING WEST-END = photographic 
sudio requires fashion operator Apply 
n confidence w f - Ls s of caper 
nee. and specimem 
Box 289! Ad Weekly "80 Pleet St BC4 


This small happy 

and rapidly-growing 

advertising agency 
wants a 


LETTERING 
ARTIST 


| able to produce slick rough 
} and finished lettering, with 
| good knowledge of typo 


Please send details 
experience and 
salary (but ao 


graphy 

| of are, 

required 
Specimens) 


YOUNG 
COPYWRITER 


able to write forceful adver- 


tisements direct mail 
} editorial-style and human 
interest copy Please send 


details and select specimens 
fo 

DIGBY WILLS LTD. 
81 High Holborn, W.C.1 
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} STOKES DE MILLE STUDIO. 7 Wine Apply by letter stating qualifications 


This is an expanding company | (Mfce Court, Fleet Street, EC 4 
is a F and salary required two 
PRODLA TION ASSISTANTS, NEWSPAPER GROUP Box 2884 Ad Weekly 180 Pleet St EC4 
f age 


work 


under 0) 


offering good progressive jobs “i possewsed of ' 
a t Dy s 4 
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Art 
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user's Weekly, pages 56 and 57 for 
some drawing ability would like job in Sales Promotion experience with VERY 


LARGE PHOTOGRAPHIC the Advertising Services & 
Advertising Office. not secretarial . 
Box 289% Ad. Weekly 180 Fleet St BC4 important Retail Organisation. tae De VERE yh Lc Supplies Section. October 30 
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ADVERTISER'S WEEKLY 


All the year round, all over the country, 
all so ts of people look up their trains in 
Bradshaw. Bradshaw is the only complete 
guide to British Railways. lhe travelling 
public relies on it. You can rely on it too; 
it provides for your national advertising a 
coverage that extends wherever there’s a 
railway. 


All sorts of people 
see 


BRADSHAW’S 


Railway Guide 


Solus and other positions available at surpris- 
ingly moderate rates. Send for details. 


BRADSHAW HOUSE, SURREY ST., LONDON, W.C.2 


| General Publicity 
_ advertising agents, 


— of Linden Hall Hotel, 
| h Kensington. 


IwumsDay, Ocroser 9, 1952 


On the Antrim Coast Road. 


Belfast News-Letter 


Northern Ireland's Premier Newspaper 


Advertisement Manager: 


London Manager: ERNEST METCALFE. 85. Fleet Street 


— STOP 


W. M. CHAPMAN 


PRESS — 


£1 DAMAGES IN HOTEL | 


BOOKLETS CASE 


Nominal I damages of £1 for breach 
of in wit! 
hotel tariff booklet 


London, in Queen's Bench Division. 
Company sued Amy Kose, formerly 


H. G. Garland, for the company, 
said in March 1950 they contracted 
with Mrs. Rose to print 4,000 tariff 
booklets for the hotel. Company 
obtained advertisers and paid for 
printing, Mrs. Rose receiving book- 
lets free. Contract provided she 
should circulate and display them 
over period of three years, and give 
company option of re-issuing book- 
lets on same terms for further three 
years. 

Booklets were supplied August 
1950, and in November, Mrs. Rose 
sold hotel for use as nurses’ home, 
thus putting it out of her power to 
perform rest of contract. When 
advertisers learned hotel was closed, 
they would not pay company for 
their advertisements. 

Company had lost £110 on cur- 
rent issue, and estimated further 
loss of £122 through inability to 
exercise option for re-ixsue. 

Mr. Garland argued that Mrs. 
Rose had voluntarily put it out of 
her power to perform contract, and 
situation thus differed from case 
where termination was due to cir- 
cumstances beyond her control. 

1. H. Jacob, for Mrs. Rose, con- 


a eee 


contract that Mrs. Rose would be 
discharged from if she 
sold hotel or ceased to carry on 


were still liable to pay company. 
His lordship accepted evidence 
that Mrs. Rose had of all 
except 200 to 300 booklets by time 
hotel closed. He could not construe 
agreement as implying that distribu- 
tion must be spread over three 
years. There had been a breach of 
of the 200 
lets. 
In the case of advertisers, judge 
~gt have 


Mrs. Rose 
Possibility of ty of appeal is indicated. 


NEW FABRIC 
(continued from page 63) 


Terylene, new 1.C.1. fabric made 
from mineral oil derivatives, for 
which Mather & Crowther launch 
campaign in textile and other trade 
papers next month, was introduced 


CA. has world patents except 
for United States where similar 
fibre is being developed under name 
“Dacron.” Terylene is made in two 
forms one with silk or nylon charac- 
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